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ABSTRACT
This study applies the act paradigm to identify, explain, and compare
persuasiveness of sex among generation-Y in China and generation-Y in Poland,
to provide insights for communication practitioners, and to enhance future
scientific research.
In the conceptual part of the thesis, persuasion, sex, and culture were
reconceptualized under the act paradigm. Sex was defined as a form of
interpersonal involvement. It was measured in reference to its four stages:
attraction, courtship, arousal, and allegiance. Culture was defined as a form of
group involvement. It was measured in reference to the country’s ideology
(parents and teachers) and religion. Persuasion was defined as a form of
communication aiming at involvement. It was measured in reference to sex ideas
at generation-Y and culture levels. The ideas were examined and selected as
persuasive based on their strength and pressive relations with other ideas.
For the purpose of collecting data, a structured interviewing protocol was
designed and pilot-tested. Analytical methodology using in-depth interviews was
conducted. Thirty-four generation-Y males and females, 17 from China, 17 from
Poland, were interviewed during November and December 2013.
In addition to culture, intimacy was also found to shape individuals’ sexual
conduct. This new finding required further extension of the conceptual
framework. Along with it, intimacy was defined as a form of conceptual
involvement between two people that primarily occurred through verbal
disclosure. Sex was further defined as a form of biological involvement between
two people that primarily occurred through interactional touch.
It was found that in China, ideology (parents and teachers) primarily shaped
sexual conduct of young people. In Poland, the role was in the hands of religion
(the Roman Catholic Church). In both countries, ideas about sex and intimacy
were expressed through the same actions and artifacts; intimacy dominated over
sex, which was attributed to cultural influence. While intimacy was stronger in
China than in Poland, sex was stronger in Poland than in China. Conflict between
the Church and generation-Y was identified in Poland. The only issues identified
in China were the results of past tensions.
The dissertation introduced and applied a new paradigm for social sciences—
Langerian act-theory. In addition, the study initiated the building of previously
nonexistent knowledge of Poland, and enriched the already growing knowledge of
China. As a result, the application of its findings was provided for various
communicators and academic disciplines.
Keywords: Persuasion, sex, sex appeal, intimacy, culture, religion, ideology,
China, Poland, generation-Y, Langer, act theory, act paradigm.
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