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ABSTRACT 

This thesis conciders the conditions for news reporting in two post-authoritarian African 

nations, and places focus on Chinese media’s influence on the local journalism and media 

system. The question of how much influence China’s international media has in Africa, has 

been brought up by communication scholars, but not yet empirically studied. Based on a 

theoretical framework of how the structure of the media system dictates the practice of 

journalism, this research enquiry scrutinises the mass media coverage and framing of the 

news that involves Chinese engagements in Africa. The research question concerns whether 

China’s investment efforts in the area of media, culture and education have discernible impact 

on journalism and mass media content in Kenya and South Africa. The context which gives 

rise to the research question consists of a collection of sometimes instrumentalist literature, 

describing the nature and the intention of China’s expanding engagement in Africa, as well as 

an academic debate about what consequences the relationship has for social and political 

development in African countries. In such debates it has been discussed whether the Chinese 

commercial investments or direct aid is benefitting social justice in Africa or rather serve to 

widen existing inequalities. It is in this debate assumed that while Western countries have, 

since the end of the Cold War, promoted a democratic development model on the African 

continent, China is currently advertising an alternative model for development. However, 

there has not been any study to date, which tests this assumption. This study was conducted to 

gather empirical evidence for a better understanding of the scope and implications of Chinese 

international media and cultural exchange in Africa. The research is based on interviews with 

media practitioners who worked for Kenyan and South African media organisations, and 

content analysis of newspaper articles in the respective countries. The methodological 

approach forms two separate parts, which both help to answer the research question. By 

triangulation of the results from the two-pronged study, some significant findings have been 

drawn. The media practitioners in the majority display a critical view towards Chinese 

international media as source of information and forum for debate. The result of the content 

analysis indicates that any influence of China’s international media on local reporting is 

limited to certain publications, depending on media funding, ownership, and relation to the 

government. 
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1. Introduction

This thesis conciders the issue of news reporting in post-authoritarian African nations, and 

places focus on Chinese media’s influence on journalism and media systems in Sub-Saharan 

Africa. A question of how much influence China’s international media has in Africa has been 

brought up by scholars such as Xin (2009) and Gagliardone (2013), but has not been 

investigated empirically. Based on an overarching theoretical framework of how the structure 

of the media system dictates the practice of journalism, this research enquiry scrutinises the 

mass media coverage and framing of the news that involves China and Chinese engagements 

in Africa. The research question concerns whether China’s investment efforts in the area of 

media, culture and education have discernible impact on journalism and mass media content 

in Kenya and South Africa. 

The reasons for posing such a question will be clarified in this chapter. The context which 

gives rise to the research question consists of firstly a collection of instrumentalist literature, 

describing the expansion of Chinese engagement in Africa as a political threat to the 

Washington Consensus (Halper, 2010) or as enabling economic development (Braütigam, 

2009), and secondly an academic debate about what consequences the relationship has for 

social and political development in African countries. Is China a new partner in economic 

development or rather is it a neo-colonialist in Africa? Do Chinese commercial investments 

or direct aid benefit, for example, trade unions and social justice in Africa or do they serve to 

widen existing inequalities? The engagement between China and Africa appears in many 

cases as being state-to-state, which engenders the notion of an elite pact (Li, A., 2010). 

Particularly, in the area of mass media, culture and education, many of the Chinese 

organisations active in Africa are state controlled. It was therefore interesting to consider and 

assess to what degree China’s international media has influence on the reporting of news in 

African mass media.   

The primary question above leads to sub-questions in order to meet the needs of a thorough 

analysis. Firstly, how frequently are the Chinese news sources referred to in the local press? 

Secondly, to what extent do the news framing, which is often found in Chinese international 

media, concur with the framing found in local reporting in African nations? These two 

questions are answered on the basis of a content analysis of news text in African newspapers. 
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Further, I have conducted extensive interviews with media practitioners in Africa, which 

serve to answer a third important question: What is the most common attitude towards 

Chinese international media as a news information source? The two parts of the research 

study, content analysis and interview analysis, result in a number of findings that form the 

empirical data, from which conclusions can be drawn. Is there any variation in the results 

between the news media depending on ownership and country? This question pertains both to 

the interviews and the analysis of newspaper content in this case study. The answers given by 

the journalists are combined with the findings taken from the content analysis of newspapers, 

in order to show how influential Chinese international media are in Sub-Saharan Africa. 

In terms of international relations, China has gained respect in multinational forums for its 

principles on non-interference in other nations’ internal affairs, as well as for its assistance in 

peace negotiations, for example, in Sudan (Glaser and Murphy, 2009). China’s economic 

development model has drawn keen interest in many third world countries. For the wider 

public and more so for the ruling elite, the Chinese speed of development is seen as very 

impressive. This fact is an important source of soft power, according to the view of some 

academic scholars (Wekesa, 2013b). The arguments suggest that the tangible actions and 

results of China’s involvement in Africa have greater weight in terms of influencing public 

attitudes, compared to the Chinese international media.  

China has in recent years made investments to upgrade Xinhua News, the country’s global 

news bureau network, Central China Television (CCTV), and China Radio International (CRI) 

(Xin, 2009), while also giving direct media assistance to Africa between 2000 and 2011(Wu, 

2012). In combination with other expansions in the cultural and educational sectors, China 

has the objective to expand its capability for communication and influence abroad. This forms 

part of a new effort in public diplomacy, which may have been driven by a concern over the 

mismatch between China’s economic power and weak media influence (Xin, 2009). Some 

political scientists have also suggested that the primary objective of China’s investments in 

media, culture and education in Africa is to counter any negative publicity regarding its 

commercial and political expansion on the African continent (Eisenman, Heginbotham and 

Mitchel, 2007). The field study for this research followed two approaches. I firstly conducted 

interviews with media practitioners working for various print and broadcast media in Sub-

Saharan Africa to understand how Chinese international media is received and viewed locally. 

Secondly, I analysed news text in English from the wire news service Xinhua News and the 

newspaper China Daily. By identifying the most common type of framing in their reports, its 

reoccurrence can then be tested through a content analysis of African English language 

newspaper reports. The aim was to estimate the influence on textual content in selected 

African media outlets that are ascribable to China’s strategic media policies. The theoretical 
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ideas of soft power, coined by Joseph Nye (1990), are here tested against the findings from 

both interviews and content analysis. Despite the usability of the term soft power being 

contested among academic scholars, it is frequently applied in similar research articles 

concerning China’s public diplomacy and political communication (Li, A., 2013) (Rawnsley, 

2016) (Wang, 2011) (Zhang, 2016).   

In this study South Africa exemplifies an important trade relation for China, in respect of the 

latter’s demand for natural resources and search for growing export markets (Shinn, 

International Policy Digest 11-12-06). The East African nation, Kenya, is of interest because 

it has a relatively well-developed media industry, and a substantial level of cooperation with 

Chinese industrial enterprises and Chinese international mass media (Ngomba, 2011). 

However, South Africa has a higher gross domestic product per capita than Kenya, which has 

implications for the media market and the practice of journalism, which will be further 

explained in chapter 1 and chapter 2. South Africa, as one of the largest national economies in 

Africa, forms part of the so-called BRICS group, which consists of Brazil, Russia, India, 

China and South Africa (Sutter, 2012). The value of imported products from China 

constitutes 15% of the total import value in US dollars for both Kenya and South Africa. 

However, Kenya’s export to China is almost negligible, while South Africa’s export to China 

makes up 12.5 % of its total export value in US dollars (International Trade Centre, 2016-10-

05, http://www.trademap.org/Index.aspx) 

Arguably, China’s expansion of its media network in Africa and investments in African 

media organizations play an important role in its international communication strategy. 

China’s international media provides a platform from which ideas and information can be 

disseminated to the public that can thereby generate a favourable image of Chinese private 

and government institutions.  

Another important question addressed in this thesis is whether the media industry and the 

sourcing of news in South Africa and Kenya are affected by China’s investments in Africa. 

This analysis is based on theoretical assumptions of the political economy of media as well as 

media systems theory. A debate has emerged with regards to China’s potential influence on 

press freedom on the African continent (Keita, 2005 in Wasserman, 2012) and whether it 

limits an open public sphere. This type of debate is based on the assumption that while 

Western countries have, since the end of the Cold War, promoted a democratic development 

model on the African continent, China is currently exporting an alternative model for 

development. However, there has not been any study to date, which tests this assumption. 

Therefore, there is a need to collect more empirical evidence to better understand the scope 

and implications of Chinese international media in Africa (Gagliardone, 2013). The 
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theoretical structure as well as the background context for the thesis are explained and 

discussed in chapter 2. 

One part of this research has been to analyse the content of specific Chinese media coverage 

in English, and control it against coverage of the same nature in an alternative local media. 

Assuming that elite groups in the region will have an interest in how public opinion is formed 

regarding Chinese investments and development projects, the framing of the news coverage 

can vary. This research identifies three typical frames in the reporting found in the Chinese 

news sources Xinhua News, CCTV and China Daily, which for the purpose of this study are 

referred to as: Progress or Economic Growth (X), Official Statements Unquestioned (Y), and 

Leadership Deference (Z). Through this form of content analysis, it is possible to measure 

how much influence Chinese media has and how the framing in Chinese media often differs 

from that found in other international media. 

The second part of the study takes a more qualitative approach and is based on interviews 

with media practitioners. The interviews add to the understanding of routines and attitudes 

surrounding the area of reporting, the use of wire news services, and sourcing of information. 

The study sheds light on whether Chinese media are widely referenced or used as main news 

sources in South Africa and Kenya. The content analysis also shows how various local mass 

media choose to cover the news of Chinese investments and other engagements. For instance, 

the questions what are the most common frames used in China’s international news coverage, 

and how much do they reoccur in local press in Africa will be asked. The thesis aims to 

illustrate what level of impact Chinese media investments has on the local journalism and 

media system in two post-authoritarian African nations. It also intends to show how the local 

mass media covers the news of Chinese engagements in Africa.  

It is a complex task to estimate the influence on textual content in selective African media 

that is ascribable to China’s strategic media policies. There is a risk of conflating the results 

with random coincidence or multi directional influence when analysing the framing of reports 

in African papers compared with Chinese framing of reports.    

Framing theory is for this thesis used for the method of analysis, in order to detect Chinese 

influence on newspaper content written by African journalists. In accordance with McQuail, it 

is assumed that there is a degree of symbiosis between the media organisations and the 

sources they use. This also means that different media can serve as sources for each other in 

various possible combinations (McQuail, 2005). Identifying specific framing most prevalent 

in Chinese media, and markedly less prevalent in other sources, is for this study used to detect 

China’s influence on newspaper content in the case study.  
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Political economy theory and media systems theory are important in order to explain how the 

mass media system is structured, how content can be influenced by different interests, and 

why this matters to the public’s access to information and discourse.  

China's involvement in the mass media takes place on several levels in Africa. It can take the 

form of direct aid to African broadcasters (Wu, 2012), investment in African media 

companies (Hadland, 2015) and forms of free journalism education at Chinese universities, 

the latter of which has been very popular. Journalists from African nations are invited on trips 

to China, where the journey is pre-arranged and expenses paid for by the Chinese government, 

as described in interviews for this study (K5). Finally, the expansion of China's coverage of 

Africa has made it possible to offer wire news services from Xinhua News at zero cost to the 

local African media in print and broadcasting. In the media sector, as in other sectors, 

investment and development has been a welcome contribution to boost economic growth in 

Africa (Li, A., 2010).   

The Forum on China–Africa Cooperation (FOCAC) was established in 2000 to actively 

promote trade and investment agreements between African nation states and China. At the 

FOCAC meeting in 2009 two important points were agreed on regarding further cooperation 

in the area of media. Firstly, they were going to reinforce co-operation between officials and 

media workers who work in mass media on both sides trough annual workshops, mutual visits, 

and training in producing radio and television programs. Secondly, they planned to encourage 

involvement of Chinese communication and information enterprises in building 

communications infrastructure in Africa and engaging in mutually beneficial co-operation 

(Wu, 2012). 

The literature review for this study does not show whether China’s involvement has led to 

any direct influence on the reporting or debate in African media. Two recent studies have 

assessed the attitude towards China in the general public, based on how such an attitude is 

reflected in the news media in Uganda and Zimbabwe (Nasanga and Makara, 2016) (Mano, 

2016). However, there has not been any study yet of how Chinese media content is perceived 

by journalists, how often they are used as a source by the journalists, or the extent of 

influence it has on the framing of news and debate in Sub-Saharan Africa. Therefore, this 

forms the guiding question for this research.  

My earlier Kenyan case study, published in 2015, shows that the norms of political reporting 

are unclear in a newly-liberalized media system, because common professional standards are 

not upheld through any trusted formal institutions (Helander, 2015). South Africa has a larger 

media industry than Kenya, but a similar history of authoritarian suppressive media law. The 

first democratic elections in both countries, held over 20 years ago, brought about a change 
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towards wider media coverage and open debate, as outlined in chapter 1 and chapter 2. This 

study tells something about what bearing the history of authoritarian rule has for the reception 

of Chinese media today, which will be discussed in the final chapters.    

Particularly in the past two decades we have seen increasing Chinese public diplomacy via 

cultural, educational and media co-operation in parallel with an increase in trade with Africa 

(Sutter, 2012) This creates a platform from which China can explain its values, culture and 

foreign policy in a non-evasive manner (Wu, 2012). The setting-up of state-media bureaus 

worldwide form part of China’s informal diplomacy strategy to enhance its interactions along 

formal lines and to counter the historically imbalanced international communication order 

(Wu, 2012). As such, there is a need to investigate how China’s investment in Africa impacts 

on the local media.  

Xinhua, or New China, is primarily a news bureau and falls under the Foreign Affairs Office, 

which in turn answers to the Politburo Standing Committee (Ning, 2000). Xinhua News has 

well established news bureaus across Africa, which form part of China’s official 

communication drive. Xinhua News Agency expanded rapidly in the region and was used as a 

primary source in 31% of news reports concerning China in 2006, according to a report by He 

(Xin, 2009). However, this does not quite correspond with this study’s findings in the samples 

of newspapers that were analysed or the interviews that were conducted. The percentage of 

articles sourced from Xinhua in relation to other wire services was lower, compared to He’s 

findings, in Kenyan newspapers, and negligible in South African ones during 2014. There can 

be two reasons for this discrepancy. Firstly, the use and popularity of Xinhua’s wire news 

service may have changed over the eight-year time period and, secondly, Xinhua may be 

more widely used as a primary source in other African nations.   

China Radio International (CRI) has set up program exchanges with the Kenyan Broadcasting 

Corporation (KBC) and has gained a larger listenership in Kenya than in any other African 

country. CRI has established its own local radio station in Nairobi, broadcasting in English, 

Mandarin and Swahili, while China Central Television (CCTV) has also donated equipment 

to KBC.  

African media systems are characterized by precarious political reporting amid complex 

patron-client networks (Nyamjoh, 2005b). The application of political economy theory will 

be discussed in chapter 2, and will be applied to the analysis of the interviews in chapter 5. 

The political economy of the mass media is important to consider for a comprehensive 

analysis of China’s incursion into the African media sector. For example, it raises the 

question to what extent influence can be gained through direct aid to the mass media. Both 



7	  

the content analysis and the interviews with African journalists give a tentative answer to that 

question.  

China’s media tend to follow the government’s official rhetoric on its relations with Africa, 

which means that they focus on the mutual economic benefit of African-Chinese cooperation, 

on peace negotiations, and on non-interference (Strauss, 2009).  

The framing of a news event is defined by what is emphasized and what is left out of the story 

(Entman, 1995a). Framing theory is applicable when studying how the reporting of two media 

outlets differs in certain areas of coverage. This study considers the political economy of 

Kenyan and South African news organisations and what news sources are used, in order to 

discover the extent of which Chinese international media influence the framing of stories in 

African media. Framing as a research tool forms part of the methodology, which will be 

explained in chapter 3.   

China's investment in its international media can be referred to as part of its public diplomacy 

campaign. Public diplomacy can be described as an international actor’s attempt to advance 

the ends of policy by various means of communication with foreign publics (Cowan and Cull, 

2008). Several forms of engagement via mass media, scholarships, and national institutes 

serve to build public support for China's political and economic interests. However, exchange 

is important for public diplomacy, meaning that the engagement should support reciprocity, 

establish rapport, give commitment, and build continuity and trust (Cowan and Cull, 2008). 

The concept of soft power has a wider meaning than public diplomacy, and relies on the 

attractiveness of both private and state actors outside of the nation state (Nye, 2004). Soft 

power is a descriptive theoretical concept pointing to an aspect of a source to a nation's 

political sway beyond its borders (Nye, 2011). It is not the intention of this research to focus 

on the concept of soft power, or measure to what extent China possesses soft power at the 

time of the study. Rather, it serves to explain how mass media can play a role in international 

political and trade relations and, hence, why influence over media content is of interest. 

Kenya exemplifies a media system which allows for a relatively free press, has a level of 

professionalization of journalism and expanding education in mass media, and has received 

aid for media development from Western nations. The media system in Kenya, however, does 

not provide sufficient protection or rights for journalists to conduct free political reporting. 

Amid the complex patron-client networks, there are both government and private actors, 

which have power to lean on the country’s news editors regarding the framing of certain 

coverage. The political economy of the media as an institution enables the media owners and 

advertisers to have influence over editorial decisions (Nyamnjoh, 2005b). South Africa's mass 
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media display similar characteristics, but within a larger and more profitable media industry - 

a difference which matters in terms of journalistic independence. Both the political economy 

of the media and theory of media system will be discussed in chapter 2. The next chapter 

provides a background to Xinhua News development, as well as the historical and political 

context of Kenya’s and South Africa’s media landscape.  

The research study for collecting the necessary data has been done by conducting interviews 

with 39 media practitioners working for Kenyan and South African media, and reading and 

analysing over 900 newspaper articles that include China and Africa in their content.  

The methodological approach has been divided into two separate parts, which both help to 

answer the research question. The study of the research data was done through a quantitative 

content analysis and a qualitative interview analysis. The methodology for collecting and 

analysing the data for the study is outlined and explained in chapter 3. 

Semi-structured interviews inform the study about the perception of Chinese news sources 

among the sample of  journalists. An initial assumption regarding journalistic practice was 

that when having a choice of news sources, journalists give attention to the most credible one. 

However, an early finding from the interviews was that the framing and choice of news 

stories in Chinese media is found uninteresting. Credibility of the content was something 

mentioned by a few interviewees, but more often they referred to the lack of news value or 

engaging material in Chinese media. The population of media practitioners was selected 

through snowball sampling from the mass media organisations in both countries. The risk of a 

skewed population from snowball sampling is considered in the analysis in chapter 5.  

By reading samples of physical newspapers from South Africa and Kenya, and recording the 

source of the stories, it was possible to quantify the frequency of using Xinhua as a source 

compared to other international news services. A sample of re-published articles in African 

news papers had already been collected by Xinhua News in Nairobi, which were generously 

shared for the research. The purpose of conducting a content analysis of news text is to infer 

the relative influence of a specific news source, in this case Xinhua News. Through close 

reading of Xinhua News it was possible to identify three typical emphasis frames that 

commonly occurred in the reporting. For example, in Chinese news sources an “economic 

development” frame was applied to reports about infrastructure projects, which contrasted to 

the “environmental cost” frame found in an alternative Kenyan source.  

General news articles, opinion articles, and business articles from a fixed time period and of a 

length between 100 and 1000 words, all including a set of search terms, were coded for the 

three typical frames found in Chinese news sources: Progress or Economic Growth, Official 

Statements Unquestioned, and Leadership Deference.  
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In the content analysis of Kenyan and South African newspapers, the focus is laid on 

coverage during a specific time period when China’s Premier Le Keqiang visited four nations 

in Sub-Saharan Africa and on investments that involve Chinese actors. This definition of the 

population of articles for this study allows for a comparison of the framing between 

alternative media.  

The findings that have been derived from the study are divided into two separate chapters 

(chapter 4 and chapter 5). The results of an initial content analysis, based on physical 

newspapers, and further analysis of purposive samples of articles drawn from Factiva media 

archive, are detailed in chapter 4. The results of analysing the interviews with media 

practitioners working for Kenyan and South African media organisations are outlined in 

chapter 5.     

From the study, it transpires that Xinhua fills a certain gap in the media market in Africa. 

More generally, China’s international media is working actively to better accommodate the 

demand for content that interests the wider public, (interviewee K14). The interviews gave 

mixed statements about Xinhua as a news source, which were less positive among South 

African journalists compared to Kenyan journalists. There are entrenched ideas about the 

principles of news journalism and the role of media among both Kenyan and South African 

journalists, some of which are at odds with the reporting style of Chinese media that may help 

explain the negative statements. 

From the results of the content analysis it is possible to detect a degree of concurrence with 

Xinhua’s typical frames in the sample of Kenyan press, but less so in the South African 

sample.  

Chapter 6 includes a discussion of what the findings contribute to the current body of 

knowledge in this specific field. The research scrutinises the concept of soft power and its 

application to Chinese international media. The political economy of the media and 

comparative media systems theory are both referred to in order to help explain how media 

content can be influenced. By triangulating the results from the interviews and the content 

analysis the study gives clear indications of how Chinese media in general, and Xinhua News 

in particular, are received and viewed in Africa.   

2. Literature Review
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By briefly reviewing China’s foreign policy and its relation to nation states in Sub-Saharan 

Africa, this thesis will clarify the basis for the research question and discuss a number of 

related theoretical topics. Further, the chosen cases of Kenya and South Africa are described 

in terms of their history, media regulation, media system and the conditions in which their 

public sphere operates.  

The phenomenon of expansion of China’s major news organisations and its cultural education 

program are further outlined in the context of this study’s theoretical framework. A more 

detailed description of the background and development of the wire news service Xinhua 

News is also outlined. Finally, the remainder of the chapter explains the major theories and 

concepts, which are relevant to this research.  

2.1 Background 

2.1 a) China’s foreign policy and its relevance to Africa 

There are several factors that drive China’s foreign policy. For example, China’s political 

economy encourages units at all levels to seek resources from the international environment, 

which in turn have an impact on trade relations. When the Chinese Communist Party’s 

authority and legitimacy has come under question, one way to gain public support is to 

generate economic growth. An effect of these two factors is a foreign policy based on 

resources, which is to say that China’s lack of sufficient raw materials, and other resources, 

has shaped how it behaves on the international stage (Kim, 1994).   

The focus of the Chinese Communist Party (CCP) on promoting economic development, 

while maintaining political and social stability, has continued undeterred for over two decades. 

The slowdown in the global economy since 2008 has been felt also by China, yet it remains 

the world’s second largest trading nation, and the largest consumer of some raw materials. In 

addition, it has a positive trade balance, which has resulted in a large foreign exchange 

reserve. The rapid economic development has also placed China in a position of 

interdependence with the rest of the world. From this stems a new emphasis on engagement 

with regional and global multilateral organizations (Sutter, 2012). Although China by 

principal avoids interference in the domestic affairs of other nation states, there is a need for 

the CCP to project an image of China’s positive role on the world stage. 

China’s will to foster strong cooperation with newly-independent and still colonized countries 

was already established during an international conference in Bandung, Indonesia in 1955. 

However, it is only more recently that China has become a significant trading partner with 

nations in the global South. China’s economic growth has concurred with an increase in 
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demand for natural resources, most notably oil (Kim, 1994; Sutter, 2012). This is why its 

relations with oil rich countries, such as Angola, have become economically crucial (Campos 

and Vine, 2007).  

Kenya is in the position of being a trading centre and a hub for multilateral organizations in 

East Africa. The Government of Kenya, as in the case of many other countries, seeks 

infrastructure investment and technical assistance. China can offer capital and technical 

know-how, while at the same time gain access to a growing consumer market. South Africa is 

one of the richest countries per capita in Sub-Saharan Africa and also relies on foreign 

investment for continued economic growth. Chinese companies have been well placed to 

make such investments (Taylor, 2009), including in the country’s media sector, which will be 

outlined further in this chapter.   

China’s economic success and increasing international influence has helped to establish the 

notion of the Beijing Consensus as a commonly used concept in China and globally. The 

Chinese model for development has been regarded as a successful alternative route to 

sustained economic growth, according to Li, Brødsgaard and Jacobsen (2009). The journal 

article, titled Redefining the Beijing Consensus, highlighted the ways in which China 

reformed its economy, and how political stability and prudent financial reform was crucial for 

the transition. The authors explain how the model has proven more beneficial than a sudden 

move towards financial liberalisation. The same article also argues that developing countries 

can learn something from China’s experience despite not having similar internal conditions 

(Li*, Brødsgaard and Jacobsen, 2009).  

For example, an African political leader who has taken a keen interest in China’ development 

is the president of Rwanda, Paul Kagame. He is quoted in a British newspaper to have started 

devouring books about Singapore, South Korea, China and other 'Asian Tigers’, as he 

assumed his presidency. He sought to find out how these societies had managed to leap out of 

poverty in less than a generation by means of disciplined, authoritarian leadership and 

entrepreneurial capitalism (Grant, 2010). This is similar to the idea of the Beijing Consensus, 

which has been used to describe an alternative to the Washington Consensus, and will be 

discussed further on in this chapter. 

2.1 b) China’s relationship with African nations 

The relationship with southern African nations has a historic political context, which dates 

back to the 1950s and 1960s. China’s initial ideological motivation, under the leadership of 



12	  

Mao Zedong, drove its support of anti-imperialist and communist movements in colonized 

territories. During the same period, the Beijing government sought to undermine the power 

and influence of the Soviet Union by supporting competing liberation armies.  

There was a change in China’s foreign policy when Deng Xiaoping became paramount leader 

in 1978. China was not any longer describing all African leftist movements as Maoist, nor 

could such organizations rely on Beijing’s support. The independence of African states was 

emphasized, and state-to-state relationships grew in numbers. The new phase was also 

characterized by what was called the Dollar Diplomacy, where Beijing competed with Taipei 

to gain diplomatic relations and state recognition. China’s interest turned to African nations 

when its need for natural resources became more urgent (Eisenman, Heginbotham, Mitchel, 

2007). 

China’s trade relation with African nations grew steadily during the 1980s and 1990s, while 

its media coverage was stagnant, with 12 of Xinhua’s news bureaus on the continent (Wu, 

2012). Over the past decade the number of bureaus has almost doubled to 20, and the focus of 

reporting has shifted toward practical economic engagements and leadership meetings. 

During this period its reporters were urged to counter the image of a threatening China, with 

stories that highlight China’s effort in achieving peace and equality between nations (Nan, 

2007 in Xin, 2009). 

Pew Research Global Attitudes has collected data of people’s opinions of China, and placed 

these in a five-point scale. The survey finds that a majority of Kenyans have a very 

favourable or somewhat favourable opinion of China during the period 2007 to 2015.  

The survey asked Kenyan individuals whether they had a very favourable, somewhat 

favourable, somewhat unfavourable or very unfavourable opinion of China. 

Year of Survey Very Favourable or Somewhat Favourable 

Opinion of China among Kenyans 

2007 81 % 

2009 73 % 

2010 86 % 

2011 71 % 

2013 78 % 

2014 74 % 
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2015 70 % 

(Pew Research Centre, 2016) 

Although the value of collecting answers to this type of general question is debatable, the 

above numbers show a steady pattern with only a slight downward directional change over 

the time period 2007 to 2015 (Pew Research Centre, 2016). China, as a nation, has gained 

respect for its fast paced economic development, which is reflected in the interview data and 

content analysis for this study. Indeed, China’s successful economic growth strategy has 

given ground for some to question the democratic development model imposed on African 

nations by donor countries and multilateral organisations (Taylor, 2009).  

The model of democracy and its underlying bureaucratic state institutions has failed to 

consolidate in most of Africa, according to this line of questioning. It is argued that the 

notions of state weakness are simply moral labels rather than theoretical tools for analysis. 

For instance, the label “failed state” or “weak state” has been applied in order to indicate that 

African states are not what they are supposed to be. The post-colonial years have been 

characterised by centralised authority and patron-client networks between state bureaucracies 

and elite factions of society (Wiuff Moe, 2012). National mass media is playing a role in this 

form of network, which will be explored further in this chapter under the subject of political 

economy theory. 

The labelling of some African nations as being a “failed state” is a state-centric account of 

development, according to Wiuff Moe. This allows old colonial ideas of Western superiority 

to be replaced with a more politically correct rhetoric, which can, in turn, legitimise the 

imperial qualities of the current international order. The failure of the Western state model 

has been blamed on a mismatch between the collectivist, yet also individualist Western 

citizen and the more community-driven Africans. Indeed, the process of decolonisation did 

not lead to a clean break from illegitimate and centralised rule, while several African 

governments were in many cases supported by Western nations during the Cold War (Wiuff 

Moe, 2012).  

The above argument reverberates in Nyamnjoh’s analysis of the relationship between the 

media and the state in African countries. He says that state-media relations are in certain cases 

very similar to those found during the colonial era, in spite of the liberation discourse. In 

other cases, there have been changes in media-state relations, but these have occurred only 

relatively recently. Kenya and South Africa are both examples of the latter. However, 

repressive tendencies towards the media have their foundations in colonial ancestry. The 
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former British colonies, such as Kenya, have kept the Official Secrets Act in their statute 

books, which makes it very difficult to obtain information from civil servants (Nyamnjoh, 

2005b). The typical framing of news stories on CCTV, as well as the type of stories selected, 

brings focus to positive developments in Africa. Several interviewees talk about this as a 

pleasant change to the more negative framing such as “disease, war and poverty”, which is 

often found in established Western TV news coverage of Africa (K20). A criticism of 

Western media is that “they do not show the better parts of Africa” (K12). Here, as mentioned 

above, the negative label of “failed state” is often used as part of the explanation for the 

problems, and is typical for the framing found in Western reporting. CCTV is seen to offer an 

alternative viewpoint by focusing on culture and development in its reports from the African 

continent. Thus, the critique of Western development discourse has provided Chinese media 

the opportunity to draw attention to alternative positive reporting, which does not project the 

“failed state” image. 

Chinese media organisations have provided various forms of direct media assistance, such as 

training and equipment, to government-controlled media in Africa (Wu, 2012). An example 

of direct media assistance was when China donated computer equipment to the Kenyan Union 

of Journalists (KUJ) in 2004. Guo Chongli, the Chinese ambassador to Kenya, handed over 

the donation of five computers and five printers to Ezekiel Mutua, the KUJ Secretary-General 

at the Chinese embassy in Nairobi. Ambassador Guo said in the handover ceremony that 

China-Kenya cooperation in the field of journalism has scored remarkable achievement 

during the past decades. And he added that the exchanges between the All China Journalists 

Association (ACJA) and the KUJ will make unique contribution to the deepening of mutual 

understanding and friendship between Chinese and Kenyan peoples. Since 1990s, when the 

KUJ and ACJA signed a memorandum of understanding on cooperation, the two journalist 

unions have conducted frequent visits to each other’s counties (Xinhua News Agency, 2004-

12- 07). The full article published by Xinhua News can be read in Appendix II B.

In addition to other investment in the cultural and educational sectors, this type of assistance 

and the reporting of it, has the objective to expand China’s capability for communication and 

influence abroad and forms part of a new effort in public diplomacy, which may have been 

driven by a concern over the mismatch between China’s economic power and weak media 

influence (Xin, 2009). It is generally held that the content of African media maintains a 

Western bias in its orientation, approach and frames of reference. For the bulk of foreign 

news coverage, African media depend on a few international news agencies, such as Reuters, 

(UK), Agence France Presse (France), and Associated Press (US) (Anshan, Li; April, Funeka 

Yazini, 2013). These news agencies were found a commonly used source also in the South 

African and Kenyan newspapers, as will be illustrated by the findings in chapter four.  Since 
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2010, it has been an expressed goal of China’s leadership to engage more in foreign cultural 

exchanges, and invest in international media in order to enhance soft power and provide a 

better picture of China to the world (Anshan, Li; April, Funeka Yazini, 2013). Arguably, 

China’s expansion of its media network in Africa and investments in African media 

organizations play an important role for its strategic communication internationally. It can 

also be seen as a contra-flow to the current dominant flow of Western international news 

(Thussu, 2010), or a new hegemonic power. This discussion will be explored in chapter 2.2. 

The primary question for this thesis is whether the media industry, and the sourcing as well as 

the framing of news in Africa, is affected by China’s media investments. Recently, a debate 

has emerged with regards to China’s possible influence on press freedom on the continent 

(Keita, 2005 in Wasserman, 2012). The research study for this thesis will assess Chinese 

influence on the content of news reporting primarily in South African and Kenyan media, 

where freedom of expression is held relatively high (Hadland, 2012; Ngomba, 2011). Strong 

arguments for implementing firmer media control, or for following the wider Chinese 

development model in African countries, is not expected in the mainstream press of South 

Africa and Kenya. However, the notion of China’s positive impact on development in Africa 

is effectively spread through the media to other countries, such as Rwanda, which neighbours 

Kenya. Here follows an excerpt from an article, which exemplifies such a text, which was 

published in The New Times, Rwanda, in 2014.  

The text has the format of questions and answers based on an interview in Beijing with Lu 

Shaye, the director-general of the Department of African Affairs, Chinese Foreign Ministry: 

“Our purpose is to promote economic and social development in Africa and improve the 

livelihoods of the African people. We have helped African countries build infrastructure 

projects such as roads, bridges, stadiums, hospitals, schools and urban and rural water 

supply systems, in doing so have we betrayed the African people? 

I understand the underlying meaning of this concern. Under some circumstances, some 

African governments are in collision with their own people and in conducting cooperation, 

China is working together with these governments.  

But who has set the African governments and their people in collision with each other? I 

believe the mastermind is some Western forces, they are imposing or transplanting Western 

democratic systems onto Africa and this has created a division among some African societies 

because such multi-party political system is not suited to the current stage of development in 

Africa. By adopting such systems, some African countries have ended up in chaos. 

Of course, some African countries don't collide with their own people; for such nations, it is 

good for China to provide assistance without strings attached. So I believe that the argument 
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that China's cooperation with Africa has supported autocratic and corrupt government is 

flawed.” 

The above excerpt by Paul Ntambara was headlined “Africa Doesn't Need Tied Aid, Says 

Chinese Official”. The entire article, copied in Appendix II, was relatively long at 1,512 

words, and contained exclusively the statements and views of Chinese official Lu Shaye of 

the Chinese Foreign Ministry (The New Times, Rwanda, 24 March 2014). The framing of 

China’s role in Africa is positive, while “Western forces” are framed as the root of problems 

in some African nations. 

Academic literature in the field of political science provides interesting discussions about the 

strengths and weaknesses of these arguments regarding China’s relationship with Africa and 

models for development (Taylor, 2009). In the book The Beijing Consensus, Stephen Halper 

provides an instrumentalist argument about how “China is beating the West at its own game” 

(2010). The game he refers to is one of public diplomacy primarily utilized by the US, which 

has helped it to establish positive relations around the world. In January 2009 China unveiled 

a plan called waixuan gongzuo, meaning ‘overseas propaganda’, with a budget of 45 billion 

yuan. However, I find it questionable whether such a project is comparable to the soft power 

of the US since the Second World War, as described by Nye (2004).  

According to Halper, China’s plan is to make a global media drive, intended to present the 

face of modern China to an international public. It intends to tell the world about the “China 

model”, promoting welfare to the masses under the strict guidance of the government, a 

system referred to as ‘state capitalism’, according to Halper. It would stand as the antidote to 

capitalism, which has been hitherto unbridled despite being the cause of the global financial 

crisis in 2008 (2010).  Whether this supposed global PR campaign to project the views of the 

Chinese Communist Party has tangible influence remains open for discussion. 

This thesis intends to shed light on how successful Chinese international media have been in 

presenting and spreading news about development in Africa. The study also outlines how 

business and political interests through media ownership, advertisements and other forms of 

control are affecting the local African media coverage of Chinese investment projects in the 

region.  

It is claimed that the primary objective of China’s investments in media, culture and 

education in Africa is to counter negative publicity regarding the country’s commercial and 

political expansion on the African continent (Eisenman, Heginbotham and Mitchel, 2007). 

The field study and content analysis in this study illuminates how well this objective has been 

fulfilled.  
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2.1 c) Case study on Kenya and South Africa exemplifying large and open media 

markets in Sub-Saharan Africa 

This section is divided into four parts, which provide outlines of key points about the recent 

political history, the media landscape, and media systems in Kenya and South Africa. There 

are several differences, both historically and currently, between the countries, which help to 

explain some of the findings from the study.    

Kenya, East Africa 

Kenya is of particular interest for this study because it has a highly developed media industry, 

while at the same time enjoys substantial cooperation with Chinese enterprises and mass 

media (Ngomba, 2012). Kenya is a former British colony that gained independence in 1963 

and adopted a constitution and legal system similar to those of the United Kingdom. The 

economic and political elite in Kenya today are mostly descendants of Kikuyu and Kalenjin 

leaders who gained important land resources at the time of independence.  

Since the country held its first democratic elections in 1992, Kenya’s media has been 

gradually opened up to more independent voices. The right to freedom of expression and 

liberalization of broadcasting was called for as an integral part of the country’s development 

of democratic rule (Ogbondah, 2002). Journalists who were interviewed for my previously 

published study, attest to the development of a climate of greater professional and editorial 

freedom during the last decade (Helander, 2015).  

From a wider African perspective, Kenya is regarded as having a well-developed and fast 

growing media industry (Makali, 2010). However, after the eruption of violent political 

clashes following the 2007 election in Kenya, a commission was set out to investigate the 

causes that were behind it and found that the mass media had been taking sides along ethnic 

lines in their reporting, which exacerbated the tension surrounding the election results (Waki-

Commission, 2008). 

The question of ethnic tension behind violence, and how it gets relayed in the media, is only 

one part of the wider problem of a partisan media, which has consequences for the practice of 

journalism. The structure of the Kenyan media system appears to result in many media outlets 

becoming direct political instruments during election campaigns, when politicians appeal to 

ethnicity to win votes (Ismail and Deane, 2008). This aspect of the media landscape is 
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pertinent to the question of Chinese investment in, support to and co-operation with the 

government controlled broadcaster KBC, as well as other media organisations.  

The Kenyan journalists who were surveyed, emphasised a number of factors, which play a 

role in their independence, e.g., their collective professional status and media owners’ 

financial and political interests. In this context, media organisations’ corruption and the 

manipulation of news in favour or disfavour of politicians stand in the foreground (Helander, 

2015). The aim of the study was to scrutinise the media’s ability to promote an egalitarian 

participation in a rational and critical discourse about political issues in society, which is one 

of the basic issues in the theory of the public sphere (Calhoun, ed. 2002). What was proposed, 

on the basis of the field research, is that a pluralist media in itself does not guarantee a 

coherent debate based on factual information. 

The conditions for a Habermasian public sphere – a comprehensible discourse based on 

truthful information – are only fulfilled among the elite of society in Africa (Berger, 2002). In 

pace with Kenya’s gradual deregulation and more liberal climate, its independent media is 

flourishing as a business. Those who take a more critical view of commercially driven media 

worry about its consequences for journalism in practice. The development of the professional 

journalist as an ideal does not necessarily solve the problem of monopoly capitalist control 

over the media in the US, for example. Although the ideal has its merits it also tends to 

generate a tepid form of journalism that reflects only a limited range of opinion. The 

commercial media model holds an inherent risk of marginalizing the new, the critical and the 

radical, according to this view (McChesney, 2004). This argument is echoed in Francis 

Nyamnjoh’s analysis of media in Africa, in which he states that the more radical or critical 

views can only be expressed in weekly or monthly press, rather than through mainstream 

mass media (Nyamnjoh, 2005). 

A related issue is how standards are set for political reporting and opinion making in the 

mainstream media. The field study showed that this is unclear in a newly liberalised media 

system, because common professional standards are not being upheld through any trusted 

formal institutions. How to regulate the system to enable greater independence of reporters 

and editors, as well as clearer accountability, appears an important issue. A system that allows 

freedom of communication requires a strong political and constitutional defence (Keane, 

1996). Building on the analysis of the Kenyan media landscape, it is found important to 

investigate the role, or possible influence, of China’s international media institutions in the 

local media system.  

Both Kenya and South Africa are in this study examples of relatively liberal media systems in 

Sub-Saharan Africa as a region. It is important to bear in mind that there are various nuances 
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within the African media. Kenya is largely different from neighbouring Ethiopia, for instance, 

where the latter’s government has greater control over the national mass media. For example, 

the notion of ‘fourth estate’ journalism, namely to hold government and powerful institutions 

to account, is widespread in the likes of Kenya and Zambia. This notion has arisen in a 

cultural context that is not ‘Western’ in its outlook, neither in social nor political terms. For 

most Kenyan journalists the objective of public transparency, free speech, people’s 

involvement, journalistic independence, and truthful and fair reporting are non-negotiable 

(Skjerdal, 2009). The responses in the interviews conducted for this thesis gave support to 

such ideals. It was poignant to hear statements from journalists who worked in cooperation 

with CCTV and Xinhua about the values of truthful and fair reporting (K2, K5, K9). One of 

them worked for Kenya Broadcasting Corporation (KBC), which is a state-owned broadcaster 

that has countrywide coverage and is partly financed by advertising revenue (Maina, L.W., 

2006). At the time of study, both CCTV and CRI were broadcasting its news programs via 

cooperation with KBC (Wekesa, 2012). The interviewee who was a TV news editor at KBC 

regarded CCTV and Xinhua as reliable and credible sources for information.  

General Structure and Implications of Kenya’s mass media system 

This section explains more specific points about the media system in Kenya. Kenyan 

journalists are highly aware of a recent past of authoritarian press and broadcasting control, 

and greatly appreciate the development of a climate of greater professional and editorial 

freedom during the first decade of the millennium (Helander, 2010). As part of the process of 

liberalization the Communications Commission of Kenya allocated 224 FM frequencies and 

89 TV frequencies. About 60 radio frequencies were in use in 2010 (Makali, 2010), and in 

2014 the number of stations had increased to 118, which indicates how quickly both the local 

and national radio have grown (interview K24). There are 14 TV channels in Kenya, which 

are using only a small portion of the number of frequencies allocated (CCK 2005, cited in 

Maina, 2006). The process of allocating those broadcasting licenses and frequencies was not 

transparent, and has been widely criticized in the debate on Kenyan media. The accusation is 

that it was based largely on political patronage and that some frequencies are being hoarded 

illegally (Makali, 2010). Most of the broadcasting licenses awarded during the Arap Moi 

administration in the 1990s was based on relationships to government officials (Ogola, 2009). 

Development in the last two decades has set the stage for more manipulation of public 

opinion through media, while both corruption and biased reporting continues unsanctioned. 

As political leaders have so far sustained their support through co-opting and patronage of 
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local ethnic groups, it is difficult for Kenyan journalists to remain immune to the division 

(Ogude 2009). 

The media sector is regulated via various acts such as the Public Order Act, the Defamation 

Act, the Preservation of Public Security Act and others (Maina, L.W., 2006). The current 

constitution has a paragraph, section 79, on the freedom of expression stating: 

Except with his own consent, no person shall be hindered in the enjoyment of his freedom of 

expression, that is to say, freedom to hold opinions without interference, freedom to receive 

ideas and information without interference, freedom to communicate information and ideas 

without interference (whether the communication be to the public generally or to any person 

or class of persons) and freedom from interference with his correspondence. 

(Ogbondah, Chris W., 2002, p. 58) 

Immediately after this follows a sub clause, which is a claw back, stating that no law is able to 

contravene the provisions that are reasonably required in the interest of defence, public safety, 

public order, public morality and public health. This is sufficiently vague that the executive 

can use the sub-section to intervene in the media without breaking the constitutional law 

(Ogbondah, Chris W., 2002). 

The Government of Kenya has routinely restricted press freedom by broadly interpreting 

other legislation, including the Official Secrets Act, the Law of Sedition in the penal code, 

and criminal libel legislation. There has also been a restrictive effect from the Miscellaneous 

Amendment Act of 2002 (Freedomhouse.org 04/28/08). Section 79 has generally been 

regarded as insufficient and the attached claw back clauses are found to be very restrictive.  

Print media is hampered by the required amount of Kshs1 million, about US$ 14,000, which 

is demanded as a bond by the government for the right to publish, and comes in addition to 

the cost of the equipment and overheads that go with printing a daily newspaper. The owners 

of the most successful newspapers are also the owners of other media channels in radio and 

TV. Both the Nation Media Group and the Standard Group are examples of such cross-media 

ownership. 

In Africa it is often the case that a private media proprietor toes the line of the government, or 

downplays a controversial story, for fear of repercussions on their business interests. 

Concentration of ownership can also limit the competition in the media market, and lead to a 

narrowing of the public debate (Curran, J. 2000). This is particularly important in Kenya 

where the market is still small in financial terms, and ownership is concentrated to only three 

dominating media companies (Maina, L.W., 2006).  
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Although Kenya has enjoyed economic growth it has still a low gross domestic product per 

capita, and the economic constraints are having an effect on its media. Specialised reporting is 

rare, due to a lack of resources. The newspapers and radio stations do not have enough staff 

and rely instead on contributions from freelancers, especially for coverage outside the capital 

(Helander, 2010). The financial hardship that is facing the media in many African countries 

causes journalists to bargain away their independence and professionalism. Certain businesses 

will be covered more favourably if they are high paying advertisers in the same paper 

(Nyamnjoh, 2005b).  

These issues that pertain to the structure of the media system are important to consider in 

relation to the role of the media. It is through media that the electorate can follow and take 

part in the debate around political issues, be informed about what is happening, get involved 

in civil society, and make the decision on whom to vote for. The theoretical underpinning for 

this notion has a long tradition and can be found in Jürgen Habermas’ theory of the public 

sphere (Calhoun, 1992). 

The Media Council of Kenya is an industry body set up in 2004 that lobbies for self-

regulation. This was developed by the Media Industry Steering Committee (MISC), formed in 

1993 by media stakeholders, such as the Media Owners’ Association, the Kenya Union of 

Journalists, the Editors Guild, the Kenya Correspondents Association, media NGOs, training 

institutions, state media, and the alternative press. The Media Council of Kenya aims to 

promote and defend the freedom and independence of the media and also rein in reporting 

that oversteps their code of ethics. The Media Owners Association is a body of owners of the 

main broadcasting and media houses in the country, including directors and managers of the 

powerful Standard Group and Nation Media Group. There is a comprehensive Code of 

Conduct for journalists, formulated by the Media Council of Kenya in conjunction with the 

Media Industry Steering Committee. Both the Media Council and Kenya Union of Journalists 

monitor the conduct of journalists. However, when journalists have allegedly overstepped the 

mark, the government has tended to ignore the role of these bodies in regulating the conduct 

of journalists. Instead the government has resorted to direct legal sanctions under the public 

order and libel laws. The Code of Ethics handbook covers the issues of free and independent 

media, freedom of expression and the right of privacy. The requirement that Kenyan media 

outlets openly account for their conduct is underscored, and the Code requires all journalists 

to be accurate and fair in reporting and to publish or broadcast an apology wherever this 

conduct is not upheld (Maina, L. W., 2006).  

In this context of independent journalism and media regulation, Hallin and Mancini’s analysis 

of different levels of professionalism is useful. Their starting point is Max Weber’s definition 

of a rational-legal authority as a form of rule-based adherence to formal and universal rules of 
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procedure. In this system individuals and organisations act according to procedures seen as 

serving the society as a whole or a common good. Where this type of legal authority is 

strongly developed the agencies that regulate broadcasting and press are likely to be more 

autonomous and respected by the media practitioners (Hallin and Mancini, 2004). This type 

of respected authority has not developed in Kenya, which may be why the journalists 

interviewed refer to their lack of trust in many of the institutions that govern them (Helander, 

2010). From this problem stems the inability to enforce journalistic professional norms and to 

form a united professional collective. If trying to place Kenya within an analytical framework 

of the three models of media and politics, as discussed in chapter 1, it would most closely be 

described as the Polarised Pluralist Model (Hadland, 2012). The theory of the three models of 

media and politics give context to the Chinese media’s role in the Kenyan and South African 

media system, which will be discussed in chapter 2.2. 

South Africa, Southern Africa 

The South African transition from minority rule under the apartheid system to a democratic 

government took place formally in 1994, when the first democratic election was held. The 

new constitution brought about both immediate and more gradual changes to its media system. 

Journalists were freed from the previous tight government control, and the focus of news 

reporting was clearly decided by public interest and the so-called news value. The minority 

government had for example restricted reports on black political leaders as well as crucial 

events in geographic areas designated for black people. 

However, race and language continue to fragment the media industry, which complicates an 

analysis of the system. Although South Africa has enshrined the protection of press freedom 

in its constitution signed in 1996, there has since then been a rise in government intervention 

through the media market and legislation. State institutions have even made use of older 

apartheid-era legislation to curtail media freedom (Hadland, 2012).  

The restructuring of South African Broadcasting Cooperation (SABC), to fulfil a new and 

more representative public service role, was cause for intense negotiations between the 

political interest groups. The transformation of both broadcast media and the press took place 

within a media system which was primarily market oriented (Sparks, 2009). The 

constitutional suppression of political debate in the mass media had already been lifted at this 

stage, but changes to editorial and ethical principles were still needed in order to better reflect 

a democratic society.  

Freedom House, an international body that compares and rates countries in terms of level of 

press freedom, places South Africa as “Partly Free” on its scale, which is the same in the case 
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of Kenya. In their estimate of Political Rights and Civil Liberties, South Africa is placed 

higher compared to Kenya (Freedom House, 2016). Although these kinds of assessments are 

not entirely precise or undisputable, they do provide an indication of the level of media 

freedom and other civil liberties. However, there have been more detailed analyses of media 

freedom in South Africa, which suggest that freedom of expression is not guaranteed in 

practice (Barratt et al., 2007 in Sparks, 2009). South Africa’s state institutions have routinely 

refused journalists access to information, in spite of legislation that guarantees access to 

government records. The denial of such rights, in contravention of the legal provisions, is a 

commonly used tool by governments in relation to the media in many African countries 

(Tettey, 2001 in Hadland, 2012). 

South Africa, like Kenya, has a plethora of small scale radio broadcasters and local press. 

Their dependence on advertising revenue creates pressure to avoid any confrontation with 

important businesses (Sparks, 2009). The daily papers, which have the largest circulation and 

budget, are able to choose editorial lines more freely, and hence will be the focus of this study. 

The transition to democracy in South Africa caused a shift in the ownership of the press while 

the core middle-class audiences have remained the same. Some new titles have appeared 

which are concentrating on the low-income audience (Wasserman, 2013). The changes of 

ownership within the commercial media system were highly political. Both the licensing of 

new broadcasters and changes in press ownership are dependent on political decisions. This 

phenomenon is similar to that in China, where many of the new entrepreneurs are either party 

members, relatives of party members, or associated with party members (Sparks, 2009, p. 

212).  

Although South Africa has a more diverse and open mass media since the end of authoritarian 

rule, there are current signs of increasing state intervention in the commercial media market. 

This trend, noted in South Africa as well as in other nations in the region, can interestingly be 

compared with the state-media relationship in China (Hadland, 2015). 

On the other hand, in South Africa, each citizen has a voice, through democratic elections, the 

right of assembly and the right to public protest. This explains why political debate in South 

African is more sophisticated and concerned with issues of social inclusion and equality than 

in many other countries. For the mass media it has meant a degree of internal democratisation 

within the organisations, but at the same time a struggle to meet the commercial goals (Sparks, 

2009).  

The South African media industry operates within a political climate that can still be defined 

as a transitional democracy. The media reflects a society that is defined by deep social and 

economic inequity, and marked by ongoing political protest and conflict. The mainstream 
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media adapts to the market by catering to a relatively small but affluent audience, rather than 

the wider public. 

The South African conglomerate Naspers owns media all across the African continent, as well 

as having a major stake in the online platform Tencent in China. In 2013 the Argus Group 

was bought by Sekunjalo consortium, which includes a Chinese partner. The chairman of 

Sekunjalo, Iqbal Surve, has close ties with the ANC-led government, which has raised 

concerns about the editorial independence within the Argus Group. It is argued that the media 

is generally characterised by the elite continuity, in spite of democratisation (Wasserman, 

2014). 

China is one of the main trading partners for South African import and export, and since 2010 

the relationship was formalized further by South Africa's entry into BRIC. This added the 

letter S to the abbreviation made originally from Brazil, Russia, India, and China (Wasserman, 

2012).  

General Structure and Implications of the South African media system 

An important early change to the media system in South Africa was the breaking of South 

African Broadcasting Corporation's monopoly in the early 1990s. This meant a gradual 

opening of the system for new radio and TV stations, as referred to above. Print media went 

through a period of substantially lower sales for the subsequent decade. The major daily 

papers such as Cape Argus, Daily News, The Star, and The Sowetan, all decreased in 

circulation (ABC, 2006), which further led to a drop in the quality of journalistic work.  

However, the media market has grown rapidly since early 2000, with new titles entering and 

newspaper circulation increasing, while the old established titles adjusted to the new political 

landscape. The sharp rise in the circulation of newspapers between 2000 and 2005 was 

entirely accounted for by two new tabloids, the Daily Sun and the Zulu-language paper 

Isolezwe. These were aimed at the blue-collar market, which reached many new readers who 

previously did not buy a newspaper regularly (Hadland, 2007). 

The post-apartheid era has seen South African media companies reposition themselves as 

growing businesses on the continent and further afield. It has also opened the media system to 

global flows of content and investment (Tomaselli, 2000, in Wasserman 2012). The three 

newspapers, the Mail & Guardian, the Cape Times, and the Sunday Times, are the most 

critical of the government, political parties, and other societal actors. The print media are 

dominated by four groups; Times Media Group, Independent News and Media, Media24, and 

Caxton/CTP (Freedom House, 2014). The new media landscape is highly contested and 
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marked by competing normative expectations of what the media's role in the new democracy 

should be (Wasserman, 2012, p.340). The African National Congress (ANC) government 

have routinely been criticised in the print media and ANC politicians have counter attacked 

the media for their negative coverage. 

The South African Broadcasting Corporation has a mandate for public service radio and TV 

broadcasting but is very poorly financed by the government and licence fees. In practise the 

SABC has to fill the primetime hours with commercial programming and advertisements in 

order to sustain news and documentary programming. A popular alternative free-to-air TV 

station is e.tv., which also runs a 24-hour news channel. Its current affairs programme often 

has an adversarial approach to the subject matter, as associated with watchdog journalism. 

The state publishes its own magazine, Vuk'uzenzele, which has the largest circulation of all 

magazines in the country (Wasserman, 2012). 

Disputes over content are currently handled by the Press Council of South Africa (PCSA) and 

press ombudsman, which is defined as a self-regulating system. Efforts by the ruling African 

National Congress (ANC) to replace the PCSA with a state-run media tribunal have been put 

on hold for the time being. The PCSA instituted reforms in 2012 to establish a system of 

“independent co-regulation”, which includes equal public and media representation on the 

council, under the chairmanship of a judge. The changes provided the public greater legal 

redress, such as the ability to appeal directly to ordinary courts; an expanded definition of 

complainant to include not just those directly affected by a story, but also public advocates; a 

clearer hierarchy of sanctions for violations; and a ban on hate speech. However, ANC has 

continued to advocate that Parliament should consider the feasibility of creating a tribunal 

with government oversight. Journalists have occasionally been harassed and threatened by 

both government officials and non-state actors over the content of their reporting. The Media 

Institute of Southern Africa documented a number of attacks on journalists who were 

covering protests and strikes in South Africa during 2013 (Freedom House, 2014). 

If referring to Hallin and Mancini's typology for comparing media systems (2004), South 

Africa is closest the Polarized Pluralist model (Hadland, 2007). Political coverage dominates 

the news, and the mass media is generally predisposed towards elite audiences. Even if South 

African media displays certain features of the Democratic Corporatist model, such as political 

parallelism, a vibrant civic life, and limits to state power, the limited range of opinions found 

in the mass media outweighs those factors. The commercial media follows the liberal ideals, 

in the form of watchdog journalism. The state-owned SABC can show some bias to the ruling 

party ANC during election times and display developmental journalism, while also taking a 

commercial approach to editorial choices at other times. On the whole SABC keeps an 

informational and distanced stance to the news it reports (Wasserman, 2012). According to 
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Freedom House, SABC has lately drawn criticism for displaying a pro-ANC bias, and also for 

reflecting internal ANC rifts in its management struggles, financial maladministration, and for 

practicing self-censorship (Freedom House, 2014). 

In summary of the case study 

Hadland finds that there is a disconnect between the constitutional rights and actual state 

practice, regarding, for instance, the lack of protection of journalist’s sources and lack of 

freedom of information (Hadland, 2012). Both aforementioned factors are effective 

hindrances to news journalism and investigative journalism, of which have been mentioned in 

the interviews for this study. On the question regarding the coverage by Chinese international 

media, some journalists explain that their reporters do not have the capacity to dig for 

information in order to find more than just official sources (interviews K16, K17, K18). As 

will be explained in detail in chapter five, the findings drawn from interviews conducted, does 

not support a notion of a great addition to the flow of in depth information or independent 

investigations via media.  

A section on ‘Independence and conflicts of interest’ in the South African Press Council’s 

code states: 

3.1 The press shall not allow commercial, political, personal or other non- professional 

considerations to influence or slant reporting. Conflicts of interest must be avoided, 

as well as arrangements or practices that could lead audiences to doubt the press’s 

independence and professionalism. 

3.2 Journalists shall not accept a bribe, gift or any other benefit where this is intended or 

likely to influence coverage. 

3.3 The press shall indicate clearly when an outside organisation has contributed to the 

cost of newsgathering. 

3.4 Editorial material shall be kept clearly distinct from advertising 

There is an ideal for journalism to maintain independence from all possible outside influence. 

This notion is part of the liberal view of the role of mass media in a democratic system. To 

report on social and political matters without favouring any particular interests, and to keep a 

check and balance on those in power, is a type of media referred to as the Fourth Estate. 

There are certain conditions in African countries that make this ideal of independence 

particularly difficult to follow. Journalists who take on the role of watchdog for democratic 

rights, and expose issues that question governments, or other powerful instructions, risk being 
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harassed, imprisoned or even killed. The codes of conduct copied above from the South 

African Press Council are written into similar documents in all African countries that 

constitutionally protect the freedom of the press. However, the historical background of 

colonialism and post-colonialism created stark divisions in society, which mark the nature of 

the media landscape (Wasserman, 2013). The injustice of the past is seen by some journalists, 

interviewed for this study, to be replicated and ignored in the media as in wider society 

(interviews K9, K18). The government in this scenario often expects the media to be 

supportive of the post-colonial development project and to not stir up discontent among the 

public (Wasserman, 2013).  

These conditions pose a challenge to the pursuit of journalistic independence in both Kenya 

and South Africa. At the same time Chinese international media, in its reports on Africa, take 

precisely that afore mentioned supportive role and avoids controversial matters as a general 

rule. The scholar Yanqiu Zhang proposes to define it as constructive journalism, rather than 

an attempt to build soft power. Zhang argues that constructive journalism is what makes the 

engagement of China’s media different from Western media in Africa (2014). This suggests 

that Chinese international media is more likely be aligned with government controlled media 

or media which is favouring government interest at the time. 

It would be a mistake to fuel the existing tendency to make generalised statements about 

Africa as if was one country (Nyamnjoh, 2005b). The continent is divided into regions and 

nation states, which are very different in terms of their political and economic history. 

Nevertheless, in the Sub-Saharan region, there are similarities in the state – media 

relationship, which allow for general conclusions to be drawn. In the case of Kenya and South 

Africa, both countries have a shared past of autocratic rule and a repressive media landscape. 

Since the end of the Cold War, Western policy makers have argued for liberal democratic 

systems rather that the expediency of dictatorship used in the past. The theoretical provision 

of equality and justice, guaranteed by the constitution, does not necessarily translate into 

political, economic or social reality in practice. Francis Nyamnjoh argues that the repressive 

tendencies towards the media have their foundations in the recent past. For example, all 

former British colonies have kept the official secrets act in their statute books, which makes it 

hard to obtain official information from civil servants. It has resulted in a culture of 

complacency, silence and self-blame. Every hierarchy of power, from high to low level of 

administration, is permeated with the fear of demotion or exclusion. In this environment a 

journalist’s work becomes both risky and difficult. Government representatives are often 

more accommodating to foreign media than to local media, and thereby avoid communication 

with their electorate. When financial constraints to the local media are added to the context, it 

is obvious that independent professional journalism is hampered. Notably, the press in South 
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Africa and Nigeria have succeeded to become more viable businesses and are therefore able 

to maintain higher standards, or greater independence, compared to those in many other 

countries (Nyamnjoh, 2005b). This helps to explain the subtle differences between Kenya and 

South Africa found in this study, which is further illustrated in chapter 4 and 5. Nyamnjoh 

also believes that the threat to open participatory media systems comes from multinational 

communication conglomerates as much as from governments (2005b). 

With the background view given in this chapter it is the aim of this research to assess the 

influence and reach of Chinese media in English in Kenya and South Africa. By reading a 

large number of articles published in print media in Sub-Saharan Africa, I found that the 

framing of the articles differs between Xinhua News on the one hand, and for example 

Thomson Reuters, Agence France Presse, and Bloomberg on the other. The newspapers that 

have large circulation, or are well funded, will have a wide choice of sources to rely on for 

ideas and information.  Through close reading of Chinese news sources in English, I have 

been able to identify three very commonly occurring frames, where of one two or all three are 

used for most articles. In addition, two of the interviewed journalists who work on a freelance 

basis for two of the Chinese media currently present in Africa provide insights into the 

principles for editorial choices made in the news room. These findings have been considered 

when formulating the definitions of the three frames, progress or development (X), official 

government statements unquestioned (Y) and leadership deference (Z), as will be explained in 

chapter 3. 

South African media provides an interesting sample to compare with Kenyan media in this 

particular case study. The two countries have commonalities in terms of media development 

and liberalisation, but differ in economic terms. Findings from the responses by journalists, 

and from the analysis of newspaper content, illustrate the slight differences between the 

media systems, and hence also in China's influence on media in the two countries. 

2.1 d) China’s Investment in News Media and Confucius Institutes 

China’s “Going Abroad” project, which mostly involved industrial and trade enterprises up 

until the late 1990s, later spread to the media and cultural sector. This may have been driven 

by a concern over the mismatch between China’s economic power and weak media influence 

(Xin, 2009). Xinhua, or New China, is controlled by the Foreign Affairs Office, which in turn 

answers to The Politburo Standing Committee (Ning, 2000).  The expansion of Xinhua News, 

establishing new bureaus in Africa, forms part of China’s official communication drive with 

the purpose to project its soft power (Zhang, X., 2011). 
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Xinhua News Agency has grown its network of staff and freelance journalists in the region 

since 2008, and has its Sub-Saharan regional centre in Nairobi. The agency currently 

publishes 30 to 60 articles in English per day, according to the general director YUAN 

Bingzhong. One limitation to their reporting is that politically sensitive matters are not 

reported on, in order to avoid any interference in locally contested issues (Interview at Xinhua 

office in Nairobi 2014-02-10). The most frequent users of Xinhua wire news material are 

recently started publications with relatively low numbers of writing staff, such as The People 

in Kenya. They do not have to pay any subscription fee for Xinhua’s news service, according 

to Kenyan editors in Nairobi (K5, K17).  

In 2010 China launched a TV news network targeting an international audience and overseas 

Chinese. China Central Television, or CCTV, the paper China Daily and China Radio 

International, or CRI, have also seen major investments into their global network of 

journalists, other media staff, and technical recourses. CRI now gives daily news broadcasts 

in Swahili, for example.  

The setting up of state-media bureaus worldwide forms part of China’s informal diplomacy 

strategy to enhance its interactions along formal lines, and counter a historic imbalance in 

international communication order. For example, when CCTV News in English was launched 

in 2010, it was modelled on the global broadcasters CNN and BBC. It is a 24-hour English 

language channel, which aims to bring a Chinese perspective on international events to 

emerging markets and to the world in general. It creates a platform from which China can 

explain its values, culture and foreign policy in a non-invasive manner (Wu, 2012). 

CCTV and CRI have their regional bases in Nairobi, and work in close cooperation with the 

government-led Kenya Broadcasting Corporation. In 2013 CCTV recruited a number of well-

known Kenyan TV reporters from an independent network, in order to provide better 

coverage of local issues and to increase viewership. However, this study finds that the weak 

points of Chinese media in Africa remain the same as noted before by Xin Xin. Politically 

sensitive issues, which can have economic repercussions for China and the host country, are 

barely covered by Xinhua News (2009). This cautious approach to the reporting of some 

important political stories, applies also to CCTV, CRI and China Daily Africa (K 19).  

The setting up of Confucius Institutes in 94 different countries globally also formed part of 

China’s ambitious investment plan in the cultural and information sector (Xin, 2010). There 

are currently more than 20 Confucius Institutes offering primarily Mandarin courses on the 

African continent (Bodomo, 2009). A Confucius Institute was opened in 2006 in Nairobi, the 

capital of Kenya, and more recently in Kampala, the capital in neighbouring Uganda. 
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Confucius Institutes are set up as educational and cultural centres, often in conjunction with a 

university.  

It has been argued in the context of China’s relationship with Africa that China is developing 

its soft power through a number of strategic policies, mentioned above. However, neither the 

nature nor the existence of Chinese soft power have been determined, or fully agreed on, by 

scholars at this point (Wasserman, 2012). Public diplomacy is not the same as a public 

relations campaigns or mere propaganda. Rather, it is aimed at non-governmental individuals 

and organizations in other countries, and has the purpose of conveying information and a 

positive image. It also involves the building of long-term relationships, in order to create an 

enabling environment for the desired government policy outcomes (Nye, 2004).  

It is assumed that China’s expansion of media, culture and education enables better daily 

communication, longer-term strategic communication, as well as nourishing relationships 

through research grants, conferences and training programs (Braütigam, 2009)(Halper, 

2010)(Wu, 2012)(Xin, X., 2012). However, the literature available for this study has not 

provided empirical evidence on how effective China’s international media have been in terms 

of attracting interest and increasing its influence in Sub-Saharan Africa. This study has strived 

to help close this gap in knowledge by collecting and analysing empirical data from Kenya 

and South Africa, as will be presented in the chapters three to five.  

China’s new emphasis on public diplomacy is a matter of following a strategy that has 

arguably worked well for Western nations such as the United Kingdom, France and the US. 

Through the development of international media and the entertainment business, and by 

attracting foreign students to its universities, the US has effectively spread its ideas and 

culture, which has helped pave the way for stronger economic and political influence. Based 

on the investments made in establishing new Confucius Institutes and news bureaus globally, 

it appears that China is currently emulating a similar process.  

It is important to point out that China’s investment in media, culture and communication in 

Africa does not necessarily reflect an asymmetrical relation. Many of the African 

governments are equally benefitting from an increased capacity in the media and 

communication sector. African countries and China have mutual interests in the success of 

their economic development, which can be further promoted through the Chinese and African 

media. This trend can also be referred to as cultural diplomacy, forming part of the effort to 

build wider support for political and economic goals (Bodomo, 2009). This requires further 

study of the reception of China’s cultural diplomacy, in order to assess what influence it 

currently has in Africa.   
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Xinhua News 

To explain the context of this research, I will provide a summary of the political and business 

development of Xinhua News. The use of Xinhua News as a source by the print media in 

Kenya and South Africa forms one part of the content analysis. The perception and opinion of 

Xinhua News articles is one of the key questions in the interviews conducted for this study. 

Although Chinese international media is represented by CCTV, CRI and a number of print 

publications, this study finds that they tend to coincide with Xinhua News in terms of framing 

(K14).  

China’s top propaganda and communication official, Li Changchun, explained in a meeting in 

2009 the importance for China to gain greater understanding and support in the international 

community. A fundamental drive for the projection of a better image on the international 

arena is to have a positive domestic self-image (Wang, 2011). This ambition has to be partly 

promoted by Chinese media both within China and globally. A great responsibility has 

therefore fallen on the government controlled news wire service Xinhua News. The process of 

modernisation and development of China’s mass media was initiated under the rule of Deng 

Xiaoping, which led to the deregulation of advertising and distribution, but not to a real shift 

in terms of content (Zhao 2000 in Hadland, 2015). The current remit for journalists working 

for Xinhua and other state controlled media is to report freely on social, economic and 

cultural matters, but to avoid those of controversial political consequence, according to 

several interviewees (K14, K19, SA12).     

Xinhua, as well as CCTV and China Daily, has the status of a CCP central communication 

organ. It has been subject to marketization and adaptation, which has resulted in a more 

competitive media market since the start of the Going Abroad project in the 1980s. For 

Xinhua News this has meant an overhaul of its structure over the years between 1980 and 

2012. The organisation differs from other government controlled media because it has the role 

to serve Chinese media rather than compete with them. Xinhua, established in 1931 was first 

called Red China News Agency and also ran a newspaper, which helped to spread the 

propaganda of the CCP. However, since then it has been both a wholesaler of news and a 

publisher of newspapers. Xinhua has historically followed the principles of so-called party 

journalism, which was based on Lenin’s view of the function of the Communist press. 

Intensified competition both nationally and globally has caused all state media to modify their 

business structures and journalistic practices. Views on what the ongoing media transition in 

China means politically vary widely. The commercialisation of mass media has not led to 

editorial independence, according to the pessimists, while the optimists point to the growing 

media market, which gives more space for journalists to report on social issues, if not yet on 
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political ones (Xin, 2012). Arguably, a social issue often has a direct connection to either 

existing legislation or government policy, and thereby also to the priorities of the political 

leadership. To completely avoid any political aspects in news reports will require a specific 

favoured way of framing events, which is exemplified in the content analysis for this thesis, 

as presented in chapter 4.  

Xinhua News in Africa 

In the early 2000s Xinhua sent their less experienced journalist abroad, particularly to Africa. 

In Africa, the bureaus were understaffed and relied on the local press for information. 

Gradually, however, Xinhua has been employing some journalists from the region in order to 

gain better access to news events. In many countries this is also cheaper than bringing over 

more journalists from China. Providing more positive news stories about events in African 

nations has helped Xinhua to gain popularity (Xin, 2012). This coincides with the finding 

from the interviews with some of the Kenyan journalists, who appreciated the change from an 

otherwise common focus on war, disease and famine in Africa (interview K 7). 

Xinhua’s editorial policy in Africa is aiming to be in line with China’s foreign policy, which 

entails a focus on notions such as “solidarity and cooperation” and “a history of China-Africa 

friendship”. In the last decade there has been an emphasis on “a new type of strategic 

partnership with Africa” and the idea of “economic win-win cooperation”. Xinhua has also 

lately seen it as their mission to represent the voice of developing countries, and at the same 

time to differentiate themselves from Western news agencies. Under the direction of the 

government in Beijing, they are expected to respond to any negative reports about Chinese 

engagements in Africa, which may appear in Western or local African media. To counter the 

image of “China as a threat”, the Xinhua journalists were encouraged to write articles that 

highlight China’s peace-loving image, its priority to national unity and stability, and that 

emphasise China still being a developing country in spite of its fast economic growth (Xin, 

2012). 

The above summary of Xinhua News is confirmed by the findings in both the content analysis 

and interview material for this study, as will be explained in chapters four and five. There 

thus transpires a general finding that Xinhua together with CCTV, CRI and China Daily are 

gradually reaching a larger number of people more or less directly in the cases of South 

Africa and Kenya. It has been noted regarding the growth of China’s media that it would have 

a profound impact on the media industry worldwide if the Chinese government could develop 

a business model for its major media outlets that is sustainable and attracts a greater audience 

(Hadland, 2015). 
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The projection of a positive Chinese image through the media 

The hosting of the Olympics in Beijing became a platform for criticism of China’s domestic 

politics, and ushered in new efforts by the Communist Party to create a better image. The 

provincial governments received a memo specifying the right strategy for managing the 

foreign media during the Olympic Games. The Chinese government recognized the need to 

communicate a more non-threatening, responsible and peaceful image to the world (Wu, 

2012). The Olympic Games thus encouraged further development in this area of public 

diplomacy and media relations. 

China’s involvement in African nations is seen by some as an opportunity to grow its own 

economy while others worry that the boost given by China comes with some strings attached. 

Another type of criticism is that China’s controversial human rights record poses a bad 

example for African countries, which may have weak civil liberties as it stands. It is also 

inferred that China’s investments tend to entrench existing corrupt and opaque bureaucratic 

systems. A third line of criticism says that China’s engagement and investments constitute a 

new imperialist policy, such as “the scramble for Africa” emblematic to the European 

colonization a century ago. The notion that China is developing strategic alliances, and 

increasing its political and military presence in Africa, forms part of the same line of thought 

(Wasserman, H. 2012).  

There are yet others who regard China’s involvement in Africa as a benevolent factor for 

economic development. For example, Deborah Brautigam made a statement to the US Senate 

Committee in 2011, where she counters some critiques of the Chinese approach to 

development, and argues that it is moving African nations toward a better future (Global 

Times, 2011-11-02). China’s government officials have realized that it is strategically 

important to counter negative messages by projecting alternative information, which is a part 

of the strategy of public diplomacy.   

In a journal article by Xin Li and Verner Worm, titled Building China’s soft power for a 

peaceful rise, a proposal for an integrative model of soft power is presented. The concept of 

soft power, first coined by Joseph Nye, loosely refers to a nation’s ability to pursue national 

interests through various forms of co-option and attraction. This involves the arts, culture and 

media. It can also include the spreading of political values, if the government can follow them 

at home and abroad. Lastly, the strategy includes foreign policies that are seen as legitimate 

and having moral authority. With this in mind the authors suggest that China offers 

developing countries a new model for South – South cooperation, and provides help without 

any strings attached, based on mutual respect (2011).  
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In projecting the notion of China, as a developing country, helping other nations in need, 

there is also the idea of a specific development model, which is different from the Western 

democratic model. The Chinese model puts an emphasis on key projects, which will increase 

productivity and will be implemented swiftly without much deliberation or consultation. The 

order of priority for this model is economic growth first and democratic or civil rights later. 

For example, property rights or transparent procurement procedures can be circumvented, if 

need be. In all its efficiency, the Chinese model for development has resulted in some 

unwanted side effects, such as environmental degradation and growing economic inequality, 

which detract from its short-term benefits (Wekesa, 2013). Such instances work against the 

projection of a positive image.  

The other element of the Chinese model is to maintain political stability in order to enable 

economic changes and successful development, without the government losing control. There 

are scholars who believe that many developing countries can learn from China in this respect 

(Li, Brødsgaard, Jacobsen, 2009). 

The first Forum on China–Africa Cooperation (FOCAC) was set up in 2000, with the purpose 

of facilitating business agreements and development aid efficiently. Regular FOCAC 

meetings have more recently also included plans for exchanges and assistance in the area of 

media and communication. In the 2009 formal meeting of FOCAC the following points were 

concluded on: 

- Reinforcing co-operation and exchange between officials and media workers who

deal with media on both sides; such as annual workshops, mutual visits, training and

producing radio and television programs

- The involvement of Chinese communication and information enterprises in building

communications infrastructure in Africa and engaging in mutually beneficial co-

operation

This type of investment and aid serves to create a platform from which China can explain its 

values, culture and foreign policy to a growing middle class in Africa (Wu, 2012). 

To develop “cultural soft power” was presented as a central initiative at the Chinese 

Communist Party congress in 2007. The Chinese use of the term soft power is slightly 

different from the original formulation by Joseph Nye, by applying it also to domestic affairs. 

The top propaganda and communication official, Li Changchun, explained in a meeting in 

2009 the importance of being able to gain understanding and support for China in the 

international community. It has been pointed out that a fundamental drive for projecting a 

better image internationally is a domestic positive self-image (Wang, 2011). When 
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considering the sources of soft power in this light, the original concept appears less applicable 

to China’s international media. A discussion on the meaning of the concept soft power, and 

its application to China’s international media, will be further developed in the next section. 

2. 2. Theoretical Approaches and Conceptual Tools

The following section will outline four theories that have been applied by scholars in the 

fields of political agency of media, the practice of journalism, and mass media 

communication in a context of international relations. Firstly, the concept of soft power will 

be discussed with respect to its application to international mass media, and its explanatory 

value regarding China’s increased capacity in international communication. Secondly, the 

theoretical framework for the study is also based on the political economy of media, which 

connects to the normative theory of the public sphere. The three models of media systems are 

also considered for a better understating of how the media practitioners perceive and consider 

news content.    

Soft power 

I will here outline a discussion on the concept of soft power, through which Nye has 

described the value of subtle forms of influence that the United States uses in its foreign 

relations. Soft power appears to have been formulated as a foreign policy tool in defence of 

the dove position, as opposed to the hawk policy of armed interventions. Soft power is a 

concept developed initially in 1990 by the political scientist Joseph Nye. In his book titled 

“Bound to lead” on the foreign policy of the United States, he outlines the importance of 

sources of international influence through its culture, institutions and political ideology. In 

very simple terms it is a matter of getting others to want similar things to what you want on 

the international arena. It is a form of power based on intangible resources within the cultural 

sector, independent organisations, and government institutions, which support the setting of 

an agenda, and determines a framework of debates on significant issues (1990).  

According to this theory, the other part of a nation state’s international influence stems from 

so-called hard power, which is based on its military and monetary capacity. Nye refers to the 

writings of Robert Cox, where Cox compares Pax Britannica with Pax Americana and 

concludes on a major point: soft co-optive power is as important as hard command power for 

international relations (Cox, 1981). If a nation state is able to legitimise its power in the eyes 

of others, it will face less resistance to its wishes. If the culture or ideology of a nation state is 
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attractive others will follow. If a nation state can establish international norms that are 

consistent with its society it will not need to change. By encouraging other states to follow its 

ways and principles, a nation state will have less need for coercive or hard power in 

bargaining situations.  

Nye further argues how the information-based economy implies that power is something less 

transferable, less tangible and less coercive (1990). With the fast development of information 

networks since the time of Nye's writing, this is particularly interesting to consider in 

hindsight.  

Nye furthermore claims that the two concepts, imperial power and hegemonic power, have 

been used interchangeably by some scholars in the field (1990). His critique of the two 

concepts, hegemonic and imperial power, led him to develop the different terminology of soft 

power.  

Hegemony is a form of power based on different mutually supportive dimensions, within a 

larger system that lacks formal authority, and is accepted more or less voluntarily by actors 

within the same system (Hettne, 2003). To gain position of hegemony, elites or influential 

actors, compete by use of news media and cultural structures to establish and maintain a 

dominant ideology (Straubhaar, 2010). Nye argues that there is no agreement on what level of 

unequal distribution of power actually constitutes hegemony, which he believes makes the 

term hegemonic power less useful.  

China’s investment in its mass media and cultural export can be analysed in terms of a 

refiguring of the global hegemony, or a contra flow to the dominating Western media and 

culture (Thussu, 2010). Xin Xin has studied Xinhua News in the first decade of this 

millennium, and found soft power less relevant to Chinese international media compared to 

hegemonic power (2010). Resources for soft power are dissipated between many government 

bodies and private organisations, making it difficult to control. However, news media is one 

of the resources that draws attention to certain arguments and ideas, and hence can generate 

soft power.  

Although conceptually soft power and hard power complement each other, and can be viewed 

as connected in the case of the United States, these two sources of power have been gained 

and lost by different countries over time, according to Nye’s later writings. According to 

Nye’s argument there are examples of times in history when soft power has had real effects 

on outcomes, including the movement of armies. He gives the example of the former Soviet 

Union, which lost its soft power by invading Hungary and Czechoslovakia, even as it 

continued to build up its hard power in the years that followed. This shows that hard power 

and soft power do not correlate in the same direction. He gives an opposing example in 
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Scandinavia, where soft power through an attractive political ideology and generous foreign 

aid has led to greater international clout in spite of its small size in geographic and military 

terms (2004).  

In Nye’s later book The Future of Power, he explains the meaning of the concept further. He 

firstly sets out that no one has the final word on the contested concept of power, and proceeds 

to analyse the question of what power is in global affairs (Nye 2011, p. xviii). The fourth 

chapter of his book is devoted to the concept of soft power, where he explains that it is a 

descriptive concept, and therefore without any normative attributes. He applies the swift logic 

of his argument by stating that it is not necessarily better to twist minds than to twist arms 

(Nye, 2011, p.81). However, I would argue that the actual exercising of military power in 

practise is costlier than exercising soft power, both in terms of money and human life. This 

makes the idea of developing soft power more attractive than the idea of building a greater 

military force. Some scholars have questioned whether it is possible to differentiate the 

sources of soft power from that of hard power. Herbert Schiller equates soft power with 

cultural imperialism and regards it connected to economic strength, and hence also hard 

power (2010). In Thussu’s words; one should not loose sight of the fact that ‘soft’ media 

power is firmly underpinned by ‘hard’ political and economic power (p. 236 in Thussu, 2010) 

Soft power as a term for a less tangible factor in international relations has been applied to the 

analysis of China’s influence and political power in a global context (Glaser and Murphy, 

2009) (Hooghe, 2011) (Wang 2011) (Wu, 2012).  The concept has been frequently mentioned 

by both Chinese media scholars and political leaders, but not using the exact term soft power. 

The political elite has at the same time changed its meaning to rather have Chinese 

characteristics, which are embedded in the country’s traditional culture and ideology. In 

Mandarin it is referred to as comprehensive national strength, and takes into account military, 

economic, political and cultural factors (Ding, S., 2008).  

Joseph Nye draws on the theoretical work of H.E. Carr (1946) on political realism, where 

three categories of international power are drawn up Power over opinion is the third category 

after Military power and Economic power, but the subtlety of the theory was lost by later 

scholars in the field of political realism, according to Nye. Power was instead reduced to 

more measurable resources. Referencing Machiavelli, the ultimate realist, a prince may be 

better off feared than loved, but he is in most danger when hated, lends support to the 

importance of soft power (Nye, 2011, p.82). This is a way of demonstrating that soft power is 

not a form of idealism or liberalism, but rather a form of power; a possible way of getting 

desired outcomes in global affairs. The entities involved are not just state institutions, but also 

corporations, independent institutions, non-governmental organisations, and even terrorist 

networks, all of which have an element of soft power. To incorporate soft power into a 
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government strategy is quite difficult, because the outcome is more in the target’s control than 

would be the case with hard power. The results often take a long time to show, while the 

instruments of soft power are not fully in control of the government. It involves culture and 

values, which are embedded in civil societies; hence soft power depends heavily on 

credibility, which connects to the importance of the pull rather than the push of ideas and 

information. When it comes to China’s effort to gain soft power through investing in its 

international media, it is hindered by China’s domestic censorship, which results in brittle 

propaganda. Also, as soft power is much more driven by the public, an autocratic government 

will be in a dilemma about control. China’s government continues to muzzle its most creative 

and diverse elements, which afflict its image abroad. Government control places limits both 

in the educational sector and in non-governmental organisations (Nye, 2011).  

The concept of soft power was met with mixed reviews among Western scholars, but was 

applied widely in Chinese academic circles. The Communist Party of China soon took to 

heart this analysis of how nation states can build its status and reputation (Glaser and Murphy, 

2009). Firstly, in the wake of the Tiananmen Square massacre of 1989, the party leadership 

keenly felt the need to support research in social sciences. The soft power theory appeared 

interesting in that context, and especially as China’s international relations cooled in the 

following years. China grew economically and was able to build a stronger military force, but 

its Foreign Ministry had not developed a comprehensive plan for public diplomacy in any 

form. Some scholars argue that the Foreign Office is a relatively weak institution within the 

Chinese government system, and has a poorly developed department for public affairs 

(Hooghe, 2011). It has therefore become one of China’s strategic priorities to develop the 

intangible power resources in order to strengthen the county’s international influence (p. 28 

in Ding, S., 2008) 

Two events that posed further challenges for China’s government were their handling of 

political protests in Tibet and soon after the management of the Olympic Games, which were 

held in Beijing in 2008. The criticisms that spread throughout the global media were regarded 

by the party leadership as unfair and also as clear evidence of the strength of the United States’ 

hegemonic media influence. It gave further impetus to China to build its soft power in order 

to counter the poor images of its government. The urgency was not simply to better the 

nation’s standing in the international political arena, or to better its trade relations, but also to 

develop its soft power from within the country. This refers to elements such as taking pride in 

Chinese culture, and learning about the positive ideas that China stands for (Wu, 2012). There 

has also been an attempt by the China Communist Party to develop a new plausible ideology 

in the general rhetoric, one that does not depart too much from the old Maoist ideology 

(Strauss, 2009).  
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It is important to understand Joseph Nye’s concept of soft power, and how it has been 

reframed and adapted by policy makers of the Communist Party of China (Wang, 2011). The 

original concept based on the foreign relations of the United States does not take into account 

the attitudes or will of the citizens of that country. It is focused on how culture, ideology and 

ideas, as well as public diplomacy, is spread via film, literature, educational programs and 

mass media, thereby reinforces the interests of the United States (Nye, 2004). Domestically, 

Nye probably takes for granted the sense of pride an average United States citizen feels for 

their country, and the trust they have in their government. This aspect of a nation’s 

international influence is not considered in Nye’s explanation of the concept. The national 

self-image of the citizens is apparently assumed fixed and not of relevance to soft power. 

However, I would argue that this underpins a nation’s sources of soft power. The fact that 

North American cultural products have been consumed globally, especially since World War 

II, is undisputed (Schiller, H., 2010). There is little doubt that these factors help in 

maintaining the strength of the United States’ soft power arsenal. Nation states’ governments 

strive to instil in their citizens a sense of cohesion and progress through national pride in their 

culture, but this is not a simple feat.  

Even though there has been a great deal of criticism of the United States’ foreign policy since 

its invasion of Iraq, the nation still holds powerful attraction for its culture, identity and 

values (Glaser and Murphy, 2009). Mass media and cultural products, supported or 

distributed by companies based in the United States, are likely to serve a purpose in order to 

maintain this image.  

There are further media scholars who have defined the global dominance of the United States 

as a form of new imperialism, which is exercised through the capitalist system and 

globalization (Fuchs, 2010), with cultural imperialism a subset within the system of 

dominance (Schiller, H., 2010). The term soft power is in this context argued as being 

equated with cultural imperialism, or as said by Schiller cultural imperialism with a twist 

(2010, p.251). However, the meaning of soft power rather reflects how a culture and political 

ideology is willingly emulated and admired by people in other nations. The concept of 

imperialism implies a more coercive or imposing process for spreading influence over other 

nations. On the other hand, it is important to note that large conglomerates, headquartered in 

the United States, holds the control over foreign markets in certain forms of cultural 

production, which in effect is both coercive and imposing.  

Clearly, the delineation between cultural imperialism and soft power is being debated among 

a few academic scholars (Sparks, 2015). However, China’s leadership has understood soft 

power, both outside and inside China, as equally important factors for its internal stability and 

international standing. Chinese scholars have argued that soft power is something that begins 
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at home. It is difficult for a nation state to gain international trust and respect, if those 

sentiments are not reflected among its own citizens (Wang, 2011). It is suggested by Wang, 

that developing soft power is highly relevant for the success of a national policy as well as 

foreign policy. Likewise, a fundamental drive for projecting a better image internationally is a 

domestic positive self-image (2011). The attitudes Chinese citizens have towards their 

country's products and services are not a subject of relevance for this study.  

In accordance with Joseph Nye’s argument, China’s projection of soft power through 

international mass media is hampered because it is instigated and led by the government (Nye, 

2012).  

China’s economic development model has been gaining interest in many third world countries, 

as it is seen as impressive. This fact is an important source of soft power, according to some 

scholars. Yet some critical voices argue that the development model is unsustainable in the 

long run, because it has caused societal imbalance and environmental damages, and should 

therefore not be admired or followed by other nations (Wekesa, 2013).  

However, in terms of international relations, China has gained respect in multinational forums 

for its principles on non-interference in other nation’s internal affairs, as well as for its 

assistance in peace negotiations in Sudan, for example (Glaser and Murphy, 2009). By 

investing in areas such as propaganda capacity, international media, Confucius Institutes, and 

educational aid, China seeks to gain international influence over time. The focus of Chinese 

Central Television, Chinese Radio International, China Daily/Africa Weekly and Xinhua 

News is to encourage positive perceptions, which support China’s economic and diplomatic 

objectives (Wekesa, 2013).  

What have been vague in the academic discussions on soft power are the exact sources of this 

form of power. It can be viewed as a descriptive concept, illustrating something that is 

dependent on a social construct established between agent and subject though persuasion. In 

practice the agents and their resources for soft power are dissipated between many 

government bodies and private organisations, making them difficult to pin down, let alone 

control. The Polish scholar, Lukasz Fijalkowski questions the whole notion of causality 

between Chinese soft power and Africans’ attitudes towards China (Fijałkowski, 2011). If 

Chinese international media is only one of multiple sources of soft power, it may be that 

Chinese contribution to infrastructure building, resource development, and other hard power 

elements play a greater role for the county’s image in Africa.  

China has become more active during the last decade in the area of traditional diplomacy by 

facilitating nuclear disarmament talks with North Korea, fostering good relations with other 

Southeast Asian countries, and by participating in United Nations peacekeeping missions. 
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However, the positive image such policies generate risks being diluted by its increased naval 

presence in the South China Sea.   

Establishing a Confucius Institute in Manila, for instance, to teach Chinese culture might help 

build its soft power, but is less likely to do so in a context where China pressures the 

Philippines over the possession of Scarborough Reef (Nye, 2013).  

Image, reputation and trust are factors that are difficult to operationalise for the purpose of 

research. To make an overall judgement of a nation's soft power would require the 

aggregation of such a large number of indicators, which would undermine the validity of the 

model (Beadle and Hill, 2014). However, it is possible to focus on a specific indicator, such 

as the influence of an international news service, which can be considered as a small part of a 

nation’s soft power. In the case of China these are primarily Xinhua News, Central China 

Television and China Radio International.   

With the investment that the Chinese government has committed to the development of its 

three major news media, the question has been asked regarding its impact on public 

diplomacy and contribution to soft power. The scholar Anbin Shi has argued that the 

international Chinese media should shift away from a so-called government sponsored model 

and instead be driven by its relevance to local communities. It is also important to draw from 

the power and resources of the Chinese private entrepreneurs and the non-governmental 

organisations present in Africa, in order to enhance the credibility and efficacy in China’s 

international communication (Shi, 2013). This viewpoint coincides with some of the editors’ 

statements, in both South Africa and Kenya, regarding the type of content that is missing 

from Xinhua News. This issue will be explored in Chapter 5, concerning the findings from 

the interviews for this study. Although Xinhua offers its news content for free to low revenue 

papers (Li, A., 2010), it would be more useful if the material had greater local relevance and 

more detailed information about the Chinese economic and social actors, according to the 

findings.  

Shi brings up the example of StarTimes, a privately owned Chinese digital TV company, 

which has grown quickly in the African market. It was first licensed in Rwanda in 2007, and 

has since risen to become one of the largest digital TV operators in Africa (Shi, 2013). 

However, this has been achieved partly by undercutting subscription prices of their 

competitors, in the case of Uganda for example (interview K 27). StarTimes does not make 

decisions about the content of the broadcast material that is made available via its digital TV 

boxes. The success of this media company relies on a technical and marketing advantage 

rather that the details of its television content. In terms of soft power it could be argued that a 
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Chinese company that becomes a household brand name, in a positive sense, will serve the 

country's image well.  

Shi argues that China's charm offensive via its media should focus more on a charm defensive 

that would convey to Africans a consistent value system that China stands for. He points to an 

opinion survey that indicates how China is respected primarily for its economic, technological 

and commercial achievements, and less for its popular culture or any core value. While 

Africans regards the US as the epitome of liberal democracy, China is considered to be 

irrelevant in the category labelled ideas about democracy (Shi, 2013). The article titled 

“Chinese media development in Africa: From Charm Offensive to Charm Defensive” seems 

to be urging Chinese media reporting to include more variation and controversies, and to 

convey more interesting ideas and values. The research study for this thesis finds that the 

journalists working for Chinese media either do not feel permitted to take on such subject 

matters or do not have the capacity to do so. In both cases it is a weakness in any soft power 

strategy. I have chosen to use soft power as a concept to broadly discuss and test China’s 

level of influence though its international media. There are other theories such as hegemony 

to describe similar phenomenon of influence, which is mentioned above in this section. The 

scholar Xin Xin has indeed proposed in an article that hegemonic power is more applicable to 

China’s ambition for greater influence in the international media landscape (Xin, 2009). 

There are other scholars who have studied the perceptions of Chinese presence in Africa as 

reflected in newspaper articles, analysed for tone and framing, without referring to either 

hegemonic power or soft power (Nassanga & Makara, 2016). However, a significant number 

of scholars in the field of China’s media influence and image in Africa have published 

material that has applied and discussed soft power in their research analysis (Wasserman, 

2016)(Mano, 2016)  

Political economy of mass media 

Chinese investments and contracts over a 10-year period from 2005 to 2015 amount to 

US$10.19 billion in Kenya. The equivalent calculation regarding South Africa is US$9.55 

billion. These amounts are not as large as Chinese investment and contracts in Angola, 

Nigeria, Ethiopia and Algeria, where extensive contracts in the energy and transport sector 

have been settled with Chinese enterprises, yet Kenya and South Africa are representative 

cases of important African trade partners for China. At the FOCAC summit in South Africa in 

2015, President Xi Jinping characterized his country’s relationship with South Africa as that 

of “comrade and brother”. 
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President Xi Jinping, in September 2015, pledged 8000 peacekeeping troops and US$1 billion 

in funding for United Nations peacekeeping missions in Africa. The announcement signals a 

slight shift in China’s focus from purely economic interests to political ones. Assistant 

Professor John Ciorciari at the Ford School of Public Policy at the University of Michigan 

states that it is a way “to build policy clout and wider acceptance as a great power” (South 

China Morning Post, “Pivot to Africa”, 5 Dec. 2015). Such newspaper reports exemplify a 

viewpoint in the Western media, portraying China as an ambitious newcomer, which is 

quickly gaining substantial influence and power in Africa.    

As described in the beginning of this chapter, a rise in government intervention through the 

media market has been noted in South Africa, which means that the protection of press 

freedom in the constitution is undermined in practice by the political economy of the media 

(Hadland, 2012). Similarly, in Kenya, the problem of a partisan media, due to ownership and 

advertisers’ political and financial interests, has consequences for the practice of journalism. 

The structure of the Kenyan media system appears to result in many media outlets becoming 

direct political instruments during government elections (Ismail and Deane, 2008). 

Several media scholars have applied the theory of political economy to analyse the role of 

communication in the wider context of media and democracy. This section outlines some 

examples of arguments and empirical findings, which have been derived from such an 

analytical framework. By considering ownership, advertising and legal control of different 

media offline as well as online, it is possible to discern patterns in the production of content. 

The combination of global deregulation, privatization, and expansion of Internet technology 

has made it possible for media corporations to be horizontally integrated. This process has 

encouraged the creation of production networks both within and across nations. At the same 

time, there has been a vertical business integration leading to media companies owning both 

content and the means to distribute it. In reaction to this development in the media and culture 

industry, a number of nations have cooperated to formulate common rules to protect local 

content production. These aim to keep certain cultural products out of the reach of global 

trade agreements in order to lessen the influence of powerful international media companies. 

The inherent commercialism and corporate control is suggested to have an effect on the 

political bias in media content, resulting in the marginalisation of political activism, civic 

values, and arguments for equality. The highest quality of work in journalism can be found in 

business reporting, which is naturally geared towards particular interests, while other mass 

media content is poorly researched and of a lower quality (McChesney, 2003). This generates 

a bland form of media content that reflects only the range of existing elite opinion, while 

marginalising alternative critical opinions. This line of critique is based on studies of Western 
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media specifically based in the United States, which also tend to stretch globally. In the case 

of media in Africa, the freedom of expression exists in principle, but other laws and practises 

curtail press freedom in practice. Many media outlets in Africa are controlled by the 

government and businesses, which are keen to not feed the public with anything that is 

subversive to their interests and power (Nyamnjoh, 2004). 

The ongoing global development of mass media, with the help of the Internet, can 

alternatively be regarded in a positive light, as a continual expansion of news media, whereby 

a wider breadth of discourse, with a greater number of participants, has been made possible. 

The advent of global TV networks and Internet media has broken political control over the 

media in totalitarian nations. The possibilities for independent debate via online forums have 

been met with excitement in China, for example.  

Is media’s predominant role simply a diversion for the under-class in order to distract them 

from their sad reality and difficult future, as McChesney suggests? Such an argument states 

that the global media system is intricately connected to capitalist and political interests, which 

in turn hinders progressive resistance against such economic interests (2003).  

Under the headline “Propaganda and Control of the public mind”, Chomsky gave a talk at the 

Harvard Trade Union Program in 1997, which was published in the book “Capitalism and the 

Information age” (Eds. McChesney, Wood, Foster, 1998), where described several 

mechanisms of control, which replace the use of force and violence in democratic societies. 

These are the death of ideology, the media ownership concentration, and the enormous 

marketing budgets of corporate entities. He argues that the Internet is used for yet more 

efficient propaganda and labour control. As an example he highlights the media’s demonizing 

of the labour movement in the United States since the 1950s. He also points to the fact that 

the Internet, which was built in the US at public expense, is now in the hands of a few large 

corporations (Chomsky, 1998).  

Edward Herman wrote at the same time a defence of his and Chomsky’s propaganda model, 

formulated in their book ‘Manufacturing Consent: the political economy of the mass media” 

(Chomsky and Herman, 1988). Herman and Chomsky studied news reporting to identify the 

structural factors behind the pattern of reporting in the US in the1980s. The findings 

illustrated how media depend heavily and uncritically on elite information sources, and 

thereby participate in propaganda campaigns helpful to elite interests (Herman, 1998). This 

study of influence on mass media in African press and television applies the theory of 

political economy in order to provide an explanation of how dominating news sources can 

support elite interests through its framing of news reports.   
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The above arguments based on past research still appear to be valid and applicable to today’s 

mass media market.  

Schiller outlines how investment in Internet communication technology (ICT) has been a 

remedial response to economic crises in the US, starting from the 1970s. The development 

has been integral to the search for new sites for generating a financial surplus. Interestingly, 

China’s leaders have reserved their own national market in communication for state 

companies. A brewing conflict over foreign access to the Chinese market has escalated, while 

at the same time China is investing in its own global information network (2011).  

The political economy of media explains the phenomenon of clientelism and patronage in the 

media system, and how it can affect media content, which will be discussed further in this 

chapter. The theory encourages researchers to scrutinise in whose interest and benefit the 

media are used for (Murphy, 2007). The media, according to the liberal model, are presumed 

to be holding government officials accountable, and are able to expose corruption in public 

administrations (Waisbord, 2013). However, which persons or organisations to expose and at 

what point in time can become something that interested parties will try to influence by 

bribing or using other ways to co-opt journalists and editors. Kenyan journalists have 

described how media are used as a direct tool to credit or discredit parliamentarians and 

cabinet members, in pursuit of particular agendas (Helander, 2015).  

The problem of corruption often stems from the many interest groups in the intermediate class 

who are vying for power over government bodies and the economy. Lacking institutional 

legitimacy leads to weak institutions, which leads to contestation over the rules and greater 

scope for corrupt practices – a negative spiral. Both sociologists and economists have picked 

up on the concept of civil society to include independent media in developing countries as 

potential crusaders against corruption.  

Political corruption is often part of a set of exchanges within patron-client networks through 

which elites construct compromises with interest groups who would otherwise threaten the 

political stability of the system. Civil society, representing different interest groups in the 

intermediate class in developing countries, can become involved in such patron-client 

networks. Far from being the solution to the problem of corruption, civil society in many 

developing countries may be part of the problem (Khan, 1998).  

The above argument falls in line with the analysis by South African media scholar Guy 

Berger (2002) who stated that the role of civil society and independent media is being unduly 

romanticized. Private media, instead of being a democratic champion can be part of the 

problem, when for example there is the practice of “journalism for sale” or so-called “brown 

envelope journalism” (Berger, G., 2002). The political economy of the mass media in Africa 
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is important to consider for a comprehensive analysis of China’s incursion into the media 

sector. What influence can be gained through aid to the mass media is one question to ask, for 

example. The field study for a journal article entitled “Pluralist media in Kenya: A critical 

view” gave rise to questions about the strength of integrity within the media and journalism in 

Africa (Helander, 2010). 

Media Systems Theory 

China's mass media plays a part in promoting the Chinese development model as well as 

peaceful co-existence and societal harmony. Xinhua News, Central Chinese Television and 

China Radio International are all under political control of the central government in Beijing 

(Xin, 2012). It is therefore important to understand how mass media based in a totalitarian 

system will operate in an independent and market driven media system (Wasserman, 2012).  

An analytical tool can be found in the Three Models of Media and Politics (Hallin and 

Mancini, 2004) , which is a model for comparing different types of media systems, and 

analysing media–state relationships within nation states. It was developed after research was 

conducted into media systems in Western Europe and North America. Using data from 18 

countries in that region, the authors identified three clusters of countries, representing three 

different types of state-media inter-relationships, explained in an outline below). Part of this 

theoretical framework for comparing media systems has relevance for understanding the 

relation between journalistic professionalism and political parallelism in the South African 

and Kenyan media, and the historical context of this. Hallin and Mancini suggested in their 

conclusion that transitional democracies beyond the Western world may have similarities 

with the Polarized Pluralist Model (2004). However, the authors did not intend for those three 

models to be used as a set of categories with which to classify all national media systems. 

Since being first published, the theoretical models of media systems have been compared with 

media systems in several transitional democracies in the Global South. A number of research 

studies in this area were edited and complied in a book by Hallin and Mancini to clarify to 

what extent the three models have relevance in a different economic and political context 

(Hallin and Mancini, 2012).   

Here follows a very simple outline of the Three Models for Media and Politics: 

The Liberal Model 

The Democratic Corporatist Model 

The Polarized Pluralist Model 
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The above three categories are characterized by differences in levels of journalistic 

professionalism, in the level and nature of state intervention in the media system, in the 

development of mass circulation newspapers, and in the degree of political parallelism. These 

are regarded as the four major media system variables in the models. 

I The Liberal Model displays a higher level of journalistic professionalism, limited state 

intervention in the media, highly developed mass circulation newspapers, and varying 

attitudes on political parallelism. Example: USA, Canada 

II The Democratic Corporatist Model displays higher levels of journalistic professionalism, a 

degree of media market regulation and intervention but with strong legal limits on 

government intervention, highly developed mass circulation newspapers, and a high degree of 

political parallelism. Example: Sweden, Finland 

III The Polarised Pluralist Model displays a lower level of journalistic professionalism, a 

history of state intervention or central role of government in the media, lower mass 

circulation newspapers, and a high degree of political parallelism. Example: Spain, Greece 

(Hadland, 2007). 

Mancini and Hallin also include a number of political system variables to define the Three 

Models. Their entire framework suggests hypotheses for how different media systems are 

linked to the structure and history of different political systems (M. Jones, 2007). The societal 

and historical context of every region, and nation, is unique, and therefore any simple 

comparison will falter. Applying any media theory, which is based on Western societies, to 

nations in the Global South can only be done with great precaution. The authors do suggest, 

however, that the Polarised Pluralist model is likely to be relevant in Africa (Hallin and 

Mancini, 2004). Some of what is found in their analysis of Southern Europe, including the 

role of clientelism, the history of state intervention, the use of media as an instrument for 

political and business interests, limited development of mass circulation press, and a lack of 

common professional norms will also be found in South African, as well as other African, 

media systems to varying degrees (Hadland, 2012). By comparison, in the Scandinavian 

countries the media is expected to strictly stick to certain common norms and regulations. 

Sweden, for example, would fall into the category Democratic Corporatist Model, which is 

characterised by strong institutions among other things (Helander, 2010). 

International communication scholars are often struck by how differently journalism is 

practiced in different parts of the world. As such, many have constructed “major dimensions” 

or “normative concepts” of press systems, just to highlight the special features and to help 

distinguish the underlying elements among them (Hallin & Mancini, 2004). Political 

parallelism, the degree and nature of the links between the media and political parties, and the 
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degree and nature of state intervention in the media system are a few of the dimensions 

according to which media systems are compared (Hallin & Mancini, 2004). 

The three models for comparing media systems predicts that through gradual 

commercialisation of the media, a change in the direction of greater independence and 

assertiveness will take place in the mass media, and hence less government intervention. 

Empirical studies of the trajectory of media systems in emerging democracies show that 

theoretical prediction does not hold up to scrutiny. Increasing state intervention in the 

commercial media market is a trend also noted in South Africa, which can interestingly be 

compared with the state-media relationship in China (Hadland, 2015). The case study for this 

thesis lends support to the same finding regarding the direction of change in media-state 

intervention. According to the interviewees in both South Africa and Kenya, the government 

has increased its capacity to intervene in the media, in spite of the growing commercial value 

of the mass media market.  

For example, Naspers was bought out by the South African Sekunjalo consortium in 2013, 

which caused concerns about editorial independence because of the close ties between its 

chairman, Iqbal Survé, and the ANC-led government. An added matter of sensitive for the 

South African public was the inclusion of a Chinese business partner in Sekunjalo. On the 

other hand, the Naspers media group is a global conglomerate, built on Afrikaner capital 

during apartheid, which has seen its profits rise since investing in the Chinese company 

Tencent (Wasserman, 2014). These economic and political relations in the South African 

media system are referred to in two of the interviews for the study. These suggested that the 

influence of Chinese international media on framing in the South African press and 

broadcasting takes an indirect form. Rather than sourcing information and footage from 

Xinhua or CCTV, the media content is influenced by a combination of China’s business 

interests and the South African government’s interests, which sometimes coincides with each 

other (interviews SA6, SA13).   

Hadland finds in his analysis of the South African media system that it is not quite fitting with 

the description of any of the three models in Hallin and Mancini’s study. However, several 

key characteristics of the Polarized Pluralist model do appear in the South African case. 

These are, for example, the close ties between political actors and the media, news reporting 

with a primary focus on political life, and the elitist orientation of journalism in general 

(Hadland, 2012). Of the countries in Sub-Saharan Africa, South Africa is regarded to be the 

most likely to agree with the Polarised Pluralist model. However, the approach is one of 

historical analysis so as to better understand the context of specific groups of media systems 

(Hallin and Mancini, 2012). As a tool for analysis, several aspects of the model are interesting 

to consider beyond those specific media systems. Where the model falls short is its failure to 
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consider those media systems that are marked by race, ethnicity and language as key 

determinants of media consumption (Hadland, 2012).  

It can be argued that most typologies of journalism and the role of media in society fail to 

accurately describe reality at a general level. The finding that Chilean journalists are not the 

democratic watchdogs that they would like to be is in line with research conducted in the 

Western world. Mellado and van Dalen found that the fourth estate, or watchdog, role of the 

press is an ideal among journalists in Chile, but the gap between the rhetoric and actual 

practice is substantial. This acts as a warning sign against using normative ideals of 

journalism as a way of understanding reality. Economic, political and organizational 

influences tend to lead to a larger gap regarding the watchdog role. In the case of Chile, this 

phenomenon can be largely explained by the high levels of political parallelism in the media 

system (Mellado and van Dalen, 2013). 

This discussion on how media systems theory may use generalised historical and current 

conditions to predict particular features of mass media does not lead to any conclusions. 

However, Hadland suggests that African states share sufficient history and culture for the 

possible conceptualisation of one, or several, African-based models, or, in other words, to 

Africanize the three models of media and politics (2012).    

Summary and discussion of literature review 

Both the political economy of media today and the three models for comparing media systems, 

by Hallin and Mancini, help to understand the political and economic context of the mass 

media landscape. Hence, the conditions for open political debate also predict the possibility 

for a well-functioning public sphere. These theories underpin the analysis of the data, which 

intend to indicate how Chinese media is received.   

The theories outlined in this chapter represent a set of paradigms and theoretical structures 

that have helped to explain communication phenomena in the Global North in particular. Both 

media systems theory and the theory of political economy are building blocks for academic 

research, which have been brought to university faculties in the Global South, where they 

have been assumed to apply in the same way. However, it is suggested that some of the ideas 

in media studies are sprung out of very different circumstances, and are therefore not 

applicable or helpful for research in societies in the Global South (Sparks, 2015). It may well 

be interjected that both mass media industries and journalism practice display many common 

features across the globe. Both fill a common purpose to meet a demand for mass 
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communication, and the challenge to sustain mass media economically while also providing 

reliable information to the public. It is important to keep a critical attitude towards the 

theories, regarding how media systems predict relations between state and mass media, or 

regarding the function of the public sphere, for example. There are notable gaps between the 

rhetoric of some media theories and actual journalism practice in both the Global North and 

Global South (Mellado and van Dalen, 2013).  

Soft power in this study forms part of the analytical framework, as the concept helps to 

describe the intention behind seeking influence on public opinion, and wherefore media plays 

a certain role. A significant number of scholars in the field of Chinese media influence in 

Africa have in peer reviewed published material used the term soft power in their research 

analysis (Wasserman, Li & Rønning, 2016). The book titled “China's Media and Soft Power 

in Africa: Promotion and Perceptions” by editors Zhang, X., Wasserman, H., Mano, W. 

includes further empirical research in which the term is used in the context of media influence. 

The concept is also critically scrutinised for is vague definition, which has been recognised 

and discussed in this literature review. Mindful of the possible pitfalls in the theoretical 

assumptions and analysis, the research for this study of China’s international media influence 

in  Kenya and South Africa identifies interesting issues, which require further exploration.    

3. Methodology

This chapter explains the two pronged methodology which has been applied to collect data 

and analyse the case study in Kenya and South Africa. An initial content analysis was 

conducted in order to control the content of media coverage in Chinese news sources, and 

then compare it with the coverage in alternative local and international media. Through the 

content analysis it was possible to measure how often Xinhua News is being referenced as 

source, how the framing in Chinese English news sources differs from other alternative media, 

and to what extent the framing concurs with reporting in South African and Kenyan media. 

Furthermore, a qualitative study based on interviews with journalists and editors working for 

Kenyan and South African media adds to the knowledge of routines and attitudes surrounding 

reporting.  

Firstly in this chapter, will be provided an explanation of the development and application of 

framing theory in media studies, and its relevance here for the study of news text. The type of 

framing of news content was shown and important factor in the media practitioner’s 

responses, which lead to question whether Chinese international media was interesting or 
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engaging for the readers. Several of the interviewees described the framing of news items in 

Xinhua and on CCTV as ‘uninteresting’, ‘lacking political news value’ or so called ‘sunshine 

journalism’. It was found that in the context of Chinese news in English, salience was a theme 

that often surfaced in the interviews, wherein the questions were designed to study the 

reception and referencing of the content.  

a) Framing theory

The complex role of media in the forming of public opinion must be considered when 

analysing the possible Chinese influence on media content in Africa. According to the agenda 

setting position, the news can affect what people think about, by focusing more attention on a 

particular issue or viewpoint. In this theory there is an assumption of interdependence 

between the media messages and what people make of them, which further leads to the 

formation of public opinion (Entman, 1995). The framing of a news event is defined by what 

is emphasised and what is omitted in the portrayal of a story (Entman, 2000).  

The term “framing” can be traced back to Goffman’s work, in which frames were defined as 

embodiments of “the principles of organization which govern (social) events” (Goffman, 

1974, cited in Entman, 1993 p.51). Goffman used “frame” to refer to a specific set of 

expectations that are used to make sense of social situations at a given point in time (1974). 

Framing was later applied to the news process by Tuchman, who noted that frames turn “non-

recognizable happenings or amorphous talk” into a discernible event. According to Tuchman, 

news frames are often based not on individuals’ internal values, but rather on external values 

such as social norms, organisational constraints, and interest-group pressures (1978). Entman 

suggests that comparing media narratives of events, which could have been reported in a 

similar way, helps to unveil the textual choices that framed the story. By comparing narratives 

of similar news events across different media, it is possible to detect the variation in framing. 

Entman points out how “many of the framing devices can appear as ‘natural’, unremarkable 

choices of words or images” (Entman, 1991, p.6). 

Framing, as a theory of media effects, matured in the 1990s as highlighted by Entman’s 

works on framing (Entman, 1991, 1993; Entman & Rojecki, 1993), and Scheufele’s (1999) 

clarification of the process model of framing. According to Entman, news framing involves 

selection and salience, or in other words, to frame is to select certain aspects of a perceived 

reality and make them more salient. This process highlights a particular definition of the 

problem, a causal interpretation, a moral evaluation, and/or a recommendation (1993).  

For this study, framing theory is applicable when comparing how the reporting of two media 

outlets differs depending on their news sources and textual choices. Reading of Xinhua’s 
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news text has lead this research to identify three re-occurring types of framing of most news 

events, as will be discussed in this chapter and illustrated with examples in Appendix II. 

Although media practitioners often profess to be objective, they do not operate in a social, 

political or ideological vacuum. Newsgathering and reporting is the result of a social 

construct, and therefore differences in news coverage are to be expected.  According to 

critical theory, media is a reproducer of a selective view of reality, or a framing, which forms 

a hegemonic message (McQuail, 2005, p.101).  

China’s official rhetoric on its relations with Africa, and how it is framed to legitimate and 

explain foreign policy, has been analysed in the The China Quarterly by Julia Strauss. She 

applies the theory of news framing to her analysis of the official discourse on Chinese foreign 

policy. China’s framing rhetoric of its policies and actions in Africa, in official and semi-

official discourse, reveals that its policies are still grounded in Maoist ideas. The old 

principles of non-interference in national affairs, mutual respect, friendship, non-conditional 

aid and analogous suffering at the hands of imperialism continue to be used (Strauss, 2009). 

This framing in China’s official discourse appears to direct the focus of Xinhua News, as well 

as other Chinese media in English. The choice of words has changed somewhat over time, but 

a focus on the mutual economic benefit of African-Chinese cooperation, on peace 

negotiations, and on non-interference, is evident. An example of this can be seen in Africa 

Weekly of 31 January 2014 (China Daily/Africa Weekly, Nairobi, 2014-01-31).  

The factors that might influence an editor in a newsroom to choose a specific framing of a 

story, are something that media scholars have studied extensively. I will here outline a short 

review of how the method of identifying and comparing framing in news media has been 

applied in other studies. 

An early application of framing theory to news in the United States was conducted by Todd 

Gitlin, which was published in 1980. In the book titled The Whole World is Watching he 

explained the pattern of frames in presenting events surrounding political movements in the 

late 1960s and early 1970s. The reporting of the TV network CBS and the newspaper New 

York Times was compared in how they reported demonstrations and other activities of a left-

wing political movement. He had first assumed that there would be a difference in the 

framing because of the nature of print media and TV, but found that what was highlighted as 

salient in both media was very similar (Gitlin, 1980, p. 301). He identified a pattern in the 

news reporting, for which he also sought to explain the reasons. The two important news 

sources in the United States chose to frame most news events concerning the left-wing 

organisation in a manner which sought to direct public opinion firmly against it.  

Later analysis conducted by Entman explains that so-called framing judgements filter into the 
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news, and are heavily influenced by elite sources in the United States. He also refers to the 

agenda setting position that the news can affect what people think about, even if not what 

they think of it per se, which can lead to an assumption of interdependence between the media 

message and people’s existing views. Entman defines media frames in terms of what is 

emphasised and what is omitted from a story, and as part of the process of forming public 

opinion (1995). Editorial judgements about each part of a story are usually made based on the 

criteria of what the public cares about, or what will improve the ratings of the media. 

However, a number of other factors such as access to information, time constraints, the 

advertiser’s interests or the media owner’s interests will also have an effect on the choice of 

frame.  

Researchers in the field of political communication generally assume that mass media can 

have long-term effects on the views of the audience. Agenda setting theory looks at the 

importance given to an issue, and how it correlates to the audience’s views of that issue. The 

concept of framing differs from agenda setting and priming as it examines how different 

presentations of the same scenario will influence people’s evaluations (Scheufele and 

Tewksbury, 2007). 

The political economy approach shows that news reports tend to coincide with, or reinforce, 

an understanding of a political situation, which has been developed within the political elite 

(Schudson, 1997, in ed. Berkowitz). This suggests that the framing of news stories is 

influenced by an elite source of some kind. A research question relevant for the thesis is: 

What factors influence the way journalists frame a certain issue? Such a research effort would 

also build on the theory put forward by Tuchman, which shows how work routines in a 

newsroom have implications for the framing of a story. Thus, the choice of which information 

source to turn to forms part of a journalist’s daily routine and has an effect on the framing of a 

story (Tuchman, 1997, in ed. Berkowitz). It has relevance for the work routines and editorial 

choices made by the journalists interviewed in this study. 

The organisational pressures and constraints along with the influence of an interest group are 

two factors that play a part in how stories are framed (Scheufele, 1999). This is pertinent in 

southern Africa, where many media outlets struggle to break even let alone make a profit. The 

pressure to make use of any source that is cheap and readily available is apparent in work 

routines, according to my own findings from field research (Helander, 2010). There are a 

small number of interest groups that are able to make information readily available in the 

newsroom. The field study for this thesis considers two factors, namely the political economy 

of news organisations and the news sources used, in order to discover whether Chinese 

international media influences the framing of stories in Kenyan and South African mass 

media. 
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The notion of competing frames is applicable in this context. For many news stories there are 

at least two alternative frames to choose from, and these will constitute competing frames in 

the media. For example, an analysis by Edy and Meirick considered two frames of the 

September 11 attack on the United States, defining them as a war frame and a crime frame. 

The two competing frames in media were studied as to their influence on public opinion 

towards the United States’ invasion of Afghanistan (Edy and Meirik, 2007).  

In the African media context, there are several ways of framing large infrastructure projects in 

the planning stage, building stage, and after completion. Various elite groups in the region 

have interests, both political and economic, in how public opinion is formed regarding these 

projects. Likewise, matters of general business development, commercial investments and 

unilateral aid from China can be given prominent place in the news content. The research for 

this thesis identified three commonly reoccurring frames in the reports found in the Chinese 

news sources Xinhua News, CCTV and China Daily. For the purpose of this study, these are 

referred to as Progress or Economic Growth (X), Official Statements Unquestioned (Y), and 

Leadership Deference (Z). In the sample studied, any competing frames occurred only in 

other sources, as will be illustrated in chapter four. Below are the definitions of the three 

identified frames for this study, which will be further explained here. 

Coding protocol for the frames X, Y and Z: 

X) The text accounts for fruitful progress, gains for the better, higher calculated economic

growth, better results, increased welfare or productivity, or other successful

development in any area of society.

Y) The text includes at least one positive official statement, and excludes any statement

that differs or any information/comment that stands to question/contradict, the official

statement.

Z) The text includes predominantly a positive account of someone’s leadership, or of the

leader’s official actions, or a reference to a speech by a leader, and excludes any

alternative voices.

There have also been found competing frames, such as the environmental cost frame or 

competing interest frame, which are either less common in the Chinese sources, or could only 

be found in an alternative source, which is more expensive or less readily available to the 

journalist.  

Claes H. de Vreese has outlined the meaning of equivalence frame, as a case where the same 

event is described in different words and therefore appears differently to the receiver. For a 

study that involves comparative analysis of news text, it is required to consider how the same 

topics, such as business, government, or economics, are described with different emphasis in 
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a sample of news texts. There are alternative ways of defining what is most important, which 

suggest that different aspects of a topic can be emphasised. This phenomenon is referred to as 

emphasis frame, which goes beyond the notion of equivalence frame where identical events 

are framed in a different manner (de Vreese, 2010). The content analysis conducted for this 

study relies on emphasis frames identified in Xinhua News, and referred to as Progress and 

Economic Growth (X), Official Statements Unquestioned (Y) and Leadership Deference (Z) 

in this study, as detailed above.  

Political and business actors can more or less effectively convey to the mass media the type of 

news frames that they view as most important. However, it has been explained in news 

framing literature that journalists and editors also have some power to decide how events 

should be framed. The choice of framing made by journalists is not as much a conscious 

decision to influence public opinion, but rather part of the norms and routines of the news 

business (Lawrence, 2012). The media practitioners interviewed for this study talk about their 

approach to news framing, which affects the choices they make about their own reporting and 

the use of wire news sources. 

Through content analysis of news text, it is possible to detect which of the competing news 

frames appear in the local African media content, and from that the relative influence of a 

specific Chinese news source can be inferred. The hypothesis is that the Chinese news 

sources have not any discernible influence on the framing process for the examined media 

content in the case study. Through coding of news text, the study seeks evidence that 

disproves this notion. 

Counting the occurrence of the three emphasis frames and the occurrence of alternative 

emphasis frames in news texts gives a rough measure of the correlation between reports in a 

Chinese news source and similar subject matter in African media outlets. The application of 

framing theory in this case generates a better understanding of how significant a role China’s 

mass media plays in the national media that is forming public opinion in Africa at the point of 

study. The operational principles of the framing analysis used in the methodology for this 

thesis will be explained in detail in this chapter. 

Based on the literature review, the research question can be answered through methodological 

triangulation. This required the collection of data through both quantitative content analysis 

and a qualitative interview analysis. Analysing the content drawn from Chinese international 

media, primarily Xinhua News in English, provides a picture of how certain topics are 

covered and presented. The findings were condensed to formulate the most common ways of 

framing news events into three typical frames, or emphasis frames. Through coding of news 

text, it is possible to detect how frequent the three frames also occur in the local African 
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media content, and thus to infer the relative influence of Chinese international news sources. 

The findings from the content analysis form one part of the methodological triangulation for 

this study, and the interviews form the other part. The purpose of the study is to seek material 

that disproves the hypothesis about Chinese media influence.  

A more detailed explanation of the content analysis of news text for this study will be 

presented in this chapter in section 3 c. Beforehand, however, the theory and procedure used 

for the interviews with media practitioners will be provided below. 

b) Theory and procedure used for interviews with media practitioners

The naturalistic researcher may prefer to seek out the data in a natural setting and apply 

qualitative methods to organise and analyse it. The argument against the experimental 

researcher’s use of a controlled setting, and manipulation of the subject, is that their findings 

are often less interesting or meaningful. As it can only answer a very specific research 

question, the use of control and manipulation in communication research leads to a set of 

data, which may not represent communication in a natural or real-life situation. The 

naturalistic researcher hopes to achieve a richer description of communication, even if the 

qualitative nature of the findings will be less precise and conclusive compared to 

experimental research findings (Frey, Botan and Kreps, 2000). This study is an example of 

social-scientific scholarship, as it builds on a quantitative method used in natural sciences as 

well as a qualitative method based on humanistic approaches. With the purpose of 

understanding how people create, exchange and interpret messages, this research effort relies 

on a methodology that straddles scientific and humanistic scholarship (Littlejohn and Foss, 

2011). 

An initial field trip was conducted in February 2014, which included interviews with several 

journalists working for Kenyan media, as well as with journalists working for China Radio 

International (CRI), China Daily and Xinhua News in Nairobi. During the first field trip to 

Nairobi, a total of 11 people were interviewed. Nine interviewees were journalists who were 

working in different capacities with private media as well as state media and donor-funded 

media. Three journalists were based in Nairobi for CRI, China Daily Africa, and Xinhua 

News, and the other six were working in Ugandan and Kenyan media. One interviewee was a 

senior bureaucrat in the Ministry of Defence and another was a businessman. These two non-

journalists are avid news followers, whose views on Chinese international media were 

positive.  

The first round of interviews provided a foundation for the remaining field research, and the 

choice of case studies. A larger number of interviews were conducted in South Africa and 
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Kenya in November and December 2014. 

The findings taken from analysing the interview transcripts are summarised and related to the 

research question and theory in the fifth chapter below. South Africa represents a slightly 

different media landscape in comparison to Kenya, with regards to the size of its commercial 

media markets. However, the two countries share some common features such as an 

ethnically heterogeneous and economically divided population. Both countries have seen 

dramatic growth in its media industries in the past 20 years, which has meant increased 

competition between media outlets. How Chinese international media is being received and 

read by South African, Kenyan, and Ugandan media practitioners forms the other part of the 

methodological triangulation, which answers the research question. The sampling process and 

analysis of the interviews will be discussed in this chapter. 

The covering laws perspective guides quantitative communication studies under the 

assumption that humans display predictable behaviour in most situations. A hypothesis about 

human communication, which has been tested and found significant, can therefore be 

applicable to all forms of human communication. This theoretical perspective assumes that 

the result of the study would be the same if replicated with a new sample. According to 

scholars who apply qualitative methods, guided by the human action perspective, the above 

assumption does not hold up to scrutiny, especially when moving between different cultural 

settings. The theoretical perspective of human action assumes that humans have a choice in 

every situation, resulting in communication bound by the specific rules that they choose, or 

learn, to follow. The rules are not predictable, although there may be a pattern, which can be 

studied and analysed using a qualitative method (Infante, Rancer & Womack, 2003).  

There is a place for both perspectives in communication studies. Qualitative methods, 

assuming human freedom, are useful for providing broad knowledge of a certain tendency or 

phenomenon in communication, based on rich types of data. Quantitative methods are based 

on deterministic assumptions of how a well-designed study can safely predict communication 

even in another setting, with a new study sample (Korzenny, F. and Korzenny, B., 1984).   

The case of China’s international news media and how it is received in Africa is predictably 

complex, as it involves several interacting factors. Credibility is generally assumed to be vital 

for any mass media outlet to have an impact or influence on society. However, the interviews 

with media practitioners in Kenya and South Africa raised doubt about the importance of the 

perceived credibility of the messenger. Instead the responses lead to question whether 

Chinese international media is interesting to them.  

Taking a human action perspective to the research question, starting from the premise of non-

determinism, favours a qualitative method. As such, it was deemed suitable to conduct semi-
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structured interviews with a number of journalists in Africa, in order to find a pattern for 

which indicates their level of interest in Xinhua News, CCTV English and China Radio 

International. The research question is partly answered on the basis of a thematic analysis of 

interview transcripts.  

As I have worked as a foreign correspondent based in Africa for three years, I believe that I 

already know something about the conditions under which the interviewees work. This 

experience raises a risk that the field research will simply confirm some preconceived ideas 

through the interviews. This risk can only be avoided by the researcher keeping an open mind 

throughout the interviews (Frey, Botan, Kreps, 2000).  

What motivates people to talk in confidence to an academic researcher? There is a difference 

here to the journalistic interviews to which I am accustomed, where it is presumed that the 

interviewee is motivated by wanting to share an account or a view of something, usually on 

record. It is clear from the research interviews that African media practitioners genuinely care 

about the state of the media system and issues of information access. However, considering 

the concerns over safety that media workers hold in both Kenya (Helander, 2010) and other 

sub-Saharan nations (Moyo, 2011), it is likely that they will only divulge what they could 

stand by publicly. When interviewees are being introduced to the researcher through others 

who they know well, this helps to encourage confidence and trust. The use of interviews for 

research is, in spite of the flaws, a useful tool for exploring the attitudes and practices of 

journalists who are working in African media in the context of using Chinese news sources. 

The interviews with journalists were designed to find out which sources of information and 

other factors play a role in shaping the content of their reporting. The population for this 

study was randomly assembled through snowball sampling from mass media organisations in 

sub-Saharan Africa. The analysis of the interview transcripts illuminates pertinent issues 

affecting both the editorial choices and the media landscape as a whole. The appendix chapter 

includes a list of the interviewees, organised by professional role, type of organisation, city 

and the reference code that identifies them in this thesis.  

The interviewees were assured that their contributions would be treated confidentially and 

that their names would not be assigned to their statements. A number of the journalists can be, 

in spite of such assurances, quite self-conscious when talking about politically sensitive 

matters during recorded interviews (Frey, Botan and Kreps, 2000). Employment conditions 

also impact on the degree to which subjects speak freely during interviews. The employed 

journalists were more constrained and less outspoken compared with those who worked 

freelance or for alternative or aid-funded media. The use of interviews for research, in spite of 
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possible flaws, is useful to ascertain how Chinese international media is received by African 

journalists. 

The interviews were conducted in English, usually at the workplace of the interviewee but 

sometimes in public venues. A fixed set of questions was used in the interviews, and 

interviewees were assured that their names and the material provided would be treated 

confidentially. Each journalist is referred to in this thesis by a reference code, which are listed 

in Appendix III. The interview protocol included six main questions and three follow-up 

questions. 

1. What is your job role?

2. Have you watched CCTV English online or via cable TV?

3. If YES: How did you find it?

4. Do you have access to Xinhua News at your workplace?

5. Do you see Xinhua News as a source in the media often?

6. Have you ever searched for information via Xinhua News?

7. If YES: In relation to which subject did you read Xinhua News?

8. Have you ever used Xinhua News as a source for your reporting?

9. If YES: How often and for what type of article?

The findings from the interviews form a rich description of the journalists’ attitudes and 

perceptions of how Xinhua and CCTV vary in the reporting of events.  

c) Building the data for content analysis

I will now explain how the content analysis of news text has been conducted through several 

stages for this study. 

Critical scholarship usually involves already existing text, whereby the researcher applies a 

form of critical analysis to the text in order to show its meaning and value in one or several 

aspects. The communication in this case has already been mediated into the form of a news 

article, a film, a radiobroadcast, a public speech, an advertisement, or a press release for 

example (Frey, Botan and Kreps, 2000). 

For this study, it is necessary to identify typical framings of an area of coverage such as 

infrastructure in Africa, found in Xinhua News. For example, an economic growth or progress 

frame has been found common in the news text by Xinhua during the period of study, the 

years 2012 to 2014. There are also competing frames, such as environmental cost frame or 

corruption frame, which can only be found in an alternative source, which is more expensive 
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or not available to the journalist. Through content analysis of news text, it is possible to detect 

which of the frames dominate the media content, and from that one can infer the relative 

influence of Xinhua. The hypothesis is that the Chinese investment in international mass 

media do not have a discernible impact on the framing of the studied news coverage in Sub-

Saharan Africa. 

The design of a content analysis, requires the selection of a representative sample of 

newspapers in Kenya and South Africa. While different in size and profitability, both South 

African and Kenyan media enjoy a relatively liberal media system (Southwood, 2014). The 

heterogeneous and multilingual nature of the media markets has implications for the analysis 

of news content (Hadland, 2012). However, English is an important language in both 

countries, and particularly with regards to government, legal and business concerns. Hence, 

newspapers published in English are central to public opinion forming in both countries, and 

are therefore the subject of this study. 

Firstly, by noting the source for the articles in newspaper samples, it is possible to quantify 

the frequency of Chinese sources. This delivers precise data, while the study can be replicated 

to confirm the validity of the result. Secondly, by choosing a fixed time period and a set of 

search terms, an analysis of newspaper content allows to infer the level of bearing accredited 

to Xinhua News in the selected African newspapers. The actual credibility, or popularity, of 

Xinhua News and other Chinese media can only be inferred from the data, assuming that the 

data set is representative of actual reporting in South Africa and Kenya.  

In Kenya, The Daily Nation is the largest English-language newspaper in terms of readership, 

and the second largest is The Standard. The Daily Nation was founded in 1960 by the Aga 

Khan and is now owned by the Nation Media Group, of which the Aga Khan is the principal 

shareholder. The Nation Media Group also publishes an influential weekly title, The 

EastAfrican, which is distributed in the wider region of Eas Africa. The Star, owned by Royal 

Media, is also included in the content analysis. The three largest media houses (The Nation 

Media Group, the Standard Group and Royal Media) have so-called cross-media ownership, 

which means that they own influential TV and radio channels in addition to newspapers.  

South Africa's English-language press is, for the purposes of this study, represented by The 

Sunday Times, Business Day, Pretoria News, The Star, and The Cape Argus, which are 

owned by two different media companies.  

 Naspers media group, owner of Independent Group 

The study of framing in specific news content was conducted through the archive Factiva, 

owned by Thomson Reuters. All of the articles, published in nine different newspapers and 

included in the population for study, were drawn from Factiva's archive for the purpose of the 
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content analysis. The coding definitions for the three typical frames were given to a second 

coder to test inter-coder reliability. 

The processes of the content analysis include the organising of the samples of news text 

drawn from the Factiva database and the identification of the typical frames that are present in 

the material. The pattern that emerges from text analysis guides the continued research in 

respect of theoretical application, and findings to support or reject the hypothesis. This 

enables the next part of the process, which is defining and operationalising the set of criteria 

for the content analysis. 

In the content analysis, an area of coverage has been selected from a defined time period in 

daily and weekly newspapers in Kenya and South Africa. It is important to select comparable 

types of media, for example the Kenya Broadcasting Corporation and the Daily Nation are 

not suitable as they tend to use different information sources for their news coverage.  

The method of comparing the framing of the same area of news coverage has been used to 

test the hypothesis. The hypothesis is that China's international media has not any detectable 

influence on the overall framing in the specific area of news coverage in Kenya or South 

Africa. An article search via Factiva was done to sample and compare the framing in news 

coverage of a more specific topic across the newspapers and Xinhua News. Two topics that 

were covered very differently by various media are the construction of a standard gauge 

railway in Kenya, and the planned visit of the Dalai Lama to South Africa. In the case of 

contentious issues, the impact of Xinhua News on the local media is clear. However, to be 

able to conduct a comparison of coverage between the two nations, it was deemed necessary 

to use the same criteria and search terms for the populations of articles in both South Africa 

and Kenya. Hence, the contentious denial of a visa for the Dalai Lama’s visit to South Africa 

was not used as part of the criteria for the sampling of articles. The search terms used were 

China or Chinese, Africa or Kenya or South Africa, infrastructure or development.  

A basic criterion for answering the research question is counting the number of articles that 

name a Chinese media source, and to compare this with the number of other named sources. 

A second criterion is to determine and unitise the different types of framing in the coverage 

by Chinese media, and assess which frames dominate among the news articles. Through an 

iterative process based on close reading, it is possible to define in more detail a number of 

typical frames. This allows for an assessment of how closely the typical Chinese frames 

correlate with the news frames in selected newspapers in Africa. 

A simple means of categorising types of framing in articles is to split them into positive, 

negative and neutral. The study of news text, as well as other content, is both complex and 

challenging for the reseracher, but useful in order to describe and compare media output 
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(McQuail, 2005, p. 357). Positive overall frames in news coverage are in journalistic jargon 

known as ‘sunshine journalism’, an expression used by a South African journalism professor 

when describing China Daily Africa (SA13). Xinhua News is a wire service used by print 

media globally, and the main source for China Daily Africa, China Radio International and 

CCTV. When comparing Xinhua News to Reuters or AFP, the positive frame is less common 

in the latter two. 

Random samples of Kenyan and South African newspapers (Daily Nation, The Standard, The 

Star in Nairobi, People Daily and the East African, The Star in Johannesburg, The Citizen, 

The Times, Sunday Times, and Business Day) indicate clearly what news topics are covered 

by them, and from where the information is sourced.  

The Nairobi Xinhua News bureau has, for their own market research, collected a sample of its 

republished articles, cut from many different newspapers across Africa during the first quarter 

in 2013, which provides several useful indicators for this study. Xinhua News also shared a 

collection of its articles republished in Kenyan newspapers during a one-month period in 

2012. The material firstly provides findings regarding which newspapers, in which country, 

have used Xinhua News, and with what frequency. In addition, it gives some indication of the 

types of articles and images republished. Xinhua articles published in Kenyan papers in the 

first quarter of 2013, was studied and categorised by the three different frames, ‘positive’, 

’negative’, and ‘neutral’. The second Coder of published Xinhua articles in Kenyan and South 

African papers was given the following coding instructions. 

Coding instructions Positive Frame: 

The main part of the text explains/ points to/ accounts for something that is positive/ 

good/beneficial/ favourable to one person or to many people in general.   

Coding instructions Negative Frame: 

The main part of the text explains/ points to/ accounts for something that is negative/ bad/ not 

beneficial/ unfavourable for one person or for many people in general. 

Coding instructions Neutral Frame: 

The text explains/ points to/ accounts for several things/ events/ issues, that are to some part 

negative, and another part positive for one person or for many people in general, or contains 

no statements either favourable or unfavourable to any person or groups of people.  

Intercoder reliability between the first and second coder was calculated to be 0.7 when using 

the above coding instructions. Calculation of he intercoder reliability was done by asking a 

second coder to read and code a sample of fifteen percent of the total amount of articles. The 

result was compared to the first coder’s result on the same sample of articles. By dividing the 
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number of total coding decisions by both coders, with the number of matching coding 

decisions, a percentage agreement is found (Lombard, Snyder-Duch and Campanella 

Bracken, 2002).  

The result indicates that the coders are in agreement at 70 percent of the cases included in the 

sample. This is the lower limit for acceptable reliability in this area of reserach (Frey, Botan 

and Kreps, 2000). This coding of published Xinhua articles did however identify a clear 

predominance of the positive frame, as defind above. The result gave ground for formulating 

the three more precise frame definitions, which are described below.   

There three frames that commonly displays in studied samples of Xinhua News articles, and 

are for this study defined as follows: 

Progress or Economic Growth (X) 

Official Statements Unquestioned (Y) 

Leadership deference (Z) 

Coding protocol for the frames X, Y and Z: 

X) The text accounts for fruitful progress, gains for the better, calculated economic growth,

better results, increased welfare or productivity, successful development in any area of

society.

Y) The text includes a positive official statement, and excludes any alternative statement that

differs, or any information/comment that stand to question/contradict the official

statement.

Z) The text includes predominantly an account of someone’s positive leadership, or of the

leader’s official actions, or a reference of a speech by a leader, and excludes any

alternative voices.

In order to clarify the use and application of the coding definitions above, please refer to 

Appendix II, for coded articles. 

d) Theory and procedures of content analysis

Content analysis refers to the studying and analysing forms of communication in a systematic, 

objective and quantitative manner (Kerlinger, 2000 in Wimmer and Dominick, 2011). It 

requiers explicit consistently applied rules through out the process of collecting data and 

coding of each sample in the population. The sample selection follows a proper procedure so 

that each item in the population has equal chance to be included. The uniformity in coding, 

based on one set of guidelines for evaluation of content, is important for the validity of the 

study. The operational definitions and rules for classification must be clear for the possibility 
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to replicate the study. This form of analysis of content leads to a quantifiable result, on which 

to support research findings. 

In communication journals from the years 1995 to 2005 there were 130 studies based on 

framing analysis, and eight in the single year 2009 to 2010, according to Matthes (2009). The 

research can be categorised into three types of framing studies. The first category, frame 

building, refers to what sources of influence dictates how news is framed. The second 

category, frame description and comparison, refers to when the researcher uses framing 

analysis to identify and describe the framing of an issue to be compared across media. The 

third category, framing effects, involves an analysis of how the framing of news events 

impacts the attitudes of the recipients of the information (Wimmer and Dominick, 2011). In 

the case of this study, the methodology used falls in both of the first two categories. By 

identifying common frames found in Chinese international media, the source of the influence 

on the news content can be inferred, hence it is a study of frame building, as formulated by 

Wimmer and Dominick (2010). The intention of the producers of the frames, i.e. the intention 

of the Chinese Communist Party, is not directly under study in this research. However, there 

is an underlying assumption that the editorial policy, which is stated by the Chinese 

international media in Beijing, and leads to the specific frames in Chinese news reporting, has 

the intention to benefit Chinese political and economic interests as well as those of African 

countries. Three identified frames are used as units for coding in order to compare their 

frequency in news texts in South Africa and Kenya, hence it is also a study of frame 

description and comparison, as formulated by Wimmer and Dominick (2010).    

A comparative content analysis using three frames as units 

Samples of articles, which include certain key words, have been drawn from newspapers in 

Kenya and in South Africa. The point of applying framing analysis to this study has been to 

enable the noting of influence by a particular source, not to illustrate which is the dominant 

frame in a particular sample of articles. The purpose is to count the occurrence of a typical 

Xinhua News frame in studied newspapers, and compare the results within each country, as 

well as between the two countries. 

There are limitations for the use of content analysis to be considered. The possible findings 

are always limited to the framework of the sampling categories and to the definitions of each 

type of frame. It also becomes time consuming if it requires a large body of content to 

actually find a sufficient number of examples to study.  

For a quantitative content analysis, the first step is to define the universe for study, which in 

this case consists of five newspapers published in South Africa and four in Kenya. The time 
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period of publication of the Kenyan papers is ten days, which coincide with an official visit to 

several African nations by the Chinese Premier Li Keqiang. A sample of newspaper articles 

from five South African newspapers, published in the same time period, is selected. The unit 

of analysis for coding of the articles are the frames X, Y and Z, as described above. These are 

defined and formulated on the basis of reading Xinhua’s articles published in seven Kenyan 

papers in 2012 and more widely in African papers in 2013. Articles by Xinhua, as well as 

other Chinese news sources in English, have been drawn from the Factiva archive and coded 

in the same manner. A Coding Matrix for each group of articles can be read in Appendix I.   

The three identified frames are useful for measuring the degree of influence of Xinhua News, 

because they are not often found in comparable types of news coverage by western wire news 

services, such as Reuters and AP. How often the frames, named X, Y and Z, occurs in the 

sample indicates how strong the influence is during the time period. A recent study of 

Chinese media, reflecting attitudes towards Africa, used a sample of 168 articles drawn from 

the most widely read Chinese publications. They were categorised according to their main 

theme, and one third of the articles fell in the frame X, progress or economic growth (Li and 

Rønning, 2013)  

It was initially considered to analyse another sample of articles, which specifically covers a 

planned visit by the Dalai Lama to South Africa. The equivalent controversial topic in 

Kenyan newspapers would have been an important railway construction project involving 

Chinese construction companies. These two populations would have enabled a comparison 

between the African newspapers, in terms of their degree of difference from the Xinhua News 

coverage of the same subject matters. Searching the Factiva archive with the very specific 

search terms resulted in a small number of articles, mostly opinion articles and letters to the 

editor, which were published in widely different time periods. A comparison of the two 

populations would not have been consistent with a statistically reliable procedure. Instead 

more general search terms, and using the same time period, generated two comparable 

populations of articles from the two countries.   

A total of 81 articles from ten different African newspapers have been uploaded to NVIVO10 

for the coding and analysis of framing in African newspaper coverage. A total of 17 articles 

published in Chinese media, whereof 12 from Xinhua, have also been uploaded to NVIVO10 

and coded. Samples of articles, containing one or two of the same key words, have been 

drawn from the newspapers via Factica's archive. Each article in the samples has been treated 

as a case, and the articles have been coded at case level. The frames X, Y, and Z are 

operationally defined through a set of rules giving the properties of interest. Following the 

Hermeneutic principles, and using a grounded approach, the coding scheme was built in 

interaction with the news text. Although this approach is metric in theory, it is interpretive in 
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the discourse (Anderson, 2012). This means the content analysis is based on a numerical 

measurement of the incidence of the three frames, while the coding process is subject to 

interpretation by the coder. It is accepted that the same text will not be interpreted in the same 

way by everyone, because the meaning given to the text is culturally embedded. Both the 

researcher and the authors of the news text, in this study, are subverted by cultural, societal 

influences. However, through an emergent approach, the content in Xinhua news text initiates 

and justifies the code set for frames X, Y and Z (Anderson, 2012). The frames found present 

or not present in African articles, have the purpose to show how much repercussion or 

influence can be ascribed to Xinhua News, or other Chinese news sources. The inter coder 

reliability was tested for through creating a sample consisting of one article from each news 

outlet, including Xinhua. A total of eleven cases, about twelve percent of the whole sample, 

were coded by a second coder. Calculation of the intercoder reliability for this analysis 

resulted in a percentage agreement of 0.8, i.e. 80% agreement between coder 1 and coder 2, 

which may fully satisfy the criteria for a reliable result. The data for the content analysis have 

been examined through an iterative process, which lead to the framing definition and the 

coding scheme. It is possible that a more precise set of rules and search terms for the coding 

of news articles would have increased the reliability of the coding results. Nevertheless, the 

findings presented in the next chapter point to differences between the media and countries 

under study, which are worth discussing. 

It requires both a qualitative and a quantitative study to assess Chinese media influence on the 

framing of stories in the African media. Hence, a methodology that combines semi-structured 

interviews with media practitioners, and a content analysis of news reports, has been chosen. 

The field study, including semi-structured interviews with 39 reporters and editors in Kenya, 

Uganda and South Africa, has provided a data set for the study. Both the first and the second 

type of study are complementing each other in assessing question is answered through 

triangulation between the result of the framing analysis of published text, and thematic 

analysis of the interviews, to show a pattern in the news production and in the resulting 

frames found in the text of the newspaper articles. In the following chapter the findings of the 

study of news content will explored.   

4. Findings from content analysis

This chapter is organised as much as possible in the order of the iterative process, which has 

directed the research. I will here be starting from the more manifest findings in newspapers, 
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and move on to the latent meaning found through coding of a sample of comparable articles. 

During the field trips to Nairobi and Johannesburg, convenience samples of daily and weekly 

newspapers were collected, including issues of The Daily Nation and The Standard, the two 

daily papers with the largest circulation in Kenya. The weekly newspaper The East African, 

circulated throughout all of East Africa, contained articles written by its own correspondents, 

and consequently zero wire news articles. Two more daily papers in Kenya, Saturday Star and 

People Daily, were also sampled and studied for its news content.  

From South Africa, the newspapers sampled were The Citizen, The Times, Sunday Times, 

Business Day and The Star. The Sunday Times is a weekly paper and has the highest 

circulation by far, yet the other four daily papers are also considered mainstream and long 

established. It is firstly found that there exists a difference in the frequency of articles from 

Xinhua between Kenya and South Africa. There are two possible reasons for the discrepancy. 

Xinhua has its largest news bureau situated in Nairobi, Kenya, which therefore is the region it 

can report from most easily. This geographical preference may have been made based on the 

fact that South Africa is already extensively covered by other foreign media, as well as by the 

local South African media. Hence, the lower interest in, or demand for, Xinhua News found 

in South Africa. Another possible reason is that Kenyan media experience a financial pressure 

that compels some of the editors to prefer Xinhua news articles because the service is 

accessible for free in the case of some newspapers. To ascertain the precise reason for the 

difference between Kenya and South Africa in the level of interest in Xinhua as a news source 

would necessitate another research study. The responses in some of the interviews however 

give suggestions for the reasons behind the variation seen in this study.  

An interesting finding from analysing what type of content Xinhua has re-published in 

African newspapers is the significant difference between time periods. For example, it 

appears that The Daily Nation, Kenya, published half the number of Xinhua articles in the 

month of March 2013, compared to the same month in 2012. In the case of The People, 

Kenya, the change in the number of Xinhua articles was even greater and in the same 

direction (Xinhua Monthly Bulletin, 2012 and 2013). Such fluctuations in the numbers of 

published wire news articles are normal, and can depend on how many interesting articles 

were offered by Xinhua, which in turn depends on the productivity of the bureau’s staff and 

freelance reporters during a particular period. However, in the case of The Standard, Kenya, 

there is no significant change between March 2012 and March 2013 in its relatively low 

number of published Xinhua articles. The Standard places more focus on national news, a fact 

that helps to explain why Xinhua’s wider Africa coverage is not published there. In the 

interviews for this study it is found that Xinhua is a step behind or inadequate in its coverage 

of Kenyan matters, and hence the lower interest from The Standard (K25 and K10). 
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China Daily publishes a weekly Africa edition, and a physical copy dated 31 January 2014 

was collected in Nairobi. This particular issue had a front page covered with a drawing 

depicting customary dragon dancers with faces of well-known African and Chinese political 

personalities. The image alluded both to the Chinese lunar New Year celebrations and to 

developmental cooperation between China and African countries. This weeks issue of China 

Daily was focused on trade, finance and development relating to China, and relatively few 

articles relating to Africa, in fact a total of four. The relatively small number of articles 

relating to Africa corresponds with the viewpoint given by several of the journalists in both 

South Africa and Kenya, namely that in print media, i.e. Xinhua and China Daily Africa, 

there is plenty of coverage on Asia but little material about what happens in Africa (K5, K10, 

SA3). The finding also correlates with the content of Xinhua’s articles re-published in 

Kenyan papers in 2012 and in 2013, which is a larger sample assembled by Xinhua News in 

Nairobi. Although there is more variation to the topics in this larger sample of articles, a 

significant proportion are covering business, trade and other economic matters. The research 

material gathered from the two field trips laid the foundation for the analysis of news articles 

drawn from the Factiva archive, so as to be able to compare the framing of local Kenyan and 

South African content with the framing of Chinese content. I will begin with presenting the 

findings from actual physical newspapers, in respect of the news sources noted therein. 

Secondly, the findings from analysing Xinhua’s news articles published in several Kenyan 

papers and in one South African paper in 2013 will be explored. The third and final part of 

this chapter outlines the result from coding the articles covering a specific topic area, 

published in Kenyan and South African papers, and compared to the coding result of Chinese 

news sources.  

a) Samples of papers in Kenya and South Africa

During the first field trip to Kenya copies of daily and weekly newspaper, dated between 8 

February and 14 February 2014 were collected. The Standard on Saturday 8 February 2014 

published one foreign news article sourced from Xinhua on p.36, in its section News of the 

World. The headline read: “Ten countries to participate in Nigeria trade fair”, and referenced 

a media briefing by the Enugu Chamber of Commerce in Lagos. The piece took up half a 

column out of five on the page. The US and British news providers, Associated Press, BBC 

and Reuters were the sources for most of the other articles on the three foreign news pages. 

The Standard on 10 February 2014 contains zero articles sourced from Xinhua, and 10 

articles from other wire news agencies.  

Saturday’s issue of the Daily Nation of 8 February 2014 also carries zero articles sourced 



from Xinhua, while AFP was the source for 16 its articles in the section called World, and 

five articles in the Sport section. The Daily Nation, Smart Business supplement, on 11 

February 2014 carries a Xinhua article on p.10 headlined “Tanzania to establish modern 

satellite town near Arusha”. It is a reference from a media briefing by the National Housing 

Corporation and an independent landlord about building construction plans near Arusha. It 

takes up a full column out of five. The other articles in this supplement are mostly written by 

the Daily Nation reporters. There are a total of 18 wire news articles in the whole paper.   

It was found from the convenience sample of issues of The Daily Nation, the most widely 

circulated paper in Kenya, that Xinhua is the source for only one out of 35 articles not written 

by The Daily Nation staff. It is interesting to note that both published Xinhua articles were 

business and trade oriented in content. The framing of the articles are both consistent with the 

thematic unit Y) Official Source Unquestioned, as the content references positive statements 

from a press briefing and does not include any comments or alternative voices. 

During the second field trip to South Africa and Kenya another sample of newspapers were 

collected. Firstly, the South African papers include plenty of wire news material, but none 

sourced from Xinhua. Agence France Press and Reuters are the two most commonly 

referenced sources. The Times of South Africa also publishes a large number of articles by 

the Daily Telegraph London. The sample is from a limited time period of only two days 

during the South African holiday season, which means that many of the newspaper’s local 

staff have taken time off, which consequently increases the use of wire news material. The 

Kenyan sample of papers is from a four-day period in the same month, and includes one 

article sourced from Xinhua.  

Source and number of wire news articles in 12 issues of daily and weekly papers: 

Paper, Country and Date Wire Service/News Source Frequency 

The Citizen South Africa 15 Dec. 2014 Agence France Presse       16 

Reuters        5 

South African Press Agency        1 

The Star South Africa 15 Dec. 2014 Bloomberg        1 

Reuters        1 

South African Press Agency        6 

Business Day South Africa15 Dec. 14 Agence France Presse 	          3 
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In this data there is one article by Xinhua and it is found in the Kenyan paper, Daily Nation. 

The one article by Xinhua was a short news report about a Hippopotamus that had entered a 

village in Tanzania, and was written with a neutral frame. As will be showed next, this low 

incidence of Xinhua articles in a small exploratory sample can be compared to a larger 

sample of newspapers surveyed by the Xinhua News office in Nairobi during the period of a 

month in the year before.   

Reuters        4 

The Times South Africa 15 Dec.14 Agence France Presse       13 

Bloomberg        1 

Reuters        3 

The Daily Telegraph London        4 

Sunday Times South Africa 14 Dec.14 Agence France Presse        1 

Daily Telegraph London        5 

Reuters        1 

Sunday Times Business SA14 Dec. 14 Agence France Presse        3 

Bloomberg        1 

Daily Telegraph London        3 

Reuters        1 

Weekend Star Kenya 6-7 Dec. 14 Reuters        1 

The Standard Kenya 9 Dec. 14 Associated Press        3 

BBC        2 

Reuters        6 

Daily Nation Kenya 8 Dec. 14 Agence France Presse        7 

Xinhua        1 

Sunday Nation Kenya 7 Dec. 14 Agence France Presse       10 

BBC        1 

The Standard Kenya 7 Dec.14 Associated Press        2 

BBC        4 

Bloomberg        1 

Reuters        6 

People Daily Kenya 5 Dec.14 Agence France Presse        2 

BBC   3 
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b) Xinhua news clippings from Kenyan and South African newspapers

Analysing Xinhua’s articles published in Kenyan papers earlier, based on a larger sample 

collected by Xinhua News in Nairobi, the same type of news and current affairs reporting 

reoccurs, as found in the smaller sample above. During the month of March in 2012 the 

Kenyan papers published articles from Xinhua at very different rates. The numbers of articles 

are as follows. 

Number of articles by Xinhua published in Kenyan papers and compiled by Xinhua News in 

Nairobi in March 2012: 

The People 207 

The Truth  82 

Daily Nation  27 

Coast Week  15 

The Standard   12 

The Star  2 

The Nairobi Xinhua news bureau has also collected a sample of its articles cut from many 

different newspapers across Africa during the same months in 2013, which provides several 

useful indicators. Firstly, it makes possible to compare between countries, and between 

publications, the number of published articles. Strikingly, in this particular sample there is 

only one Xinhua article published in a South African paper. The publication is a local weekly 

called Elgin Grabouwer. Secondly, it also allows for a comparison of the frequency of re-

published Xinhua articles in the same paper over a two-year period, as referred to above. 

Because the data is a secondary source, completely safe and accurate conclusions cannot be 

drawn. However, the collection of articles does give a clear indication of what type of 

framing characterises Xinhua’s published content in African media, which gave ground for 

the development of categories for coding. 

Through close reading of this material, the texts were firstly categorised by three basic types 

of framing, previously used in studies of content (McQuail, 2005, p.357). The attitudinal 

directions of the news reports are positive, negative or neutral (Frey, Botan and Kreps, 2000). 

One of the South African interviewees in the field study contended that much of Chinese 

news reporting was signified by so called ‘sunshine journalism’ (SA13). ‘Sunshine 

journalism’ is consistent with a positive attitudinal direction of the text in articles, or in 

broadcast reports. On the other hand, an academic scholar attending a conference on the topic 
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of soft power in Africa questioned the value of negative framing, which is prevalent in 

Western news reporting. Considering this difference in approach to journalism it is interesting 

to find how much the three basic types of frames are used comparatively. For sake of clarity, 

the coding instructions are here repeated as first stated in Chapter 3.  

Coding instructions Positive: 

The main part of the text explains/ points to/ accounts for something that is positive/ good/ 

beneficial/ favourable to one person or to many people in general.   

Coding instructions Negative: 

The main part of the text explains/ points to/ accounts for something that is negative/ bad/ not 

beneficial/ unfavourable to one person or to many people in general. 

Coding instructions Neutral: 

The text explains/ points to/ accounts for several things/ events/ issues that are to some part 

negative, and another part positive to one person or many people in general, or contains no 

statements either favourable or unfavourable to any person or groups of people.  

Below are the results from the categorisation of Xinhua articles published in Kenyan and 

South African papers and compiled by Xinhua in the first quarter of 2013: 

Title Positive Negative Neutral Total 

The People 20  1  4 25 

Daily Nation 10  2  6 18 

Coast Week 21  1  7 29 

The Standard  8  3  7 18 

Kass Weekly 17 10 14 41 

Elgin Grabouwer (SA)  1  1 

To define typical news framing in Xinhua’s articles, more precise categories for coding the 

units of text were devised. Three categories of news framing, not mutually exclusive, were 

developed to analyse the first hand data of articles, drawn from the Factiva archive. The 
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sample of articles written by Kenyan and South African journalists, were coded with the three 

types of framings as outlined in the previous chapter 3: 

X) The text accounts for fruitful progress, gains for the better, calculated economic growth,

better results, increased welfare or productivity, successful development in any area of

society.

Y) The text includes a positive official statement, and excludes any statement that differs, or

any information/comment that stand to question/contradict the official statement.

Z) The text includes predominantly a positive account of someone’s leadership, or of the

leader’s official actions, or a reference of a speech by a leader, and excludes any

alternative voices.

The interviews with journalists and editors confirm that the content of both Xinhua and 

CCTV is often framed in such a manner and often concerns business matters. A sample of 15 

news articles by Xinhua, China Daily and Global Times were drawn from Factiva archive 

using the same search words and time period as in the samples drawn from African 

newspapers. It was found that all of them, 100%, are written with one or two of the three 

frames. Two cases display all three frames. The articles that are being compared are drawn 

from a defined time period when Chinese Premier Li Keqiang was performing state visits in 

the African nations of Ethiopia, Nigeria, Angola and Kenya, and signing agreements for 

projects. A number of key words were used in order to have a sample of comparable articles 

across the sources and nations. Cases coded by the content categories, or framing definitions, 

can be read in Appendix II. 

A new second coder was trained for the content analysis, which applied the framing 

definitions named X, Y and Z to the sample of cases drawn from Factiva archive, which holds 

the whole population of news articles published in the selected news papers. After parallel 

coding of the same 10 articles, the original three definitions were adjusted by adding the word 

“positive” to the definitions of Y and Z. The adjusted definitions are as described above. A 

new sample of 10 articles was drawn from the whole population and subjected to parallel 

coding by coder 1 and coder 2. Testing the reliability by calculating the number of coding 

decisions agreed on, divided by the total number of coding decisions by both coders, resulted 

in an inter-coder reliability of 0.8 percentage agreement.  

c) Degree of concurrence of the framing in Xinhua with the framing in

Kenyan and South African papers
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Through the coding of articles in four Kenyan and five South African newspapers, it is 

possible to see a pattern for how often the three frames occur in the particular samples. The 

number of items from each publication in this study varies because of the variation in how 

many articles in the given time period included the key words used for the archive search. 

The results of the Matrix Coding in NVIVO are listed in Appendix I.  

Half of the articles in Daily Nation are written within the same framing found typical of 

Xinhua News. Most common among them is the Official Statement Uncontested frame. The 

Leadership Deference frame is the least occurring frame. The articles in The Standard have a 

slightly higher frequency of the Economic Growth frame and the Official Statement 

Uncontested frame, compared to Daily Nation. The weekly newspaper The East African is 

represented by the smallest number of cases, and has zero frequency of the three typical 

framings. The Star in Kenya is the daily paper that has the lowest frequency of the framings, 

of which were found in only two out of 11 items of text. This general result can be compared 

with the analysis of a selection of South African papers.  

The result of the content analysis indicates that the direct influence of China’s international 

media on local reporting is limited to certain publications in certain nations. In South African 

media, reference to Xinhua News or CCTV is very rare. In the sample of articles by Xinhua 

published in African papers in 2013, only one was found in a local South African weekly 

paper. The typical frames, Progress and Economic Growth, Official Statements Unquestioned 

and Leadership, do re-occur in some of the South African population of articles. In the 

Independent Newspapers group of articles, it is found that seven out of 19 articles are written 

with one of the three frames. The two papers Sunday Times and Business Day display a lower 

frequency, with only one fifth of the sample coded with one of the three framings. This noted 

discrepancy in the frequency of the three framings between newspapers, which have different 

owners, will here be analysed further. 

Business Day and Sunday Times have one article each that are coded with X) Economic 

Growth, and the Sunday Times text is also in the same article coded with Y) a single official 

statement unquestioned. In total it is found that two articles out of 10 displayed one of the 

typical frames. This finding should be compared with another group of papers of which the 

ownership is partly Chinese. The Star, Pretoria News and Cape Argus are three newspapers, 

which are owned by Independent Newspapers Ltd. This media company is owned by 

Sekunjalo Group, which in turn is funded in part by a Chinese investor. Within this sample a 

total of seven out of 19 articles followed the X, Y and Z framing. One of those articles 

published in Cape Argus was coded with two of the categories of framing, and reported from 

Abuja, Nigeria, about Li Kekiang’s visit and China’s support for development in Africa. See 

Appendix II.   
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The most common type of framing is X) Progress or Economic Growth, which is found in 

five items of text. The Y) Official Statement Unquestioned is found in three items and Z) 

Leadership Deference is found in two of the 19 cases. The difference in the incidence of the 

typical three framings, between the two groups of newspapers, is a matter that can be 

analysed further to ascertain the reason behind it. On the basis of this relatively small study, it 

is only possible to infer an indication of ownership playing a role in the framing of news 

articles. A South African journalist who works for Independent Newspapers added to this by 

suggesting that there have been certain cases of news coverage were the ownership influence 

has been felt (SA1).  

Likewise, there is a variation between papers in Kenya, which can only here be tentatively 

explained. The weekly newspaper The East African is represented by a relatively small 

number of cases, of which have zero frequency of the three typical framings. The Star in 

Kenya is the daily paper that has the lowest frequency of the framings, found only in two out 

of 11 items of text. Both Business Day and The East African, generally publish longer articles 

that include some analysis. It could be that this style of reporting makes them less likely to 

follow the X, Y or Z framing. The Sunday Times (Johannesburg) and The Star (Nairobi) 

could be generally critical of the sitting government, or following a watchdog or adversarial 

style of reporting, which explains the low incidence of the X, Y and Z type of framing. Below 

is a summary of the rate of articles written with one, two or all three frames, out of the whole 

sample.    

A summary of the result for code X, Y or Z as a percentage of the whole sample: 

Kenya  Daily Nation 50% Nation Media Ltd. 

The Standard 56% Standard Group 

The Star (Kenya) 18%  Royal Media 

South Africa Business Day, Sunday Times 20% TIMES Media 

Cape Argus, Pretoria News, The Star 37% Independent Ltd. 

China  China Daily, Global Times, Xinhua 100% 

Conclusion 

Overall it can be concluded that Kenyan press in its coverage of China and Africa concurs 

with Chinese international media with regards to the framing of the topic more frequently 

compared with that of South African press. At the same time, it also appears from the total 
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number of articles found in the archive that interest in the topic of China’s engagement in 

Africa is greater in Kenya than in South Africa during the period of study. This finding has 

been reflected also in the interviews of media practitioners. 

The result from the coding of the African articles compared with Chinese articles shows a 

significant difference. The three typical frames are coded in 26 out of 71 cases, or individual 

articles. Of the 26 cases coded with any of the three frames, eight cases are coded with two of 

the frames. Only one out of the 26 cases displays all three typical frames in one text. In 

contrast, the sample containing 15 articles by Chinese international news sources, mostly 

Xinhua, is coded with the typical frames in all the cases. Three out of 12 articles by Xinhua 

display all three codes X, Y and Z. One of the three frames, Progress or Economic Growth, 

Official Statement Uncontested, and Leadership Deference, can be expected to be displayed 

in the text of newspapers in all nations to some degree. However, in the case study outlined 

here, the Chinese coverage uses the typical framing in every case, which is unusual in 

equivalent type of Western news media.  

The particular items of text that have been compared have been selected from the Factiva 

archive by defined key words and time period. This narrows down the population and limits 

the number of articles in the study, which entails a risk of sampling error to affect the analysis. 

However, only by studying text pertaining to a similar subject area is it possible to compare 

the framing that is chosen by the writer. The next chapter outlines the findings from the 

interviews, and how the material correlates with the content analysis.     

5. Findings from the Interviews

The following chapter summarizes how the sample of media practitioners, based in Sub-

Saharan Africa, regards the Chinese news sources and how they view the media system in 

which they operate. Direct quotes from the interviews are used to illustrate and represent the 

different points of view that the questions generated. All references to the interview responses 

are related to the theoretical concepts and the specific relevant research provided in Chapter 2. 

The first field research took place in Kenya and Uganda at a point in time when the 

geographic areas for the study had not been firmly decided. Kenya and Uganda are 

neighbouring countries in East Africa, with the Kenyan media company Nation Media Group, 

owing parts of the Ugandan broadcasting and print media. For the second field trip, I had 

decided to conduct further interviews in South Africa and Kenya, whilst also focusing the 

content analysis on those two countries.  
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This chapter is divided into three subsections in accordance with the subject areas relevant to 

the research question. The first subsection deals with the issue of the perception of Chinese 

news material in English found among the population of media practitioners. In the second 

subsection I explore interview findings that illustrate the context of the local media landscape 

and how Chinese media is situated therein. Thirdly, I discuss the differences found between 

interview responses depending on media organisation and country. Details of the individual 

statements will be explored and discussed in this chapter, beginning with the more manifest 

parts of the findings.   

The first interviews for the study conducted in 2014, found that journalists and editors were 

hesitant about the use of, and interest in, the Chinese international media offered in East 

Africa at that moment. Several respondents asserted that politically sensitive issues, which 

can have negative repercussions for China and/or the government of the host country, are 

scarcely covered by Xinhua News, for example. The tendency to use the three frames, as here 

shown in the content analysis in the previous chapter four, has the effect of muting reports 

that are critical of the government or businesses. Most of the interviewees include statements 

on the matter of content limitations, which lead to question of soft power projection via 

Chinese international media. In terms of influence based on soft power, Joseph Nye claims 

that China does not offer a strong challenge to the soft power of the United States, simply for 

the reason of its authoritarian internal policies (Nye, 2012; Nye, 2010a; Nye, 2010b). Nye 

argues that The United States, in comparison, is able to enjoy advantages from its image of 

having democratic values, personal freedom, upward socio-economic mobility, and openness 

that are often expressed in its popular culture (2002). These ideas have been tested against the 

interview responses in this study, which include both critique and some praise of the news 

framing in Chinese media. The issue of somewhat hampered news reporting in the 

international Chinese media will be discussed further in this chapter.  

Political economy theory and media system theory are interlinked in this case study, where 

the interviewees reflect on the matters of media ownership, cooperation between Chinese 

media and Kenyan government media, Chinese investments into the media markets in South 

Africa and elsewhere, as well as the regulation of South African and Kenyan mass media. All 

together, these factors are pertinent to the functioning of the public sphere, which will also be 

referred to in the analysis of the interview data.  

The overall results taken from the interviews, questions the potency of the Chinese news 

media, as a resource for generating soft power. The interviews gave cause to doubt the 

importance of the perceived credibility of the content, and to rather question whether the 

journalists find Chinese international media worthy of following. Both the framing and the 
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choice of news stories were often regarded by the interviewees as being “uninteresting” or 

“lacking political news value”.  

All of the interviewees are listed in Appendix IV alongside the interview date, place, and 

professional title. By reason of the varied professional roles of the sample, a very rigid 

interview structure would not have served any meaningful purpose. Therefore, semi-

structured interviews with the sample of media practitioners were guided by the set of 

questions that are listed in chapter three, Methodology. However, all apart from the Chinese 

journalists answered the question on whether they had watched CCTV English. The main 

questions asked to the interviewees concerned matters of whether they had come across 

Xinhua News, CCTV, CRI, or China Daily Africa, and what they thought of them.  

a) The perception of Chinese news material in English found among the

media practitioners

In the sample of media practitioners interviewed during the first field trip, five out of six 

answered that they had watched CCTV more than once. However, their opinions of the 

broadcast material varied greatly. The critical perceptions of CCTV were expressed in terms 

such as uninteresting, Chinese government propaganda, lacking depth, all about business, 

and limited, for example. The two only non-journalists interviewed in Nairobi had watched 

CCTV English and were both interested in it as a new alternative source for news, because of 

its positive and business oriented framing, which will be explained further in this chapter.  

One out of the six journalists, who were interviewed during the first field trip, had used 

Xinhua News for seeking information, or as a source for their reports. The first sample of 

journalists was skewed to include very few news journalists and rather too many investigative 

and feature journalists, which could explain this particular finding. After adding the 

interviews conducted during the second field trip, the analysis showed that a third of the 

African journalists had used Xinhua as a source for their reporting on one or more occasions.  

The total number of 40 interviews in South Africa and Kenya has served to illuminate how 

Chinese news sources were received and regarded, and how they fit in the local media system 

during the time of study. The interview protocol, designed for this research and applied to the 

field study, can be read in Appendix III. 

Regarding the question of watching CCTV, there is evidence of mixed positive and negative 

opinions, sometimes expressed by one and the same person. The following quote is excerpted 

from an interview with a Ugandan investigative reporter with a daily newspaper. 

I have watched CCTV but mostly it would be BBC and the local channels on radio and 
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TV. They have a bad picture, though. They cover major stores like others do. There are a few 

interesting stories. Sometimes they get the names wrong. But they cover it well. I trust the 

reporting. They have different perspectives on BBC, CCTV and Al Jazeera. CCTV will not 

really dig deep. BBC will dig deeper in a story and have follow up stories. I love some of the 

CCTV topics. CCTV did a good documentary on chimpanzees, but otherwise it is mostly 

business stories (K27). 

The above quote about CCTV contains a mixture of praise and criticism, and also affirms a 

common view throughout the entire study, which finds CCTV to be mostly concerned with 

business news. The content analysis of Chinese media conducted for this study finds that the 

framing of business and economics reports are rarely critical or questioning and are always 

written within the three frames identified: Progress or Economic Growth (X), Official 

Statements Unquestioned (Y), or Leadership Deference (Z).  

Through the rapid increase in numbers of subscribers to Star Times cable television 

(StarTimes company web site, 2015/11/13), CCTV is able to reach a greater number of 

viewers in Africa. However, with its perceived focus on business news the channel fails to 

reach a broader viewership, and rather serves the economic and political elite of society. 

These findings fit with the theory of political economy suggesting that corporate control has 

an effect on the political bias in media content, resulting in the marginalisation of political 

activism, civic values, and arguments for equality. This tendency causes most resources in 

journalism being devoted to business reporting, which is naturally geared towards particular 

interests (McChesney, 2003). In this particular case, Star TV, CCTV and its advertisers exert 

the form of corporate control, to which the political economy theory points.   

According to several journalists, the media in the region frequently include coverage of the 

infrastructure projects financed or run by Chinese enterprises (K15, SA6 and K27). The fact 

that development projects involving Chinese enterprises are perceived to be covered 

extensively is a sign of effective communication by those companies to the public.  

As soft power is partly based on the intangible resources held within mass media that 

supports the setting of an agenda, which determines the framework of a debate on significant 

issues, the above statement is an interesting finding for this study. It indicates that 

independent media organisations and government institutions are spreading the idea of 

positive development and Chinese assistance thereof. The perception that Chinese enterprises 

or the Chinese government often appear in the news, if a representative view, is evidence of a 

publicity strategy.  

If local media in Africa are giving particular attention to aid projects and trade agreements 

involving Chinese enterprises, it is an indication of the influence of the emphasis frames 
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described in the previous chapter. Positively framed articles concerning matters of economic 

growth or social development are a common occurrence in Chinese international media. 

Robert Entman defines media frames in terms of what is emphasized and what is left out of 

the picture, and the choice of frames as a part of the process of forming public opinion (1995). 

Editorial judgements about each part of a story are usually made on the basis of what the 

public cares about, or what will improve the rating of the media. However, a number of other 

factors such as access to information, time constraints, advertiser’s interest or the media 

owner’s interest will have effect on the choice of frame (Helander, 2015).  

This study found that the correspondents at Xinhua and China Daily Africa, who were based 

in Kenya and interviewed in Nairobi, took a very cautious approach to political news 

reporting (K14, K19 and K26).  

Chinese media does not want to get involved in the politics in African countries. There are 

always several sides to a story, and we say pick one side that is not political, and let the other 

media get engaged in the political side (K 19).  

In terms of soft power, it appeared that the Chinese economic development model was a topic 

some of the Kenyan interviewees were interested in engaging with.  

China should talk more about development to get recognition They build a road and it is good 

quality! It should be covered (K 12).  

On the other hand, several interviewees expressed their doubts about the value of Chinese 

news reporting generally. 

In fact, Xinhua has the biggest bureau in Africa in Nairobi, but I think their credibility is very 

low. The truth is not so important to Chinese media, and they don’t dig below the surface. If 

you issue a press release they just go with that (K16). 

Soft power depends partly on credibility, which connects to the importance of the pull rather 

that the push of ideas and information. When it comes to China’s effort to gain soft power 

through its international media, it is hindered by the Chinese government’s policy for media 

content, which results in what Joseph Nye describes as brittle propaganda (2011). The image 

of the Chinese government and its justice system does appear to work against its news 

channels, as the following quote illustrates. 

What do we know about China? It is that you have a dictatorship with a bad record for 

human rights. China has not done enough to tell us who they are. China is hampered in its 

way of communicating. The trade deals with agreements under the table make you angry (K 

15). 
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On the other hand, a South African print journalist who had never used Xinhua as a source 

claimed to view it in the same way as any other news source.  

Xinhua have their own way of framing, but I do see them as a credible source. I would 

consider Xinhua if there is a story on China (SA8). 

The other factor for soft power is attraction- the pull rather than push of ideas and information. 

This is currently hindered by the editorial choices in Chinese media, which are not made to 

attract attention. 

You have to have content that people can have an interest in. Fine, you can write about news 

from Beijing but if you can give news about what is happening here, even better (K15). 

The above quote is a criticism of the news coverage, based on what is found lacking in 

Chinese news media’s reporting and broadcasting in Africa. In further interviews in Nairobi 

and Johannesburg it is reiterated how Xinhua News does not seem to have sufficient 

resources to cover Africa to the same extent as other wire news services do. A small number 

of voices in this study contradict this view by saying that Xinhua and CCTV have a wide 

network of reporters.   

A producer of TV and online news in Johannesburg did not have access to Xinhua, but would 

see Xinhua articles via Reuters sometimes. The producer was one of the few South African 

respondents who had watched a segment called Africa Live on CCTV, and who compared it 

to Al Jazeera English.   

When Al Jazeera started in SA there was a lot of focus on it. It is readily available and people 

got used to it quickly, which I do not see that happening with CCTV, when I saw that they 

have Africa Live – I thought why bother, I find CCTV very different from Al Jazeera (SA9). 

To compare CCTV to Al Jazeera is pertinent as the channels are relatively new in the global 

English language broadcast media, with both representing an alternative to the Western 

television channels. A South African print journalist who had never watched CCTV and 

rarely read anything from Xinhua news made a qualifying remark on his experience of 

Xinhua reporting.  

It is unusual to see Xinhua here. I remember an old story about an oil scandal, involving a 

deal between Nigeria and South Africa. President Mbeki said something to Xinhua, which 

was interesting, but the article gave no context to the quote; it was unclear where it came 

from, and therefore we could not use it in our report (SA3). 

The above description of how the content does not quite fit journalistic requirement 

exemplifies a reoccurring criticism of the Chinese news sources.  
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There are also a few statements of how CCTV provides a different and more balanced stance 

on news from African nations. One of the editors of a Kenyan major daily paper expressed 

the following view about CCTV English.  

CCTV is one of the few channels that I can trust to tell us the true African story, as opposed 

to the usual disease, war and poverty. I was recently watching on CCTV something on 

regional development, or for example the stock exchanges of Africa (K20).  

This is one of two statements that support the idea that China’s international media helps to 

balance Western media’s dismal portrayal of the current affairs taking place in African 

nations (K12, K20). CCTV is regarded as a new alternative to the hitherto Western-

dominated media portrayal of Africa. However, there are views of CCTV that stand in 

contrast with the above, and are based on different criteria for what is interesting and 

important to report about. The following statement from an experienced freelance journalist 

in Kenya specifically focuses on the competitive TV news market in Kenya. 

The problem is that CCTV comes on late at night, passed prime time at 10 p.m. Also, the 

kinds of headlines in Kenya – they are very competitive compared to other countries in East 

Africa, we have very vibrant media, politics is very hot... CCTV cannot attract attention very 

easily compared with Kenyan broadcasters (K11).  

The same journalist adds another factor which works against CCTV’s popularity. 

CCTV partnered with KBC [Kenya Broadcasting Corporation], which was a mistake as it is 

seen as a propaganda machine - they chose to work with the wrong partner (K11). 

The type of news reporting which infers or implies some political or economic contestation, 

no matter whether it puts the government in a bad light or not, is important for attracting 

people’s attention in Sub-Saharan Africa, especially so in Kenya and South Africa. According 

to the statement, the government broadcaster KBC is itself deemed to be propagandistic, 

which does not represent a useful platform for CCTV. The cooperation between KBC and 

CCTV only underscores the government’s friendly positioning vis-à-vis both broadcasters, in 

view of one interviewee (K11). In the case of South Africa, it is debated what influence on 

content can be noted in media owned by Sekunjalo, which currently has a large Chinese 

shareholder. Three of the South African interviewees, of whom one journalist is at the 

newspaper under review, spoke about this matter of Chinese ownership. However, neither 

suggested that the foreign investor had affected the newspaper’s content at the point of study 

(SA1, SA6 and SA13). 
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b) The context of the media landscape in Sub-Saharan Africa and the

position of Chinese media therein

In Kenya, CCTV can be accessed both via subscription or through cable TV or for free via the 

public broadcaster KBC. This is not the case everywhere on the continent. For example, in 

Uganda CCTV can be watched via two different privately-owned cable networks. DStv 

provides the most basic package for 30 000 Uganda Shillings per month. The alternative 

cable network Star Times, which is a Chinese company, charges only half the price - 15 000. 

This indicates that Star Times follows a strategy to reach new cable TV customers by setting 

the price 50% lower that its competitor DStv. Star Times has had success with growing its 

customer base in Africa, which means that CCTV can reach more potential viewers. Star 

Times saw its subscribers of digital TV in Africa reach 2.5 million in June 2013 (China Daily, 

2013), and by 2015 this figure had risen to 4 million subscribers, according to the company’s 

website, which makes it the fastest-growing and most influential digital TV operator in the 

region (Star Times, 2015).  

The political economy of the media in Sub-Saharan Africa is of interest when analysing how 

possible Chinese influence on the public debate coincides with the interests of the political 

and economic elite.  

The interviewee below gives a neutral assessment of the news content found on CCTV: 

CCTV is reliable and objective, and also complements our network of correspondents (K2). 

The same TV editor also said that Xinhua complements the KBC network and provides more 

stories than other wire news services. He goes as far as to say that KBC do not have to go to 

all the press conferences because Xinhua will be present to cover these for them. Foreign 

news coverage, from China, the Sudan conflict, and reports from Tanzania are given here as 

examples of significant coverage by the two Chinese media outlets.  

A relatively new daily paper, The People, has also benefitted from the free access to Xinhua 

News wires. One of its editors explained that it is sometimes necessary to do some editing of 

Xinhua’s articles so that it has some logical sequencing, in a writing style that Kenyan readers 

expect.   

Xinhua have correspondents in some places that we may not have, so we have asked them: 

“do you have this?” They respond immediately and sometimes with a photo, so we have a 

very good working relationship (K5). 

The partnership between The People and Xinhua has also allowed one or two of their 

reporters to go to China to report news from there. However, the editor explains that there is a 

gap that Xinhua needs to cover. He would like to see articles about Chinese investments in 
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Kenya and Africa generally, the linkage between Kenya and China, and about the 

philosophies of Chinese employers. 

Another thing is the photos which have become a bit of a problem; Xinhua have not selected 

photos like they have done with the text. When you click on the BBC their photos of the day 

are easy to access, but they do not have a similar arrangement at Xinhua (K5). 

The editor believes that they just have to tighten up, be on the spot for important events and 

give more in depth information. To get the whole picture of a story, the editor goes to other 

sources than Xinhua because of its lacking timeliness. The editor explains that this is why 

Xinhua get their less time sensitive feature stories published, rather than daily news reports. 

On the other hand, he thinks that they have done well at finding and selecting positive stories 

in Africa. 

Chinese media do not just report the sad stories and the tragedies as other international 

media do; that is their advantage. They should build on it and include more African voices 

(K5).  

On the question of how often The People republishes the Xinhua articles he says that they 

place the business pieces from Xinhua as frequently as they can. The People will also 

republish daily Xinhua’s foreign news articles that are mostly reports and features from 

Africa. During the previous year The People had a full page, which was headlined Xinhua 

News, because the editor wanted to give them a higher profile, as he believed they had 

something to offer (K5). Another editor at The People commented on how he found the 

business articles from Xinhua News. 

Ahm, they are OK. They had a writer who was very good on the money markets, but I don’t 

know what happened to him, he is not there anymore. So now they do more general 

economics stories, which is not as interesting (K6).  

Xinhua publishes articles about the business environment and timeless feature articles, which 

often touch on the micro level of business, rather than the bigger corporate businesses or 

macroeconomics. For example, the articles can be about how more Kenyan women are 

getting access to finance for their businesses, or on other progress in economic development. 

However, Xinhua’s journalists “do not go into the why of the story”, according to the editor. 

He has re-published Xinhua’s articles often in the past, and also during his previous position 

at The Standard. More lately, while working at The People, he does not believe they offer as 

many suitable articles. At the time of the interview he had last used Xinhua 12 days ago. He 

most commonly uses Agence France Presse or the BBC in order to source find news material 

(K6). The political economy approach shows that the news reports tend to coincide with, or 

reinforce, a definition of the political situation, which has evolved within the political elite 
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(Schudson, 1997). This suggests that the framing of news stories is a dependent variable that 

is influenced by an elite source of some kind. A question relevant for the thesis is what factors 

influence the way journalists frame certain issues? This question builds on the theory put 

forward by Tuchman, which shows how the work routines in a newsroom have implications 

for the framing of a story. This is pertinent in the case of newspapers in Sub-Saharan Africa, 

especially when considering how the editors and reporters choose the news framings. Which 

information sources to turn to forms part of a journalist’s daily routine and has an effect on 

the framing of a story (Tuchman, cited in Schudson, 1997, p.14). The People is a newspaper 

that has close ties to the current sitting government in Kenya (K25), and which frequently 

uses Xinhua material. Overall, the two editors interviewed at The People were clearly positive 

towards Xinhua News, even if they also mentioned a few drawbacks. The case of The People 

also exemplifies the advantage that Xinhua gains from offering clients the subscription to a 

news service free of charge (Li, A. 2013).  

Organisational pressures and constraints along with the influence of an interest group are two 

factors, which play a part in how stories are framed (Scheufele, 1999). This is pertinent in 

Sub-Saharan Africa, where many of the media outlets struggle to meet their budget or to 

make a profit. The pressure to make use of any source that is cheap and readily available is 

apparent in the work routines related in this interview survey, and also according to the 

findings from previous published field research (Helander, 2010). There are a small number 

of interest groups that are able to make information readily available in the newsroom. In the 

case of Kenyan press, it is evident that Xinhua News is available in many news rooms for free, 

but in competition with other alternative sources they are often overlooked. The field study 

for the thesis was primarily focused on two factors - the political economy of the news 

organisations, the news sources used, and perception of the Chinese media content, in order to 

research whether Chinese international media influences the content in South African and 

Kenyan media. The more subtle forms of influence on news text in Africa are registered 

through the views and attitudes towards Xinhua and CCTV as expressed in the interviews and 

framing analysis of newspaper content.  

“We have to consider the media ownership, which is often closely connected to top 

politicians” (K15). This statement by a journalist in Nairobi points to the question of 

independence of media and news reporting. The Media Council of Kenya, which regulates the 

industry, is appointed by the government, of which some members have some private 

ownership of media companies (K15). By considering the ownership and legal control of 

media, it is possible to discern patterns in the production of content. The need to be 

commercially viable combined with corporate control are suggested to have an effect on the 
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political bias in media content. The twinned pressure on reporters and editors is resulting in a 

tendency to marginalise political activism, civic values, and arguments for equality. The best 

work in journalism can be found in business reporting, naturally geared towards particular 

interests, while other mass media content is often poorly researched and of low quality 

(McChesney, 2003). Another interviewee, who has written about matters of government 

corruption, claimed that Kenyan media is sliding backwards in terms of press freedom (K 16). 

Political and economic interests dominate the coverage, while at the same time the media in 

Kenya is paralyzed by a tribal divide (K16). 

This means that the tendency for Chinese media to report about economic growth and 

development is a type of framing that suits the interests of the political elite in Kenya, and 

hence dominates its media. The tribal divide mentioned above refers to how the electorate is 

divided into local geographic and tribal areas, which supports the politicians who direct 

financial and material resources to their region (K9). The media groups have to consider the 

interest of their owners and advertisers when decisions about news coverage are taken. The 

Chinese media avoids news material that discredits any political side of this so-called tribal 

divide.   

The Chinese companies are not loud, but suddenly you see the result of their work, like a 

highway, or bridge. But they don’t talk about politics or issues that are sensitive to this 

country (K13). 

Political corruption is often part of a set of exchanges within patron-client networks through 

which elites construct compromises with interest groups who would otherwise threaten the 

political stability of the system. Civil society, including the media, represents different 

interest groups in the intermediate class in developing countries, and can become involved in 

such patron-client networks (Kahn, 1998). The contestation over resources, i.e. what is 

benefitting whom, is something that interests the Kenyan newsreader. As such, as the Chinese 

news media avoids politically contested issues, they attract fewer readers and viewers. 

Even with the best of local journalists they will need the right content to draw interest. We 

have a controversial tender process like with the building of a railroad, questions of how the 

tenders were given, Chinese getting farm land and so on… but you don’t see the Chinese 

covering that (K11). 

The viewpoints of these journalists are found to confirm the analysis by certain scholars in 

political science, who state that a primary objective of China’s investments in media, culture 

and education in Africa is to counter any negative publicity regarding its commercial and 

political expansion on the African continent (Eisenman, Heginbotham and Mitchel, 2007). 
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The media systems in Kenya and South Africa can be placed in a polarised pluralist model. 

Part of this theoretical framework for comparing media systems has relevance for 

understanding the relation between journalistic professionalism and political parallelism in 

South African and Kenyan media, and its historical context. Applying media theory, based on 

Western societies, to nations in the global South can only be done with some precaution. 

Some authors do suggest, however, that the polarised pluralist model will be widely 

applicable in Africa (Hallin, D. C. and Mancini, P., 2004). Some of what is relevant in their 

analysis of Southern Europe, including the role of clientelism, the history of state intervention, 

the use of media as an instrument for political and business interests and limited development 

of mass circulation press play a role in the African countries of used in this study. For 

example, there are many journalists who have travelled to China at the expense of Chinese 

companies (K5, K9, K20). Xinhua News has also invited Kenyan journalists to visit and 

report from China. An editor, working with a Kenyan daily newspaper with close relations 

with Xinhua News, said the following:  

We have a very good working relationship, and that partnership has also allowed one or two 

of our reporters to go to China to see what news is going on there (K5). 

The financial support to cover foreign news is welcome, as the travel budget is small at many 

African papers. However, suggests that the practice of covering all expenses can compromise 

the independence of the reports from China, or result in only promotional and positive articles 

(K27). 

Interestingly, it is not just African media that is found to be led by particular interests in some 

of its reporting. An editor with Xinhua News below alludes to national and commercial 

interests that can direct their reporting (K14).  

We cover everything, but focus on China because we have a predominately Chinese audience. 

We have a promotion department and the Chinese media will tell them what they need done 

(K14).  

Most wire news services probably have a national or regional base in mind when considering 

their readers’ preferences in terms of news coverage. This consideration likely includes also 

some national or commercial interests, especially on occasions when they are directly related 

to the event which is being reported about. However, in the case of Xinhua, Chinese national 

and commercial interests are priority. 

Xinhua is a state media, and therefore Xinhua represents the government. You can find the 

position of the Chinese government from stories found on Xinhua. Certainly, I think that 

Xinhua also reports accurately and impartially in line with professionalism and fairness 

(K14). 



88	  

The editorial policy of avoiding political aspects leads to a consistent style of news reporting. 

This stance hampers the media’s ability to promote widespread participation through a 

rational and critical discourse about political issues in society, which is one of the 

fundamental matters raised by Habermas in his theory of the public sphere (Calhoun, ed., 

2002). The statements by media practitioners confirm that certain principles are followed by 

reporters working for Chinese media. The editorial principles in turn have effect on the type 

of framing that reoccurs in their reporting.  

The public sphere of Kenya is currently limited according to the statement made below by an 

investigative reporter with a national TV broadcaster in Nairobi. 

Under this current government I think that the future of investigative journalism is bleak. We 

are losing. One journalist will be made an example of, and then the rest will be afraid. They 

are frustrating the journalist by either pulling their story or by calling their editors and 

putting pressure on them (K18). 

In this type of work environment, the political economy of the media plays an important role 

for how China’s involvement is covered by the local media. A few of the journalists in this 

study expressed suspicion towards some of the investments made by Chinese companies in 

Kenya.   

Instead of entering an agreement on mutual terms the Chinese take over. Kenyans are not 

able to keep control. It is sometimes a bad deal for Kenyans. It is not public knowledge. If you 

try to put the figures out in public you will be denied the opportunity (K18). 

More specifically, the Mombasa to Nairobi railway construction has been a contentious 

matter in Kenyan media during the period of this study. The construction project is both 

financed and executed partly by Chinese companies. However, a combination of lacking 

access to government information and the fear of political or economic retribution puts 

limitations on the media coverage given to this investment deal.  

This is a mega scandal, the railway tender/contract. It is a big deal. It is being talked about in 

the papers and the story is coming out bit by bit every day. Editors are putting it out in small 

portions, and once everything will be out in the open it will be too late (K18). 

Another Kenyan journalist was at the time of the interview doing research and reporting in 

the lead-up to the Forum on China-Africa Cooperation, which was to be held in South Africa 

in 2015. He recently met the editor of the China Daily at a journalism conference at 

Witwatersrand University in Johannesburg, and has since started writing for them. He is 

hopeful that he will be invited to attend the FOCAC meeting.  
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The interviewee also talks about his preference to report on matters of health, agriculture and 

the environment, and says that, “I do not do politics” (K9). This word “politics” is used with a 

certain disdain by a few of the journalists in Kenya, simply because it is associated with the 

notion of “scoop hunting” of information concerning underhand deals and corruption in 

government institutions. It is an important detail to note that the interviewees who want to 

avoid any political contestations in their journalistic work also favor Xinhua News’ non-

adversarial type of reporting. The freelance journalist outlines the political economy, into 

which the news media easily gets drawn when reporting on matters of health and agriculture, 

for example.    

We have a problem in Kenya. The region where the government comes from always gets a lot 

of resources. Even resources from NGOs get directed to their own villages [where the NGO 

employees come from]. The president’s home region gets most of the development. That’s 

why there is a vicious fight for resources (K9).  

The regional imbalance due to the country’s political leadership is a sensitive topic in Kenya, 

which was explained in Chapter 2. 

c) The differences noted between answers depending on media organization

and country

The field trips to South Africa and Kenya resulted in a diverse sample of media practitioners 

drawn from a population across all types of mass media. The South African journalists were 

more skeptical to Chinese media, and rarely saw Xinhua as a source referenced or republished. 

This helps to explain Xhinhua’s own findings, where they had counted one article by Xinhua 

published in South African press versus 175 articles in Kenyan press during the first quarter 

of 2013.  

The Kenyan journalists were comparatively more likely to watch CCTV English, and more 

likely to regard Xinhua News as a source they saw regularly in the press. However, only a 

third of the Kenyan journalists responded that they had used Xinhua News material in their 

work. The equivalent number in South Africa was barely a tenth, while a quarter of South 

African journalists considered Xinhua News equally reliable or credible as other international 

wire services.  

The reason for Xinhua’s small market share in South Africa may be the existing wide choice 

of alternative sources, of which have a bigger breadth of coverage and include subject matters 

more suitable to the South African readership and viewership.      
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The cooperation between KBC and CCTV underscores the government-friendly positioning 

of both broadcasters, according to one interviewee (K11), who suggests that CCTV would 

attract more viewers in Kenya if the channel was regarded as entirely independent from local 

political interests (K11).  

To incorporate soft power into a government strategy is quite difficult, because the outcome 

is more under the control of the target than would be the case with hard power. This 

understood to suggest that the receiver can exercise choice over what news media to follow. 

The results of the strategy often take a long time to show, while the instruments of soft power 

are not fully under government control. Soft power involves culture and values, which are 

embedded in civil societies (Nye, 2011). The target in this study is the African mass media 

and public, and the instruments of soft power involve the culture and values of Chinese 

people who are active on the continent, and who among them include some journalists. An 

editor with Xinhua News explained how the attitudes of his Chinese colleagues constituted a 

certain hindrance to their work as reporters.   

Chinese people are reserved; they do not like to communicate with outsiders, and therefore 

our correspondents have less communication with local people. We need to open our minds. 

Some of our colleges are not open-minded (K 14). 

We need to have more communication with people, because Kenyans have misconceptions as 

for example that the Chinese workers are prisoners, who never get any rest and who just hard 

work (K 14). 

The lack of interaction between Chinese migrants and local people in Kenya is mentioned 

throughout the interviews by several of the journalists, which is likely to be one of the factors 

that undermine the soft power of the Chinese media. 

China’s economic development model has been gaining interest in many third world countries. 

The fast growth in gross domestic product achieved by China is something that is mentioned 

generally in African news texts and in the interviews for this research study. For the wider 

public and more so for the ruling elite, the Chinese speed of development is seen as being 

very impressive. This fact is an important source of soft power, according to the view of some 

scholars. Yet other critical voices argue that the development model is unsustainable in the 

long run, because it has caused societal imbalance and environmental damage (Wekesa, 2014). 

An example of an environmental issue, currently driven by consumer demand in East Asia, is 

the ivory trade. The poaching of elephants and rhinos for their tusks and horns has had a 

devastating effect on the animal population on the African Savanna. Chinese media do cover 

the subject of poaching in wildlife reserves, but talk less about who is behind the demand for 
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the ivory and the reason for its rising price. One of the journalists working for CCTV says 

that it is fine to report about this controversial issue.  

I actually get the feeling that CCTV knows that it is a massive issue and that they have a 

responsibility to cover it. I have never been hindered (SA12).  

During Chinese president Xi Jinping’s state visit to Tanzania, someone in the delegation from 

China had allegedly bought elephant tusks, according to a BBC report. The Chinese embassy 

however issued a stringent denial of the suggestion. According to the CCTV correspondent, 

his producers in Beijing are keen to get the message out regarding countering the threat to 

elephants and rhinos (SA12).  

Multiple Chinese state-media bureaus worldwide form part of China’s informal diplomacy 

strategy to enhance its interactions along formal lines and to counter a historic imbalance in 

international communication order (Wu, 2011). This expressed task to counter such an 

imbalance in communication is reiterated by both a CCTV correspondent in Johannesburg, 

quoted below, and a Xinhua News editor in Nairobi.   

We are dealing with a state broadcaster, and there is something about Chinese management 

feeling a need to rebalance the discourse in international relations, and fair enough really. 

They feel that the Chinese have been hard done by, especially in Africa (SA12). 

But the interviewees also point to a conundrum for this approach in their choice of content. 

When suggesting a topic for a CCTV programme the manager in Beijing told the 

Johannesburg bureau that CCTV tends to avoid controversy. They have a typical limit to how 

much they want to “rock the boat”, as the journalist said (SA12). This may be due to a 

political limitation to reporting, or a genuine cultural difference in their approach to news 

reporting, according to one interviewee (SA12). Either way, the approach undermines the 

possibility for China’s international media to reach a larger audience.  

We are promoting our stories from China. Here Xinhua Africa is trying to get more local 

news, because the Kenyans are not so interested in Chinese news really, not even in the very 

interesting stories. They are more interested in people and issues around them (K14). 

The statement above by a journalist at Xinhua in Nairobi makes it clear that they see a 

dilemma in providing content that is of interest but also at the same time meets the editorial 

style proscribed by the head office in Beijing. This dilemma prevents the Chinese media from 

developing China’s soft power as they often focus on countering any poor images of either 

the Chinese government or society. According to Wu, the policy of building soft power aims 

not only to better China’s standing in the international political arena, but also to develop its 

soft power domestically. This refers to such elements as taking pride in Chinese culture and 
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learning about positive ideas that China stands for (2012). This policy becomes difficult to 

reconcile in the case of complex and controversial events, such as the ivory trade and 

poaching.     

An editor at the main daily paper in Kenya expressed this particular dilemma for Xinhua in a 

more direct way, as follows. 

They lack the capacity to cover stories properly. They need more writers and local writers. I 

have not seen any political stories from them (K17). 

Points about Chinese media lacking political stories, reports that can rock the boat or 

highlight matters that are controversial, is a reoccurring theme among the Kenyan and South 

African interviewees. In spite of these critiques, the data collected on Xinhua articles 

published in Kenya show that the news bureau has had success in getting its articles published 

at least periodically.   

When I was an editor at The Star newspaper we used them [Xinhua] a lot, but still they are 

not providing the right content (K17).  

The above statement can be explained by the fact that The Star at that time were supplied the 

Xinhua subscription for free (K17). It was a newly established daily paper, which had a 

limited budget, particularly for foreign news coverage. Xinhua’s wire news service offered 

some much-needed support during the initial start-up period. This is an example that supports 

the argument that China’s involvement in Africa is a benevolent factor for economic 

development and coincides with Deborah Brautigam’s statement to the US Senate Committee 

in 2011, where she counters some critiques of the Chinese approach to development and 

argues rather that it is moving African nations toward a better future (Global Times, 2011-11-

02). More recent analysis of content in The Star (Kenya) shows that the paper is publishing 

very few Xinhua articles compared with other Kenyan newspapers. 

The belief that Chinese media hampers open political debate does cause concern among both 

South African and Kenyan journalists who consider freedom of expression as something that 

was hard fought for and an important principal (K16, SA6). On the question of what level of 

freedom in reporting there currently is, one journalist pointed to a new piece of legislation 

concerning media in Kenya. “The main worry for media and journalists now is the new 

draconian law that is in place” (K16) 

The new law has established a media tribunal, which is appointed by a cabinet secretary, 

giving the sitting government a considerable amount of power over its judgments. If the 

author of a broadcast or printed material is found guilty of misconduct they incurs a fine of 

500 000 Kenyan Shillings. The tribunal has the authority to put a debit order on a person’s 
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bank account for payment of the fine. If the media organisation is found guilty of misconduct, 

the fine is 25 million Kenyan Shillings. The power of the media tribunal is seen by the 

journalists as potential threat to the freedom of debate in the media.  

How can a government be judge and jury at the same time? We have the Media Council, but 

the tribunal is on top of it now (K18). 

Several other journalists in the study echo the statement regarding media regulation. The 

already existing Media Council was fulfilling its function to highlight and demand correction 

in cases of editorial and journalistic misconduct. The Media Council of Kenya aims to 

promote and defend the freedom and independence of the media, while also rein in reporting 

that contravenes its code of ethics. 

The government wants complete control over the Media Council by establishing the Media 

Tribunal. The Media Council has been there for many years, and working well. This is the 

worst government we have had in terms of press freedom and human rights (K 18). 

A representative of the Media Council said in an interview that neither Xinhua News, CCTV, 

CRI, nor China Daily have registered their organisations with the Media Council (K24). To 

be accredited with the Media Council as a media organisation requires paying a fee of 30 000 

Kenyan Shillings, as an individual local journalist 2 000 Kenyan Shillings, and 10 000 

Kenyan Shillings as a foreign journalist. The Chinese media based in Nairobi have ignored 

approaches from the Media Council regarding accreditation, and have thereby not recognised 

its institutional role and authority in Kenya. According to the interviewee, this stance taken by 

the Chinese media is undermining their credibility and prevents the Chinese organisations 

from being taken seriously in Kenya (K24). However, with the Kenyan government’s 

implementation of a legally more powerful authority for media regulation, the state will play 

a greater role to the detriment of the self-regulation system that was previously enforced by 

the Media Council. Increasing state intervention in the commercial media market is a trend 

also noted in South Africa, which can interestingly be compared with the state-media 

relationship in China (Hadland, 2015).  

An example of direct involvement by the Kenyan government concerns a documentary that 

was embarrassing for the army and police. When Kenya Television Network broadcast the 

controversial documentary film in 2013, it caused the government to demand that the TV 

producers be called in for questioning, regarding their sources, by the police. According to 

one journalist working for KTN, the government forced KTN to remove the documentary 

from YouTube. In addition, the second part of the documentary series was heavily edited in 

order to conform to official demands. 
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They removed a lot to save face for the Kenyan Defence Force. The military is in control of 

who gets nominated by the elections. The 2002 elections was the first and last time that we 

had a free and fair election (K18).  

In spite of such direct government involvement in the content and distribution of news media, 

there is an open discussion and some critical reporting on matters relating to China’s 

investments in both Kenyan and South African newspapers, as the content analysis found. 

One specific issue debated in the Kenyan press during 2014 was the construction of a railway 

line between Mombasa and Nairobi, for which the financing and building work was done by 

several Chinese enterprises. Twenty percent of the interviewees refer to the Chinese building 

of infrastructure in Africa as a subject matter not covered very well by Chinese media (K5, 

K11, K12, K18 and K25). The views expressed on the subject range from being critical of the 

process of the infrastructure project, or being interested in such projects, to being impressed 

by Chinese efficiency. 

If you give the Chinese a contract for building a road it will be a road that withstands the 

rain. But they are also denying opportunities for Kenyans. They are taking over businesses 

and jobs (K18).  

The gap that Xinhua needs to cover is the Chinese investments made here that links us and 

China, its employers’ philosophies, and so on. Sino-Kenya relations are covered [by Xinhua] 

only when there is a high level visit (K5) [edit].  

The tendering process and financing contracts are criticised by three of the interviewees, who 

allude to opaque agreements, which serve to benefit prominent interest groups and businesses 

(K23, K18 and K11). 

There is something wrong with this railway deal; if you look at the price per kilometer it is 

double the international standard. But the president decides that it must be done... to that 

price. What do you do? The deal is there, we have an agreement to do the deal, but because I 

need to benefit too, we need to cut the price in two parts – one part to the Chinese company, 

and the other part to these ten other Kenyan people. So that is the problem. This is a mega 

scandal, the railway tender/contract. It is a big deal (K18). 

There are questions of how the tenders were given, and how the Chinese are getting farm 

land, and so on… but you don’t see the Chinese covering that. The Mombasa to Nairobi 

railway is becoming more expensive than planned (K11). 

This illustrates how the political economy of both the Chinese and Kenyan media affects the 

content of the news reporting. Newspapers that are strongly connected to the government are 

careful in their coverage of certain issues, while those controlled by opposition politicians are 
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more critical. The suspicion of improper business dealings regarding the railway line is 

pointed mostly at Kenya’s politically connected economic elite, but at the same time also 

reflects negatively on China’s general involvement. Although the image of China as a 

supporter of economic development is something that builds soft power, the undisclosed 

contracts and lack of communication with the Kenyan public is undermining these efforts. 

In South Africa, the relationships between the sitting government and various Chinese 

enterprises are also complicated, which have an impact on China’s image. A journalist in 

Johannesburg describes the content in China Daily Africa as sunshine journalism (SA13). 

The term describes reporting which is focused solely on positive events and developments in 

order to fill the news pages. Sunshine journalism ignores conflicting interests or problematic 

developments in the wider society. The question is whether South African readers are 

interested in this type of news content.  

I think that there is a want for it among politicians - this whole sunshine journalism - because 

the headlines are always screaming corruption, and President Zuma is always being attacked 

by the media. Our political elite certainly feel that a media that is attacking them less and 

reflecting more on the positive developments in the country is a good thing. And you know 

South Africa is a developing country that needs this (SA13).  

South African media has in recent history been driven by a culture of watchdog journalism, 

holding the political and economic leadership to account through its news reporting. This type 

of news reporting entails investigating and highlighting contested issues, which are important 

for the public debate (McQuail, 2005). It is this established practice of watchdog journalism, 

which probably drives the fear of Chinese media expansion and the worry that it is going to 

compromise liberal mass media in Sub-Saharan Africa (SA13).  

South Africa can be placed in the polarised pluralist model for comparing media systems as 

developed by Hallin and Mancini (Hadland, 2007). However, the prediction that 

commercialisation over time will give the media an independent power base and incentives to 

assert their own agenda at the expense of political power is questionable in the case of 

recently democratised nations (Hadland, 2015). Studying media-state relations in so-called 

emerging democracies, with a focus on South Africa, Hadland finds that commercialisation 

provides opportunity for the state to intervene more deeply and strengthen its influence on 

mass media and news content (2015).  

An example of how South African media is affected by the political economy of the state-

media relation is a media company purchase by the Sekunjalo Group in 2013. Mr. Surve Iqbal, 

the chairman of Sekunjalo Group, has business interests in common with Chinese investors, 

and at the same time has close links to South Africa’s governing party the African National 
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Congress, according to a journalism professor. A Chinese bank provided a loan to the 

Sekunjalo Group as part of the deal (SA 6).  

So you might find more sunshine stories in the Sekunjalo Group’s papers now. According to a 

Star Times journalist, this has led to a toxic environment in the Cape Town press because of 

micro management in the newsrooms. Twenty journalists have left (SA13). 

The Chinese cable TV company Star Times have invested in South Africa’s media market by 

buying the cable company TopTv, among other things. The journalism professor thinks there 

is a worrying development for media freedom (SA13). This is an expressed concern over the 

political economy of the media system. By surveying ownership and legal control of the 

media, it is possible to discern patterns in the production of content (McChesney, 2003). The 

political economy of media explains how the difficulties and limitations to the ideal speech 

situation occur in newsrooms (Chomsky, 1997), such as those described in the South African 

case above. 

Habermas asked the important question of when and under what conditions the arguments of 

mixed companies could become authoritative bases for political action (Calhoun, 1992, p.1).  

This then encouraged further examination of what social conditions are conducive to a critical 

debate about public issues. An example of the micro management by the chairman of 

Sekunjalo in one of the papers of the Independent Group was the case of a travel story about 

Taiwan. The chairman intervened and meddled regarding the content of the text, according to 

two interviewees (SA13, SA1). The South African journalists worried that this as a new kind 

of practice or rules for news coverage within Independent Group (SA13, SA1). 

The South African Naspers media group, owner of Independent Group, is a global 

conglomerate, built on Afrikaner capital during apartheid, which has seen its profits rise 

substantially since investing in the Chinese company Tencent (Wasserman, 2014). These 

economic and political relations in the South African media system were also referred to 

during three of the interviews for the study. In particular, these interviews suggested that the 

influence of Chinese international media on framing in the South African press and 

broadcasting takes an indirect form. Rather than sourcing information and footage from 

Xinhua or CCTV, the media content is influenced by a combination of China’s business 

interests and those of the South African government. 

The Naspers media group exemplifies an important relation between Chinese and South 

African media companies. The media company owns 35% of the Chinese company 10Cent, 

and the dividend from 10Cent stands for 90% of Naspers’ revenues. This is a strong common 

interest (SA 6). A South African journalist has made a point of following the reporting of the 

newspaper China Daily Africa, which is published weekly and distributed across Africa. 
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I read China Daily Africa regularly and find that a lot is missing in its reports. It’s 

propaganda! It’s boring and lacks credibility (SA6).  

Only a few of the journalists in the South African population had watched CCTV, one of 

whom was acquainted with persons who were working for the network.   

I know people who work for CCTV and they hate it because of how restrained it is (SA6). 

Regarding the question of quality and credibility of CCTV and Xinhua, the opinions 

expressed in the South African sample of journalists are varied. One print journalist pointed 

to the tendency of all media outlets being prone to a certain type of framing of its news 

reports, while stating also that the credibility of Xinhua versus other news sources was not an 

issue for him.  

I would trust Xinhua News in the way I would trust the New York Times, SABC [South African 

Broadcasting Corporation], or any other media. The authorship matters and Xinhua have 

their own way of framing, but I do see them as a credible source. I would consider using them 

if there is a story on China (SA8). 

Another reflection on the same matter was given by a TV producer in Johannesburg. The 

person is not a regular viewer of CCTV, but had watched the programme Africa Live in 

passing and found some of it interesting could not remember what the subject matter of the 

story was. Xinhua is not available at the work place of this TV broadcaster.  

I go to SAPA and Reuters, and sometimes see them [Xinhua] quoted in Reuters stories (SA9). 

According to the TV producer, media coverage of China’s investments in Africa is mostly 

seen within the wider BRICS frame, e.g. trade between Brazil, Russia, India, China and South 

Africa. However, one news event that caused a great deal of discussion around China’s 

economic interests was when the Dalai Lama was denied a visa to visit South Africa. This 

news topic was spontaneously brought up as something highly important and politically 

sensitive, by four out of the 15 South African interviewees in this study. In this context the 

Chinese investment into Sekunjalo Group, a major owner of media in Sub-Saharan Africa, 

was written about as being problematic from a press freedom perspective.  

The government broadcaster SABC used to have a network of correspondents spread more 

widely, but currently they rely on Reuters and South African Press Agency for their foreign 

news coverage. The TV producer finds it frustrating though to rely on Reuters, because it has 

quite limited Africa coverage. In terms of news coverage of Africa, a number of journalists in 

this study have lauded CCTV for its extensive reporting. However, this SABC producer finds 

a substantial difference in content when comparing CCTV with Al Jazeera (SA9). 
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When Al Jazeera started to become available in South Africa there was a lot of focus on it, 

and people got used to it quickly, which I do not see happening with CCTV. When I saw that 

they have the segment Africa Live – I thought; why bother? I find CCTV very different from 

Al Jazeera (SA9). 

The above statement contrasts with the viewpoint of a former editor at the Kenya 

Broadcasting Corporation (KBC), who said that he found CCTV useful as they have provided 

KBC with news material through an agreement for cooperation between the two companies 

(K2).  

Among the interviewees were two journalists who were working at the Daily Nation, and they 

exemplify the mixed views of Xinhua and CCTV in Kenya. The Nation has the highest 

circulation in Kenya and the same media company has an agreement with China Daily to 

print the Africa Weekly edition of China Daily. One of the journalists at Daily Nation used to 

work at The Standard, and explains how its structure is a bit different and how there is a 

political alliance in the newsroom of The Standard. It is interesting to take note of this detail 

when comparing the content analysis of The Standard and Daily Nation, which are the two 

newspapers with the largest circulation in Kenya.  

The journalist at Daily Nation has watched CCTV and contends that there are for example a 

lot of reports on China and its involvement in road building in Kenya. CCTV relies heavily 

on official sources and therefore their reports are a bit predictable. What CCTV does well, 

according to this journalist, is that they interview people on the ground, who talk about what 

they think of a certain project. Using this type of material, they provide good feature stories. 

However, they are a step behind on news reporting, as they often broadcast old news, which 

they have picked from the local press in Kenya. Daily Nation has a subscription to Xinhua, 

and its editors receive a daily summary of the top up-to-date articles for its foreign news page. 

On the positive side, Xinhua reports have a way of focusing on other material that the other 

wire news services do not cover. The interviewee believes that a local Kenyan writer may 

have written such types of articles for Xinhua and perceives that Xinhua has been 

increasingly republished in local press over the last five years. Regarding his own referencing 

of Xinhua, he says that he does not turn to their website to look for information and only if 

there were a Chinese element to a story would he seek additional reports on the Xinhua News 

website. When the journalist needs information about something Chinese related he contacts 

Xinhua and they help to put him in contact with relevant persons to interview (K7).  

Many of the interviewees have taken note of the fact that several Kenyan TV journalists have 

been recruited by CCTV, but that a few of those journalists then returned to their previous 

employers. According to the editor, the reason why they left CCTV was due to the issue of 
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restrictions on their reporting. To moderate this statement, the editor added that “they have 

relaxed it a little bit” lately at CCTV. He suggests that because Kenyans are buying so much 

from China, they are generally becoming more relaxed now. On the other hand, he thinks 

there are some cultural issues, which make the Chinese media a bit different. Now they are 

becoming more open to discussions and are adapting to the local market, but at CCTV you 

still have to be a bit more cautious. In spite of that, CCTV “can make long features that are 

really nice” (K7). 

Another one of the editors at Daily Nation explains how the newspaper has an agreement with 

Xinhua to get their news articles sent to the desk directly.  

We can decide whether to use them or not. There are a lot of good stories from them 

especially on Africa news. Most of them are not covered by Reuters or the others. I get eight 

or nine articles every day, and we now have an agreement on sharing stories with Xinhua. We 

have cancelled the Reuters subscription, but still have AFP [Agence France Presse] (K8).  

He continues to explain that he uses Xinhua’s crime coverage, with regard to topics such as 

poaching. But he says that their reports are not detailed enough on such matters. He also has 

found that Xinhua covers northern Kenya and the coastal and Turkana region very well. He 

has only watched CCTV twice, and explains that he does not have a great interest in it (K8). 

A Kenyan freelance writer who does assignments for China Africa Review, which is funded 

by the Chinese government, praised the reporting by Chinese media in general. He reads 

China Daily and adds that he attended the launch of CCTV Africa, a programme he watches 

sometimes. He likes China Daily because the reports, he feels, are very good and the style of 

writing is easy to follow. Through his work he has access to Xinhua News and sees it as being 

“very objective and useful”. His perception is that Kenyan journalists use Xinhua frequently 

as a news source to the point that “it almost takes over the local newspapers”. They bring 

local stories from all over the country, while its reporters are mostly locals (K9). This 

assessment of Xinhua stands in stark contrast to other Kenyan journalists, who suggest that a 

weakness of Xinhua is that it does not have sufficient capacity to provide satisfying news 

coverage. However, this freelance journalist under review claims to always find inspiration in 

Xinhua news on Africa in general and especially on news about its extractive industries. In 

Kenya, there are prospectors who are searching for gold, which is reported by Xinhua. 

Another event reported on by Xinhua, about which this journalist used to get information was 

the World Food Day and Africa’s food sufficiency (K9).  

I get my leads from the Chinese papers, most of which are online, like Global Times, 

Shanghai Times. To be honest with you, I keep abreast of what happens in China more than 

in Africa. I have not been to China yet, but hope to go (K9).  
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A Kenyan journalist, who mostly writes news articles for The Standard, approached the 

Chinese international paper Global Times with a few proposals for feature stories. At the time 

he did not know that the paper followed the editorial direction that is essentially provided by 

the China Communist Party. He describes the limits of reporting for Global Times in his 

experience. Initially he used to “pitch the stories that tended to rub the Kenyan and Chinese 

government the wrong way”. One proposal was about how China is using its own media to 

write its own story in Africa.  

Actually, I was told to go slow on that story because “we may not run it”. Another story was 

about corruption and how China is influencing not just the media but also other parties to 

win tenders. It was killed (K10).  

According to this interviewee, Chinese media reports from Africa tend to focus on articles 

that are about day-to-day life, such as the starting-up of many Chinese restaurants in Nairobi 

and how Kenyans are enjoying Chinese cuisine, thus avoiding any matters that touch on 

politics. He also adds that the aid to Africa is not a subject that they approve of. “You can talk 

about Chinese help towards infrastructure improvements in Africa – they like it, but the 

details of the deals - they do not like” (K10).  

I have a perception about Chinese media that they are here to sell their country, it’s not about 

reporting. There is this perception I have that it is too controlled, so I can’t get the 

information that I need. If I want to get information I would go to the BBC and other British 

media. 

Now he finds that he only refers to China Daily Africa, or other Chinese media for very basic 

information about China. Although he thinks that China Daily Africa publishes very good 

feature stories, he also says that they are “unfortunately very PR-ish, nothing serious and 

more like public relations” (K10). 

He adds that the articles by China Daily Africa are often written by Chinese reporters and 

questions whether they can write as well as an African journalist on local topics. This 

journalist tells of how it has become common for Chinese organisations to invite African 

journalists on free trips to China, which corroborates the statement made by a Ugandan 

journalist in the study. “They call you and invite you for lunch and ask what you want. They 

try to influence you as much as they can”, he explains (K10). It is not uncommon for private 

companies to approach and meet with journalists with the purpose of informing them and to 

create connections with the mass media. This is an indication of a public relations strategy on 

behalf of the Chinese companies. All staffed reporters at The Standard have access to Xinhua, 

in addition to Reuters and Bloomberg, but tend not to republish Xinhua articles because the 

events have already been reported in Kenyan media first. It is also claimed by several 
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interviewees that article content published by Xinhua tends to be shallow and shorter. This 

stands in comparison to “Reuters and Bloomberg, which have perfected the art of doing 

business stories”, according to this journalist at the Standard interviewed in Nairobi. Apart 

from a lack of in-depth reports, the topics are too often about what Chinese enterprises are 

doing in Africa. For example, they reported on the Tikka super highway, a bypass road in 

Nairobi completed in 2012. It was built quickly, but there are questions about the quality of 

the road at the time of the study. However, that does not get discussed on Xinhua News (K10) 

as it does not fit with Xinhua’s editorial policy in Africa, which aims to focus on notions such 

as “solidarity and cooperation”, emphasizing “a new type of strategic partnership with Africa” 

and the idea of “economic win-win cooperation” (Xin, 2012). 

Journalists in this study have basic trust in the veracity of Xinhua’s content, but rarely use it 

as a source to find information out about Africa. For example, one journalist does not believe 

he could find an accurate figure denoting the amount of trade between Africa and China 

through Xinhua. According to him, reliable trade statistics of this type emanates from 

institutions in Europe or the US (K10).  

Summary 

The interviews have provided this study with rich data from which to deduce a few 

conclusions. The media practitioners have displayed an overall critical view towards Chinese 

international media as a source of information or for debate.  In Kenya, the only exception to 

that viewpoint was found in the journalists who worked for Kenya Broadcasting Corporation 

and People’s Daily, both of which enjoy close cooperation with CCTV and Xinhua News, 

respectively. In the case of South Africa, it was found that a minority of the respondents saw 

Chinese international media as just as credible as other news sources, even if not very 

relevant to their needs. A great majority of the respondents regarded the Chinese sources as 

uninteresting or wrongly skewed in their focus. The reason for Chinese media’s low share in 

the South African market may be the existing wide choice of alternative sources, such as the 

South African Press Agency, which have wider breadth of coverage, and include subject 

matters more suitable to the South African readership and viewership. The influence of 

Chinese interests on news content in South Africa’s press may be more indirect via ownership 

of media, or closeness to the government. The sample of journalist that was interviewed in 

Kenya appeared to be more acquainted with Chinese international media than the South 

African journalists. One of the reasons may be that Xinhua, CCTV and China Daily Africa, 

have chosen to place their main offices in Nairobi.  
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6. Discussion of findings in relation to theory and research question

In several interview respondents asserted that politically sensitive issues, which can have 

negative repercussions for China and/or the government of the host country, are barely 

covered by Xinhua News. The tendency to use one or several of the three frames (X, Y and Z), 

as shown in the content analysis in chapter 4, has the effect of muting reports that are negative 

or critical to the government. The interviews, summarised in chapter 5, provide many 

statements on the matter, which leads to the question of soft power projection via Chinese 

media. In terms of influence based on soft power, Joseph Nye claims that China does not 

offer a strong challenge to the soft power of the United States, simply due to the former’s 

authoritarian internal policies (Nye, 2012; Nye, 2010a; Nye, 2010b).  

It can be argued that the international Chinese media should shift away from a so-called 

government sponsored model and instead be driven by its relevance to local communities. 

This argument stresses the importance to tap into the power and resources of the Chinese 

private entrepreneurs and non-governmental organisations present in Africa, in order to 

enhance credibility and efficacy of China’s international communication (Shi, 2013). This 

viewpoint coincides with some of the editors’ statements regarding the type of content they 

are missing from Xinhua News. Although Xinhua offers its news content for free to some 

papers, it would be more useful if the material had greater local relevance and more detailed 

information about Chinese economic and social actors. 

The African journalists express an awareness of how the government-controlled media in 

China apply a limiting form of news framing. There is an official guideline for all journalists 

working for the Chinese international media, which is openly referred to by the political 

leadership. President Xi Jinping has explained to CCTV and Xinhua that all their news 

reporting and commentaries should follow the “right direction” and “safeguard the party’s 

authority”. The President has instructed them to strengthen their international influence to 

“build an external propaganda flagship media” (South China Morning Post, 20 February 2016, 

p. A3).

This study is using a triangulation method between the data point from a content analysis of 

African papers, and the data point found in media practitioners’ view and use of Xinhua News 

and CCTV, in order to assess the scope and influence of China’s international media in Sub-

Saharan Africa. The question asked is: Do China’s efforts in the area of media, culture and 

education have discernible impact on journalism and mass media content in Sub-Saharan 

Africa? 
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The null hypothesis was that the Chinese news sources do not have any discernible influence 

on framing of the specific newspaper content included in the samples for this study. Evidence 

has been sought that might disprove the hypothesis. To safely answer the research question on 

whether the content of news and debate in Sub-Saharan Africa have been affected by Chinese 

media investments requires extensive data collection. The snowball sampling of media 

practitioners was challenging during the limited time period of the field study in South Africa 

and Kenya. The correct sampling of newspaper content from an archive, the coding of 

individual articles, and the analysis of the coding result was time consuming. Hence, a wider 

population of news articles should be analysed to achieve greater validity in the textual 

analysis, as too should there ideally be a larger snowball sample of media practitioners to 

establish attitudes towards Chinese international media. Nevertheless, the study for this thesis 

has enabled an assessment of the influence on textual content in selective African media 

ascribable to China’s strategic media policies. The interviews with reporters and editors in 

print and broadcast media have given strong indications pointing to the relative weak points 

in the general content in Xinhua News particularly, but also in the content of other Chinese 

news sources.  

The result from the coding of the African articles compared with Chinese articles shows a 

significant difference in framing. The three typical frames are coded in 26 out of 71 cases, or 

individual articles. One of the three frames, Progress or Economic Growth, Official Statement 

Uncontested, and Leadership Deference, can be expected in the text of most newspapers to 

some degree. However, in the research study outlined here, the Chinese coverage uses the 

typical framing in every case, meaning that every article is coded with one or several of the 

three frames. It appears from both the interview transcripts and the content analysis of 

Kenyan and South African papers that the media maintain also the type of framing which 

defines adversarial or multifaceted reporting.   

China Central Television (CCTV) and China Radio International (CRI) have their regional 

base in Nairobi, and work in close cooperation with the government led Kenya Broadcasting 

Corporation. The study has found that politically sensitive issues, which can have negative 

economic repercussions for China and the host country, are not given attention by Xinhua 

News. The correspondents at CCTV, CRI and China Daily Africa also apply a cautious 

approach to the reporting of some important stories, thus avoiding “rocking the boat”. This 

confirms that China’s initiative in media is state-led, and less independent than desired, which 

cause these communication channels to lack credibility among media practitioners.  

From the analysis, it transpires that Xinhua fills a function in the studied media markets, by 

providing foreign news articles to newspapers that do not have sufficient revenue for such 

news coverage. This is particularly so in Kenya, where a few daily newspapers have taken 
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advantage of Xinhua News offering free subscriptions, and also a different type of content, 

which is favoured by some editors. However, of the newspapers in included in the content 

analysis, all had access to a variety of news sources, such as their own correspondents and 

alternative international news services.  

Interviews with journalists working for Xinhua News, CCTV and China Daily, indicated that 

China’s international media is working actively to better accommodate the demand for 

content that interests the African public and is thereby useful to the media practitioners. The 

interviews overall gave mixed statements about Xinhua’s content, but these were less positive 

among South African journalists, compared to Kenyan journalists. There are entrenched ideas 

about the principles of news journalism and the role of media among both Kenyan and South 

African journalists. They value freedom of expression as an important ideal, especially with 

reference to a recent history of oppressive governments and repressed media systems. They 

express the view that news pages and opinion pages should ideally include a variation of 

topics, facts, stand points and critical analysis. The adversarial type of reporting, and 

government critical reportage and opinion pieces, are seen as a sign of open debate in a 

democratic nation.     

From the results of the content analysis it is possible to detect a degree of concurrence with 

Xinhua’s typical frames in the sample of the Kenyan press, but much less so in the South 

African sample. It is interesting to note the variation between papers within each nation, 

which points to a need for further research in order to explore the factors behind this finding. 

A larger sample of articles, covering more topic areas than here studied, would more clearly 

illustrate the connection between media owner, national African governments and Chinese 

interests in Sub-Saharan Africa. The set of questions that led the interviews did not bring to 

the fore issues of media owners and advertisers possibly bearing influence on the content to 

follow the typical framing of Chinese media. However, when combining the findings from 

both content analysis and interviews, there is a tendency for the so-called government friendly 

press to apply the three frames X, Y and Z in reports concerning China or development issues. 

One journalist who works for Independent Newspapers in South Africa did point to this 

possibility, especially for foreign news coverage within the group. The content analysis of the 

South African papers provides support to the same effect.  

China’s investment in media in Africa does not necessarily reflect an asymmetrical relation 

between China's government and those of certain African nations (Bodomo, 2009). Many of 

the governments in Africa are equally benefitting from an increased capacity in the media and 

communication sector. Both parties have mutual interests in the success of their economic 

development, which can be further promoted or encouraged through the Chinese and African 

media. From this follows that media that have a general editorial line in support of the current 
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government, will also be prone to follow the Chinese typical framing, as described above. It is 

therefore not a matter of Chinese hegemony or soft power over other nations as much as it is a 

meeting of common interests between Chinese and African elites, as suggested by Li Anshan 

above in chapter 2.1. 

Most of the journalists in the study for this thesis expressed a concern for how news coverage 

needs to be varied, accessible, and contribute to general political debate. Only a small part of 

the content in Chinese international media includes such characteristics, according to the 

findings. 

Both CCTV and Xinhua appear to be not driven so much by commercial necessity, but rather 

by an objective to inform the public in accordance with the Chinese government’s guidelines. 

It may be that the typical way of framing news in positive and less controversial terms is 

appreciated by some parts of the public in Sub-Saharan Africa. On the other hand, it is 

pointed out by many of the media practitioners that the Chinese media apply certain limits to 

its news coverage, which undermines the conditions for open arguments in the public sphere. 

Therefore the cooperation between Xinhua News and Kenyan papers, as well as the 

cooperation between CCTV and Kenya Broadcasting Corporation, are important cases that 

provide valuable data to answer the research question. The interviewees who worked for 

Kenya Broadcasting Corporation spoke about CCTV and Xinhua as very useful sources. This 

was also the finding from interviews with some of the print journalists who had free access to 

Xinhua’s wire news service. The different forms of media cooperation with China are referred 

to in many of the interviews in Kenya, where it is more evident than in South Africa. This 

area has been explored in the thematic analysis of the interviews, and in the content analysis 

of the study. 

In accordance with the liberal model, mass media are presumed to be holding government 

officials accountable, and to be able to expose corruption in both public and private 

administrations (Waisbord, 2013). However, what person or organisation to expose and at 

what point in time can become something that interested parties will try to influence by co-

opting the journalist and editors. Kenyan journalists have described how media gets used as a 

direct instrument to credit or discredit parliamentarians and cabinet members, in pursuit of a 

particular agenda (Helander, 2010). The political economy of the mass media in Africa is 

considered for a comprehensive analysis of China’s incursion into the media sector. For 

instance, what influence can be gained through aid to the mass media is one question to ask. 

Three Models for Media and Politics, developed by Hallin and Mancini (2004), predicts that 

through the gradual commercialisation of the media, a change in the direction of greater 

independence and assertiveness will take place in the mass media, and hence less government 
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intervention. Empirical studies of the trajectory of the media systems in emerging 

democracies finds how that theoretical prediction does not hold up to scrutiny. Increasing 

state intervention in the commercial media market is a trend also noted in South Africa, and 

can interestingly be compared with the state-media relationship in China (Hadland, 2015). 

The case study for this thesis gives support to the same finding regarding the direction of 

change in media-state intervention. According to the interviewees in both South Africa and 

Kenya, the government has increased its capacity to intervene in the media, in spite of the 

growing commercial value of the mass media market. 

The field study conducted in Nairobi and Johannesburg in 2014, points to a critical question 

regarding the current efficacy, or popularity, of Chinese news sources. The interviews gave 

cause to doubt the importance of the perceived credibility of the content, to rather stress the 

question of whether Chinese international media is interesting to follow. Both the framing, 

and choices of news stories, were deemed by interviewees using the terms ‘boring’, 

‘uninteresting’ or ‘lacking political news value’. After further interviews with media 

practitioners were conducted, a more varied view of Chinese news sources transpired. The 

opinions within the population of journalists in South Africa and Kenya ranged from trust and 

interest to very poor trust and complete disinterest, in reports from Chinese news sources. The 

interview protocol did not include any questions that would invite a direct comparison with 

other international mass media. Most of the interviewees did however talk about their 

preference for using other sources of news and information. Only a rare few of the 40 

interviewees describe the Chinese international media as “government propaganda”.  

The research study for this paper has included both a qualitative part, based on semi-

structured interviews with journalists, and primary content analysis of news text in Kenyan 

and South African newspapers. Qualitative methods are useful to provide broad knowledge of 

a certain tendency or phenomenon in communication, based on rich types of data, such as 

semi-structured interviews. The interview transcripts for this study have been analysed to 

form research data for a triangulation with the findings from the content analysis.  

Quantitative methods are based on deterministic assumptions of how a well-designed study 

can safely predict communication also in another setting, with a new study sample (Korzenny, 

F. and Korzenny, B., 1984). By identifying a number of commonly occurring frames in

Chinese international reports, and follow a process of coding of African media text, a

quantitative analysis here contributes to the research findings. The whole population of text in

this study may not be large and varied enough from which to draw a definite conclusion in

answer to the research question. However, triangulating the result from the content analysis

with the responses from interviewees working at the newspapers under review, lends further

support to the conclusions.
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There is a threat to the validity of the quantitative method which needs to be considered. The 

weakness may lie in the definitions for the three frames: Progress or Economic Growth (X), 

Official Statements Unquestioned (Y) and Leadership Deference (Z). There is a risk that the 

definitions are not narrow and precise enough to rule out other sources of influence on the 

choice of framing of the text. However, The Star, Kenya has the lowest incidence of the 

typical frames of the Kenyan daily newspapers, the lowest number of publications of Xinhua 

articles, while its reporter who was interviewed did not have a great interest in Chinese 

international media. The Star newspaper appears to have an editorial line, which is more 

adversarial towards government and other elite interest, and therefor do not display the three 

frames as often in this content analysis. A more comprehensive study, including an analysis 

of a newspaper content with a specific topic, and coded with more precise framing definitions, 

can result in a clearer finding.  

The case of China’s international media and how it is perceived in Africa is complex. 

Credibility is regarded as key for any mass media to have an impact or influence in society. 

However, the survey of Kenyan and South African media practitioners, has put doubt over the 

importance of perceived credibility of the message, to rather stress the question of whether 

Chinese international media is interesting for the public. Several of the interviewees 

suggested that Xinhua’s reports were not published sufficiently quickly to keep in pace with 

the general news flow. The more severe critique of both Xinhua and CCTV was based on the 

nature of the content, which was perceived as limited in terms of viewpoints and sources of 

information.  

Theory of sourcing and hegemony in mass communication could have been applied to this 

thesis, in order for a closer scrutiny of why some news sources dominate in the media market 

under study. The large news agencies offer their content continuously to the media, which are 

subscribers to the content. The theory of source dependency suggests that there exists an 

inherent imbalance in the level of power between the suppliers of information and the takers 

of the same information (McQuail, 2005 p.324). According to Gans (1979), the sources which 

are the most powerful and well resourced can provide the news organisations with the right 

material at the right time, and thereby gain better access to the journalists (Gans, 1979 in 

McQuail, 2005 p.324). The thesis does not place focus on afore said aspects of the 

international news agencies which are competing on the global media market. Only one 

important point has been noted in the study, which is that the cost of access to news services 

hinders the low-budget newspapers. The primary content analysis does however only include 

newspapers that have access to several news sources, and thereby have a choice of sources for 

information. Most of the interviewed journalists were likewise not solely reliant on Xinhua 
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for their information. Only one newspaper in Kenya had the conscious policy to firstly seek 

information from Xinhua as a work routine.     

The study has shed some light on whether the Chinese media is widely referenced or used as 

a main news source in South Africa and Kenya. The content analysis indicates how the 

different local newspapers choose to cover the news of Chinese investments and other 

engagements in Africa. The content analysis has made it possible to identify the most 

common frames used in China’s international news coverage, and how frequently they recur 

in the local press in Africa. The study illustrates what level of impact the Chinese media 

investments have on the local journalism and media system in two post-autocratic African 

nations at the point of collecting the data.  

China’s investments in many countries in Africa are welcomed, and several interviewees of 

the study admire China’s development model. These two factors are at the same time 

mentioned in some articles in African media. However, the direct influence of China’s 

international media on local reporting is limited to certain publications in certain nations. In 

South African media, reference to Xinhua News or CCTV is very rare, for example. In the 

sample of articles by Xinhua published in African papers in 2013, only one was found in a 

local South African weekly paper. The finding that there exists a difference in the frequency 

of articles from Xinhua between Kenya and South Africa can have two possible explanations. 

One reason for the discrepancy can be that Xinhua has its largest news bureau situated in 

Nairobi, Kenya, which therefore makes it the region from where its correspondents can report 

most easily. The geographical positioning may have been chosen by Xinhua, based on the fact 

that Southern Africa is already extensively covered by other foreign media, as well as by the 

local South African media. Hence, lower interest in Xinhua News is found in South Africa. 

The second possible reason is that Kenyan media experience a financial pressure that leads to 

a preference for Xinhua news service because it is provided at zero cost. Thirdly, the noted 

discrepancy between the two countries can stem from attitudes among Kenyan journalists, in 

this sample, being more interested in the news framing or style of reporting, which is offered 

by Chinese media. To ascertain the precise reason for the difference between Kenya and 

South Africa in the level of interest in Xinhua as a news source would necessitate another 

research study. The responses in some of the interviews only give suggestions for the reasons 

behind the variation seen in this study. 

The typical frames, Progress and Economic Growth (X), Official Statements Unquestioned 

(Y) and Leadership Deference (Z) do occur in some of the South African sample of articles.

In the Independent Papers group of articles there were six out of 19 articles, which are written

with one of the three frames. The two papers Sunday Times and Business Day have a lower

frequency with only one fifth of the sample displaying one of the three frames. It was
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suggested by three of the interviewees in South Africa that the editorial line and framing at 

Independent Newspapers are possibly affected by the part ownership of a Chinese company. 

One interviewee who works for Independent Newspapers said that its Chinese investor was 

CCTV. The same South African journalist cited a particular incident when the mother 

company of Independent Newspapers had wanted to direct the content of an article about 

Taiwan. The event was viewed as a sign of the Chinese owner’s direct influence on the news 

coverage. However, when adding together the result of the content analysis and the interview 

responses, South African media overall is less influenced by Chinese international media than 

Kenyan media is.  

The study finds that Chinese media is playing a relatively greater role in Kenya, both based 

on the interviews and the content analysis. There is however a substantial difference between 

the Kenyan papers in terms of the frequency of re-published Xinhua articles. The result from 

coding and analysing the occurrence of the typical framing X, Y and Z there is also a 

significant difference. The sample of articles in The Star (Kenya) displays very few cases 

coded with the typical framing compared to Daily Nation, which displays the highest 

incidence of the three codes. The weekly paper The East African contains articles written by 

its own reporters and freelance contributors, all of which are not written with any of the three 

typical frames that are used in this analysis. 

Summary and concluding remarks 

The proposed hypothesis for this study was that Chinese media in English do not have a 

discernible influence on media content in Kenya and South Africa. It cannot be rejected on 

the grounds that evidence from analysing the interviews and newspaper content indicate only 

few signs of influence by Chinese international media on the media in Sub-Saharan Africa. 

The degree of concurrence of the emphasis framing found in Chinese international media 

with the framing in African media is too low to conclusively reject the stated hypothesis. The 

hypothesis that Chinese media do not have discernible influence on the content of mass media 

in Kenya and South Africa can be supported by the findings, which indicates only marginal 

level of influence limited to certain media organisations.  

The current remit for journalists working for Xinhua and other state controlled media is to 

report freely on social, economic and cultural matters, but to avoid those of controversial 

political consequence (K14, K19, SA12). This editorial principle has implications for the 
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framing of most of its media content. Three typical frames, which were identified in the study 

of Chinese media content, do concur with some of the articles in the population of papers 

published in South Africa and Kenya. The samples of articles from each newspaper displayed 

varying degrees of concurrence with the three typical frames, from zero up to 50 percent of 

the cases. This result must be compared to the sample drawn from the Chinese sources 

Xinhua, China Daily and Global Times, which display one, two or all three of the frames in 

100 percent of the cases. The typical frames, or to use the theoretical term emphasis frames, 

applies to all the articles in the group, and particularly to Xinhua News. Search terms and 

time period equal, result in Xinhua articles which are framed to predominantly emphasise 

economic progress and positive leadership. The representative samples of newspapers are not 

large in this study, which may affect the validity of the result. For further research it would be 

possible to extend the study by including additional topic areas and time periods, and thereby 

code several new sets of samples, using the same coding scheme.  

The interview transcripts from this study are rich data from which to analyse and build a 

number of findings. The tendency to use the three frames, as shown in the content analysis in 

chapter 4, has the effect of muting reports that are negative or critical to the government and 

other powerful institutions. The interviews provide many statements to the matter of shallow 

Chinese reporting, which brings to question the soft power projection via Chinese media. 

Theoretically, the framings, which the Chinese content in this study display, do not enable or 

encourage an open informed debate on all relevant issues wished for in the public sphere.  

The research study for this thesis finds that the Chinese influence on the content in South 

African or Kenyan media is subtle. For example, the arguments for implementing firmer 

media control, or for emulating the wider Chinese development model in African countries, 

do not appear in the studied news articles from South African and Kenyan press. However, 

ideas of China’s positive impact on development in Africa have been found more effectively 

spread through the media in other countries, such as Rwanda, which neighbours Kenya. An 

excerpt from an article published in The New Times, Rwanda, in 2014 exemplifies such 

content, as described in chapter 2 a. 

In the triangulation of results from the content analysis and the interviews, it transpires that 

Chinese international media have gained interest of certain newspaper editors as a useful 

source of information. While this is an interesting finding, it does also bring questions about 

the variation between different media organisations in the two African countries included in 

this study. In this study the possible explanation suggested is based on the political economy 

of the mass media, playing the role of influencing editorial decisions and thereby the framing 

of individual articles. The subject of relations between media, state and private businesses 

would be the focus of a future study, in order to clarify the reason for the variation found here. 
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Another interesting question for an extension of this study would be to analyse further the 

intentions behind the identified frames of news text.  

This thesis is partly an exploration of how to assess influence on media content and how to 

define influence itself. Neither of the two phenomena can be statistically measured or 

academically proven, which is also clear from other published research efforts in the same 

field, and referenced in this thesis. It would require another study posing a different research 

question, and conducting a broader data collection, to have a strong basis for a consistent 

argument, in the question of China’s influence, or soft power.  
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Appendix 

Appendix I  

Coding Matrix for The Daily Nation, Kenya: 

A : xB : y C : z 

1 : Daily Nation1 0 0 0 

2 : DailyNation10 1 1 0 

3 : DailyNation11 0 0 0 

4 : DailyNation12 0 1 0 

5 : Dailynation13 0 1 0 

6 : DailyNation14 0 0 0 
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7 : DailyNation15 0 0 0 

8 : DailyNation16 0 0 0 

9 : DailyNation17 0 0 1 

10 : DailyNation18 0 0 0 

11 : DailyNation19 0 0 0 

12 : DailyNation2 1 1 1 

13 : DailyNation20 0 1 0 

14 : DailyNation21 0 0 0 

15 : DailyNation22 1 0 0 

16 : DailyNation3 0 0 0 

17 : DailyNation4 0 1 0 

18 : DailyNation5 0 0 0 

19 : DailyNation6 0 0 0 

20 : DailyNation7 1 0 0 

21 : DailyNation8 0 1 1 

22 : DailyNation9 1 0 0 

Coding Matrix for Independent Newspapers, South Africa: 

A : x B : y C : z 

1 : CapeArgus1 1 0 0 

2 : CapeArgus2 1 1 1 

3 : CapeArgus3 0 0 0 

4 : CapeArgus4 0 0 0 

5 : CapeArgus5 0 0 0 

6 : CapeArgus6 1 0 0 

7 : PretoriaNews1 0 0 0 

8 : PretoriaNews2 0 0 0 

9 : The Star 8  0 0 0 
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10 : The Star 9 0 0 0 

11 : TheStar1 1 0 0 

12 : TheStar10 1 1 0 

13 : TheStar11 0 0 0 

14 : TheStar2 0 0 0 

15 : TheStar3 0 1 0 

16 : TheStar4 0 0 0 

17 : TheStar5 0 0 0 

18 : TheStar6 0 0 0 

19 : TheStar7 0 0 1 

Appendix II 

Article displaying a stance for the Chinese development model in Africa: 

Africa Doesn't Need Tied Aid, Says Chinese Official by Paul Ntambara 

1,512 words 

24 March 2014 

16:44 

All Africa 

AFNWS 

English 

(c) 2014 AllAfrica, All Rights Reserved

Mar 24, 2014 (The New Times/All Africa Global Media via COMTEX) -- Rwanda is 

exploring a development path suited to its own national conditions, a way that ensures 

national stability, unity and economic growth at the same time, Lu Shaye, the director-general 

in the Department of African Affairs of the Chinese Foreign Ministry said. 

Lu, who this week held an interview with African journalists in Beijing, China said over the 

past 15 years, Sino-Africa cooperation has been growing rapidly and has had a major impact. 

The New Times' Paul Ntambara attended the event. Excerpts: 

Could you give an insight into China-Africa Cooperation? 



123	  

Over the past 12 to 15 years, Sino-Africa cooperation has been growing rapidly and has had 

major international impact. China's Africa policy is consistent; it will not change due to 

changes in international or domestic situations in both Africa and China. Our policy is as 

follows: we attach importance to our friendly and cooperative relationship with African 

countries and we will step up cooperation in all fields. 

A good example is what happened after the 2008 international financial crisis. China's 

assistance to Africa at that time didn't decrease, instead we delivered on our promise and 

continued to provide assistance. In 2009, during the fourth Ministerial Conference of the 

Forum for Sino-Africa Cooperation, the Chinese government made announcement of policies 

for assistance to Africa which we called 'the new aid measures.' 

The Chinese government at that time committed itself to provide concession loans within 

three years to Africa. China promised $20 billion of credit line to Africa in three years and, by 

September 2013, we had already provided $10 billion, which means that just within one-third 

of our committed period we had provided one half of the credit line. 

Stepping up unity and cooperation with African Countries has been the firm policy and 

strategic choice of the Chinese government. Let me assure you that China will always be 

Africa's reliable partner and sincere friend.  

How do you rate China-Rwanda relations? 

China enjoys a sound relationship with Rwanda; Rwanda is a small country but it is a unique 

one. Sino-Rwanda relationship has developed fast, especially over the past 10 years. The two 

countries have maintained traditional friendship and cooperation with each other. In each 

phase of Rwanda's development, China has been friendly and cooperative; this cooperation 

has been growing very quickly. 

We are committed to continue improving our friendship and cooperation. We will conduct 

that cooperation in the following fields; we want start up political exchanges and deepen 

mutual trust. We want to step up exchanges in governance; in this context we know that 

Rwanda is exploring a development path suited to its own national conditions, a way that 

ensures national stability, unity and economic growth at the same time. 

Is China getting a fair deal in its trade and relationship with Africa? 

China has a fair deal and it has benefited from such cooperation because our cooperation is 

for win-win results. In conducting our two way cooperation, we have realised an increase in 

our trade volumes. China has benefited a lot from goods from Africa, especially the natural 

resources, and in conducting cooperation with China, Africa has benefited as well in areas 

like infrastructure development which is essential for economic development. 
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Prices of Africa's resources increased on the international market due to demand from China, 

this has provided funding to promote its development. According to research outcome of 

some international institutions, the contribution of Sino-Africa cooperation to economic 

growth of Africa exceeds 20 per cent. 

Even some African friends say over the past 10 to 15 years Africa relied much on China for 

its investment and trade. China has gained resources and market access, which is important 

for our economic growth but Africa benefited more from such cooperation. More importantly, 

our cooperation has not only directly improved economic growth of our respective countries, 

it has also attracted great international attention and input to Africa. 

Due to China's presence in Africa, the interest of other countries has been stimulated. In the 

past, they thought that Africa was a continent of despair and hopelessness, but with China's 

presence these countries have realised that Africa is a continent with limitless opportunities. 

On how China conducts its business in Africa, observers say there is no technical knowledge 

transfer and that most Chinese companies in Africa employ Chinese even in the most of 

menial jobs. In conducting cooperation and providing assistance to Africa, China has been 

providing technical assistance to Africa without any reservation. Chinese workers and 

technicians have been teaching their African counterparts how to do the job well. 

For example, on a recent visit to Senegal, I found out that one Chinese technician was 

teaching seven to eight Senegalese workers to do the job. In Africa, China has accomplished a 

number of projects; for example, conference halls, stadia and power stations. After the 

completion of each project, China would leave a technical team to help the local people 

operate and maintain the project; for example, Chinese workers would teach local workers 

how to operate and repair the equipment. 

Yet there is an impression that China has been reluctant in conducting technical transfer to 

Africa, the reason is as follows: China has indeed provided training to African workers but 

after acquiring the skills, African workers would switch their jobs. 

So there is an impression that African countries cannot independently run the projects, but 

have to rely on the Chinese technicians. Is it so? 

The Chinese technical teams, after completing the projects, rotate on a two-year basis and 

sometimes they might run five or eight terms of rotations. I worked in Guinea between 1988-

1991, China helped Guinea build a conference hall in the 1970s and after the completion of 

the project, China left a technical team for the locals and when I visited Guinea in 2004, the 

technical team was still there. China is committed to providing technical skills transfer and 
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training for the African people in the knowledge that even when these trained workers leave; 

they continue to serve their country. 

On the jobs, when I was working in Senegal, China was devoting a lot of effort to help the 

country build a national theatre, the ratio between Chinese and African workers was 1:8, the 

same is true in other countries where we conduct projects. China has a big national oil 

company; CNPC, its workforce in Africa is 25,400 among which 17,600 are African workers, 

so the localisation rate is 82 per cent. 

My argument is also endorsed by some reports of some Western Think Tanks. For example, 

Prof. Deborah Brautigam from the University of America, authored a book 'the Dragon's 

Gift.' In 2001, she wrote that the international community has seven points of 

misunderstanding about Sino-Africa relations. One point of misunderstanding is that  

China has generated a big inflow of workers into Africa. This she called a misunderstanding 

or misreading. She said, according to research, China has a total of 2142 projects in Africa 

and Chinese workforce in Africa stands at 114,000, so on average it is 53 Chinese staff for 

each Chinese project. The majority of the Chinese staff are managers or technicians. So on 

average, the China-assisted projects employ a majority of African workers. This is the 

meaning of Sino-Africa cooperation. 

Why has China opted not to attach political strings to its cooperation with Africa as is the 

case with Western countries? 

The African countries don't need this. The argument that such no strings attached cooperation 

represents a betrayal of the African people is illogical. China has provided a lot of assistance 

and helped build a lot of projects in Africa. 
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Our purpose is to promote economic and social development in Africa and improve the 

livelihoods of the African people. We have helped African countries build infrastructure 

projects such as roads, bridges, stadiums, hospitals, schools and urban and rural water supply 

systems, in doing so have we betrayed the African people? 

I understand the underlying meaning of this concern. Under some circumstances, some 

African governments are in collision with their own people and in conducting cooperation, 

China is working together with these governments. But who has set the  

African governments and their people in collision with each other? 

I believe the mastermind is some Western forces, they are imposing or transplanting Western 

democratic systems onto Africa and this has created a division among some African societies 
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because such multi-party political system is not suited to the current stage of development in 

Africa. By adopting such systems, some African countries have ended up in chaos. 

Of course, some African countries don't collide with their own people; for such nations, it is 

good for China to provide assistance without strings attached. So I believe that the argument 

that China's cooperation with Africa has supported autocratic and corrupt government is 

flawed. 

Document AFNWS00020140324ea3o000k8 

An example of an article by Xinhua News reporting about the Chinese and Kenyan 

cooperation and achievement in the field of journalism:  

On December 7, 2004 at the Chinese embassy in Nairobi, China donated 5 computers and 5 

printers to the Kenya Union of Journalists (KUJ). Guo Chongli, the Chinese ambassador to 

Kenya, handed over the donation to Ezekiel Mutua, the KUJ Secretary-General. The amount 

is unknown. “I hope that the batch of equipment will help in its information technological 

capacity building and bring more efficiency and convenience to the union” said Guo Chongli, 

ambassador of the People’s Republic of China to Kenya. Guo said in the handover ceremony 

that China-Kenya cooperation in the field of journalism has scored remarkable achievement 

during the past decades. As early as the 1990s, the KUJ and All China Journalists Association 

(ACJA) signed a memorandum of understanding on cooperation. Since then, the two sides 

have conducted frequent exchanges of visits. “I believe that the exchanges of visits 

betweenthe ACJA and the KUJ will make unique contribution to the deepening of mutual 

understanding and friendship between Chinese and Kenyan peoples”, Guo said. KUJ 

Secretary-General Ezekiel Mutua thanked Guo for the donation, saying, “We appreciate the 

assistance very much. We hope this friendly cooperation between us will continue.” The 

donation includes five computers and five printers.  

(Xinhua News Agency, 2004-12- 07) 

An example of news articles from Daily Nation, Kenya that displays none of the three frames: 

Business 

Rules on high speed Internet to be out soon 

MUTHOKI MUMO 

344 words 

7 May 2014 

Daily Nation 
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DAYNA 

English 

Copyright 2014 Nation Media Group. All Rights Reserved. 

Rules to guide deployment of the high Internet speed networks are expected to be ready by 

July. 

In an interview with the Daily Nation, Information and Communication Cabinet Secretary 

Fred Matiang’i said the rules published in March would complete the process of public 

participation and get Cabinet approval before the end of June. They will be gazetted by July. 

“As soon as we are done with public consultation, we will have stakeholder meetings; 

something we must do before the end of this month. Then we will forward the guidelines to 

the Cabinet. 

“By the next financial year, which starts in two months’, we must have something in place,” 

said Mr Matiang’i. 

PARTNERSHIPS 

The models for rolling out high speed broadband Internet include State-led partnerships with 

the private sector. 

Once implemented, these regulations are expected to show the way forward on roll-out of 

high-speed networks such as Longterm Evolution Networks (LTE) also known as 4G. 

Plans to build LTE infrastructure have stalled since last year, after the government went back 

to the drawing board on the model. 

Initially, it had been planned that a consortium of telecom firms and infrastructure providers 

would build the network. 

The guidelines will also provide much needed clarity to potential investors in the 

telecommunication sector. 

WAITING FOR GUIDANCE 

In an interview two weeks ago, Chinese technology firm ZTE said it was waiting for guidance 

on LTE before making its investment decisions. 

“The government is not clear on how to go on LTE. We would be quite interested in rolling 

out LTE in Kenya,” said Mr Thomas Yang, ZTE Kenya’s deputy chief executive for 

government and enterprise business. 

Last year, Safaricom asked the government to free up the spectrum needed for a 4G network. 

At the time, the company said if given the spectrum, it would provide free Internet to schools. 
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However, the roll-out of 4G is pegged on Kenya’s digital migration, which is expected to free 

up the needed spectrum. 

Document DAYNA00020140507ea570003a 

Here follows an example of a text which displays the framing X) Progress or Economic 

Growth: 

Business 

Local firms to get piece of the pie in rail project 

SUNDAY NATION REPORTER 

497 words 

21 June 2014 

Daily Nation 

DAYNA 

English 

Copyright 2014 Nation Media Group. All Rights Reserved. 

China Road and Bridge Corporation, the company contracted to build the landmark Sh327 

billion standard gauge railway, will set aside 40 per cent of the work for local firms. 

Under an arrangement hammered out between the company and the ministry of Transport and 

Infrastructure, which has a supervisory role over the project, at least the portion of materials 

that will be used in the project is expected to be supplied by local firms, as long as they meet 

the specifications set by the contractor. Initial estimates indicate that this translates into 

business valued at $1.5 billion. 

“We will continue to make full use of local resources, including construction materials, 

equipment, transportation and manpower, among others,” said Julius Li, who is in charge of 

Corporation and Liaison Affairs at CRBC. “CRBC welcomes all qualified local partners to 

work hand in hand with us on the mega project, so as to deliver the project to Kenyans and 

the EAC region as early as possible, and build the railway of friendship between China and 

Kenya.” 

OPPORTUNITIES FOR LOCALS 

Mr Li spoke during an SGR symposium held at the Railway Training Institute in Nairobi this 

week. The forum brought together officials of CRBC, ministry of Transport and 

Infrastructure, Kenya Railways and representatives of Kenyan business, under the auspices of 

the Kenya Private Sector Alliance. 
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This is the first time a “local component” provision has been expressly included as part of a 

project of this magnitude. Normally, contractors are not obligated to get any portion of 

supplies or services from within the country and the tendency has been to go for and favour 

businesses that share the same domicile. 

Besides labour from construction workers and security personnel and sub-contracting for 

related infrastructure, local firms will be expected to supply the contractor with such materials 

as sand, aggregate, cement, cinder, gasoline, explosives, detonators, fuses, diesel and 

lubricants, rebar and ancillary materials, among others. 

LOAN AGREEMENT 

Other opportunities for local firms will come from supplying living supplies for Chinese 

workers, safety and fire-fighting equipment, vehicles for management, tools, equipment, 

instruments and spare parts. Others are haulage, equipment leasing and construction of 

temporary structures, among others. 

With the conclusion of the loan agreement for the SGR on May 11, 2014, between the 

National Treasury and Chinese Exim Bank during the state visit to Kenya by Chinese Premier 

Li Keqiang, it is all systems go on the project. 

The endgame is a modern railway link between Mombasa and Nairobi that will eventually 

traverse the Northern Corridor to Kigali through Kampala. The second phase of the Kenyan 

leg will be between Nairobi and Malaba. 

A link between Kampala and Juba, southern Sudan, is also part of the mega infrastructure 

project, after South Sudan got on board. The project, expected to be a regional game changer 

was initially started as a tripartite agreement that brought together Kenya, Uganda and 

Rwanda. 

Document DAYNA00020140621ea6l0000l (Factiva Inc., 2015) 

The following article displays both Progress (X) and Official Source Uncontested (Y): 

LOR 

Support for rail network 

75 words 

9 May 2014 

Cape Argus 

MEWCAP 

E1 
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English 

© 2014 Independent Newspapers (Pty) Ltd 

ABUJA: Chinese Premier Li Keqiang pledged "no strings" support for an African plan to 

develop a continent-wide high speed rail network, and said China had set aside $2 billion 

(R21bn) for an African Development Fund. 

China would also support Africa's plans to boost its aviation and telecoms sectors. 

"All support will come with no political strings attached," Li said. "We will not interfere with 

Africa's internal affairs." 

Document MEWCAP0020140509ea590000z 

Appendix III 

Interview Protocol: 

1. What is your job? How long have you been working as a journalist?

2. Have you watched CCTV English on line or via cable TV?

If so, how did you find it?

3. Do you have access to Xinhua News at your workplace?

4. Do you see Xinhua as a source in the general news often?

5. Have you ever looked for information via Xinhua news?

If so, in relation to what type of story?

6. Have you ever referred to Xinhua as a source in your reporting?

If so, how often, and in what type of story?

Transcript of an interview: 

Q1. Editor, The People, Nairobi: I came from The Standard before this job position. 
Q2. CCTV Africa Live shows at eight in the evening local time. I watch it if I am off duty, 
and I find it interesting sometimes to see the African reports. 
Q3. Yes. The Nairobi office of Xinhua sometimes sends a daily selection of business 
stories. [interviewee shows example on computer screen] They send it so we do not have 
to go look for it.  
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Q4. Regarding Kenya stories for example, there was a guy at Xinhua but I do not see his 
by-line anymore. But he was really good at the money market, but I think he left. So now 
they focus more on the business environment, however, not on the bigger companies or 
macroeconomics. Now they focus more on small businesses, the trends, signs of 
development. But they do not get into the why behind the story, like the interest rate or 
other details about the Chinese infrastructure construction financing.  
Q5. Yes, even when I was at the Standard, and I still see them once in a while, but not as 
often as I used to. Even for us [The People] we do not use them as much as we used to. 
The last time they sent updates was a week ago and before that was a month ago.  
Q6. Xinhua News tend to get forgotten. I used to get updates every day from them when I 
was at The Standard, but maybe they want us to go to their portal to find the stories. The 
last time I used Xinhua was a month ago. We now mostly use our own correspondents, 
the BBC web site, and our AFP subscription. The Xinhua subscription is for free. 

Appendix IV 

List of interviews  

List of interviewees by code, professional position and date: 

Note that names of interviewee are kept as confidential information. 

K 1. A former journalist at Daily Nation and currently a teacher at Moi University, Nairobi, 

10 Dec 2014 

SA 1. Reporter at a daily paper owned by Independent News, Johannesburg, 16 Feb 2016 

K 2. A former Editor-in-Chief at Kenya Broadcasting Corporation, Nairobi, 10 Dec 2014 

SA 2.Researcher at the South-African Institute for International Affairs, Johannesburg, 12 

Dec 2014 

K3. Chief news editor at a Kenyan TV station, Nairobi, Dec 2014 

SA 3. Investigative print journalist, Cape Town, 12 Dec 2014 

K 4. News anchor at a Kenyan TV station, Nairobi, 4 Dec 2014 

SA 4. TV producer, Johannesburg, 30 Dec 2014 

K 5. Subeditor at a daily national paper, Nairobi, 8 Dec 2014 

SA 5. Chief editor at a monthly magazine, Johannesburg, 30 Dec 2014 

K 6. Business editor at a daily national paper, Nairobi, 9 Dec 2014 

SA 6. Opinion writer at a weekly paper, Johannesburg, 1 Dec 2014  
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K 7. Subeditor at a daily national paper, Nairobi, 8 Dec 2014 

SA 7. Freelance journalist for daily and weekly papers, Johannesburg, 1 Dec 2014 

K 8. Political editor and in charge of the news desk at a daily national paper, Nairobi, 8 Dec 

2014  

SA 8. News Reporter at a weekly paper, Johannesburg, 1 Dec 2014 

K 9. Freelance journalist at News From Africa, Nairobi, 9 Dec 

SA 9. Executive producer at a TV station, Johannesburg, 2 Dec 2014 

K 10. Parliamentary reporter at a daily national paper, Nairobi, 7 Dec 2014 

SA 10. Executive producer at a TV station, Johannesburg, 2 Dec 2014  

K 11. Press contact at Kenya Government Communication, 8 Feb 2014 

SA 11. TV producer, TV station, Johannesburg, 2 Dec 2014 

K 12. News consumer and a local businessman, Nairobi, 10 Feb 2014 

SA 12. News reporter at CCTV, Johannesburg, 2 Dec 2014 

K 13. Advisor at Kenya Defence Department, Nairobi, 10 Feb 2014 

SA 13. Lecturer in Journalism at Witwatersrand Universty, Johannesburg, 1 Dec 2014 

K 14. Editor at Xinhua, Nairobi, Feb 2014 

SA 14. TV producer at a TV station, Johannesburg, 2 Dec 2014 

K 15. Freelance journalist at Peace Pen Communications, Nairobi, Feb 2014 

K 16. Consultant at Freedomhouse, Nairobi, Feb 2014 

K 17. News editor at daily national paper, Nairobi 

K 18. Documentary producer at a TV station, Nairobi, Feb 2014   

K 19. Journalist at CRI, Nairobi 

K 20. Foreign news reporter at daily national paper, Nairobi 10 Dec 2014 

K 21. Producer at a local radio station, Nairobi 

K 22. Investigative journalist at a daily national paper, Nairobi 

K 23. Journalist at a daily local paper, Nairobi, 7 Dec 2014 

K 24. Representative at the Media Council of Kenya, Nairobi 

K 25. Lecturer in journalism at University of Nairobi, 4 Dec 2014 
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K 26. Africa Correspondent, China Daily, Nairobi, 7 Feb 2014 

K 27. Investigative reporter at a daily national paper, Kampala, 7 Feb 2014 
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